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WHO WANTS TO BEA MILLIONAIRE 
Host Regis Philbin 


(And If All 
Else Fails) 
How to Cheat! 
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If you can think of it, it can do it. Up for some mountain-biking in Moab: | Done. 
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Surfing at Mavericks? Your wish is its command. The new Xterra from Nissan. It’s like 
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Xterra accessories include 
water-resistant seat ~ 
covers and a two=bike interior 


bike rack by Yakima. 
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our-wheel dvive,* 
and a torque=rich V6 

engine, Xterra is 

built for whatever 
you do, wherever you 


want to do it. 


How about skiing in Jackson Hole? No problemo. 
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a one=-trick pony. That knows about 500 tricks. 
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Introducing the color HP Jornada 430se Palm-size PC. Built to work two 
ways: independently, or with a PC (we recommend the HP Pavilion 8590C 
with the Pentium’ Ill processor). Together, you can do more: read e-mail, 
manage appointments, play MP3 music and view information from the 
Web. Since it’s powered by Microsoft® Windows’ CE, the HP Jornada is 
both familiar and easy to use. And, because you can link right to your 
PC, files get updated automatically. So you keep the connection, stay 
in sync, work without interruption. At home or in the wider world. 


Look for the HP Jornada 430se at your local retailer, and in the new 
Bond movie, The World Is Not Enough. Or visit jamesbond.msn.com 


To: Times Classifieds 
Fr: James Bond 


Skis for sale. 
Slightly charred. 
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@) HER LIPS AREN’T SEALED Provocative actress Angelina Jolie finds ways to make tongues wag 


8 Luring Us Into Their Web Thanks to the sudden boom in dot-com 
advertising, Internet companies are dramatically changing the look and feel of TV...From 
Barbra Streisand to Jerry Seinfeld, which stars are donating to which presidential 
candidates...A preview of the networks’ sweeps stunts...Hot Sheet... Flashes... Monitor. 


22 Right on the Money Hold on to your lifelines: EW answers all your 
questions about ABC’s quiz-show hit Who Wants to Be a Millionaire. PLUS: A chat with 
Kathie Lee-less Regis Philbin. BY DAN SNIERSON 


32 Unpretty Their new stage show is choreographed to a T. But as they take to the 
road, an embattled TLC are stepping all over one another. BY TOM SINCLAIR 


36 Straight Arrow What is notoriously clean-cut, 79-year-old Richard 
Farnsworth doing in a David Lynch film? Playing the long-distance-tractor-driving 
protagonist of The Straight Story—and generating lots of Oscar talk. By JEFF JENSEN 


40 Girl, Uncorrupted Previously best known as a knife-collecting, tattooed 
bad ‘un (or as Jon Voight’s daughter), Angelina Jolie is shifting the focus to her acting in 
The Bone Collector and Girl, Interrupted. BY ANDREW ESSEX 
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REVIEWS 


46 MOVIES 

OWEN GLEIBERMAN on The 
Insider; also Being John Malkovich 
and Music of the Heart. PLUS: Reel 
World; Quick Takes. 


55 TELEVISION 

KEN TUCKER on Judging Amy, 
Providence, and Family Law. PLUS: 
On the Air; comic Robert Schimmel; 
Remote Patrol; What to Watch. 


68 STAGE 

MARK HARRIS on Saturday Night 
Fever. PLUS: Singer Mary Cleere 
Haran shines at the Algonquin. 


73 BOOKS 

MARK HARRIS on short-story 
collections. PLUS: Between the Lines; 
homebody Barbara Kingsolver. 


79 MUSIC 

WILL HERMES on Rage Against 
the Machine's The Battle of Los 
Angeles; also LeAnn Rimes’ 
new album. PLUS: Hear and Now. 


84 VIDEO 
MIKE D’ANGELO on Adam Sand- 
ler’s Big Daddy. PLUS: New to DVD. 


88 INTERNET 

MARK GLASER oncustomized 
desktop decor. PLUS: The trio Red 
Delicious finds fame online. 


DEPARTMENTS 


18 FIRST LOOK The sun'll 
come out tomorrow on ABC’s new 
version of the hit musical Annie. 


6 MAIL Readers respond to our 
Fight Club cover story; debating 
this year’s likely Oscar nominees; 
kudos for Ken Tucker's Felicity rave. 


92 ENCORE Nov. 9, 1966: John 
Lennon and Yoko Ono meet. 


ON THE COVER 


Regis Philbin photographed for EW 
by Andrew Brusso in New York City 
on Oct. 19, 1999 
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MATE There’s nothing better than a good Fight 


to create a stir, and our story on the new Brad Pitt—Edward 
Norton bash-fest did just that (#507, Oct. 15). “I was thor- 
oughly disgusted by your cover,” rails Chery! Asci of 
Hooksett, N.H., about our photo of the bruised stars anda 
cigarette dangling from Pitt’s lips. “Ever stop to consider 
the message you'd be sending millions of young girls who 
idolize Pitt?” Not to be beaten to the punch, Karen Brown of 
Raleigh, N.C., writes, “Aren’t cigarette ads usually on the 
back cover?” Other readers had an earful to say about 
Owen Gleiberman’s review of Random Hearts. “Your fixation 
on Harrison Ford’s earring is bizarre,” notes Bill Weeden of 
New York. “Menare wearing them from Maine to Oregon.” 


Boxing Day 

BENJAMIN SVETKEY’S 
article on Fight Club was just 
enough to tantalize without 
revealing anything important 
about the plot of the movie 
(good for him). On the cover 
Brad Pitt stands out with the 
words “Fight Club” printed 
literally on top of him, Edward 
Norton, the true star of the 
film, is crammed into the 
background looking sinister. 
Why? Norton is not only 

the star but, in my opinion, 
the better actor (although 
Pitt was fantastic too). You 
people are just not giving 
Edward Norton the attention 
he deserves on this one. 
KATHERINE KATES 
kckates@chesapeake.net 
Dunkirk, Mad. 


AS AN AVID FILM FAN 

I applaud people like David 
Fincher for pushing the 
envelope and challenging 
people to look at a film beyond 
the violence, But every time 


ENTERTAINMENT WEEKLY Welcomes reader 
mail. Address letters to ENTERTAINMENT 
Weexty, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to 
letters @ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters may 
be edited for clarity or length. 


Subscription Problems? 
Call 1-800-828-6882 
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I read a story like this, there 
is always one person involved 
who takes things too far. I 

am referring to Art Linson’s 
statement that “Spielberg’s 
movie [Saving Private Ryan] 
is the one bordering on irre- 
sponsible, with all those limbs 
flying around on the beach.” I 
am sorry to inform Mr. Linson, 
but Spielberg was trying to 
interpret what might be the 
most defining and important 
moments in American history 
this century. I am pretty sure 
Mr. Spielberg was aware of the 
effect of this violence in today’s 
society and the importance of 
telling this remarkable story. 
I hope the makers of Fight 
Club realize the importance of 
their work yet also recognize 
that they are just a small part 
of many people doing excellent 
work in the film industry. 
CHRISTOPHER AFFIE 
sonic_8@hotmail.com 

East Haven, Conn. 


HAVING JUST REREAD YOUR 
article on Fight Club, I felt 

a huge need to write. The 
article focuses on how the 
male population may react to 
the film but doesn’t mention 
anything about what females 
may think. I went to see 

the film the night it opened 
with a girlfriend because our 
husbands had no desire to 


1999 


see the film. We were the 
only two females in the room 
not accompanied by a male; 
and no, we did not go just to 


| see Brad Pitt. We wanted to 


see a good movie. We sat 
transfixed for two and a 
half hours. We laughed; yes, 
we thought some of it was 
hysterically funny, and we 
were horrified at the same 
time. Most of all, we left the 
theater thinking it was the 
most disturbing, compelling, 
and violent film we had ever 
seen, and we couldn’t wait 
to see it again, Surprised? 
Yes, some Neanderthal men 
may react in a negative way 
and go out to start their own 
fight club, but for the women 
out there, see this movie! 

It will make you think. 

JONI HOWARD 


jparty@msn.com 


Conyers, Ga. 


Oscar Grousing 
DAVE KARGER MUST NEED 
a vacation. When he uses 


words like “Oscar nomination,” 


“great,” “loved,” and “Three 
Kings” all in the same 
paragraph, he is obviously 
working too hard (“Award 
Zone”). Hither that, or I saw 


| adifferent Three Kings. The 


one I saw, to sum it up, stank. 
JENNIFER GROH 
North Bellmore, N.Y. 


YOUR OSCAR WATCH ARTICLE 


| neglected to mention that Emi- 


ly Watson will be picking up the 
Best Actress statuette for An- 
gela’s Ashes. Hmmm, your re- 
porting is usually so thorough... 
TOM McANDREW 
tommca@interlog.com 


Toronto 


| Lobe-Trotting 


I JUST WANTED TO MAKE 
sure that Owen Gleiberman 
knew the earring Harrison Ford 
wears in Random Hearts was 
not just amovie prop; he’s had his 
ear pierced for afew years now. 
Not only does it make him even 
moresexy, I thinkit was perfect 
for the character he was playing. 
DANIELLE T. 

Santa Ana, Calif. 


Tress Reduction 

KEN TUCKER, YOU ARE MY 
hero! Thanks a million for your 
wonderful review of Felicity 
(“Curl, Interrupted”). Finally, 
someone can admit that Keri 


_ Russell, Scott Speedman, and 


Co, are more than a group 

of sullen, pretty faces. I’ve 
exhausted myself, trying to no 
avail to convince people to give 
Felicity a try. This is a wonder- 
fully written, exceptionally 


| acted program that isn’t afraid 


to poke fun at itself. Sure, it’s 
mellow drama, but with a twist. 
Note to all you Creekers: Turn 
in your paddles and turn on 

“elicity. Oh, and as far as Ms. 
Russell's new ‘do is concerned: I 
think it’s fresh, gutsy, and sexy. 
NATALYA BROWN 


Toronto 


WHAT WAS KERI RUSSELL 


| thinking (“Coif Medicine”)? 


Her cuteness level has dropped 
10 notches. This is the worst 
haircutting disaster since Liv 
Tyler did away with her mane. 
Bring on the hair extensions! 


| JULIE GOTTLIEB 


Jjegottlieh@yahoo.com 


Cincinnati 


Teen Fact and Fiction 

ALL TEEN BOOKS HAVEN’T BEEN “CUTE 
and lightweight” (“No Kidding”). Since 
S.E. Hinton introduced the Socs and 
greasers in what has long been considered 
one of the first realistic young-adult novels, 
The Outsiders, many young-adult authors 
(Robert Cormier, Walter Dean Myers, M.E. 
Kerr, and Norma Fox Mazer, to name a 
few) have exposed their intended audience 
to the “grittier” side of teen life. The 
19-year publishing veteran you interviewed 
should have mentioned this. Shame on her! 
DEBORAH FIA 

yawfia@idt.net 

Bronx, N.Y. 


Head of the Glass 


1 WAS SURPRISED THAT YOU DIDN’T 
mention the originator of the window 
studio aesthetic in “Windows ’99.” 
CITY-TV and MuchMusic in Canada 
have used transparent studios in a 
central, downtown location (Toronto) and 
street locations since shortly after their 
inception. In fact, MTV’s TRL seems 

to be an increasingly shameless copy 

of MuchMusic’s long-running series 
Intimate & Interactive and the open, 
glassed-in MuchMusic environment. Far 
from being at the cutting edge of a new, 
more open way to produce television, 
American cable and the network news 
programs are merely providing pale copies. 
THOMAS PRATT 
thomas_p_pratt@yahoo.ca 

Gettysburg, Pa. 


WWW.EW.COM (AOL KEYWORD: EW) 


Love Jonze? 


Rate Spike’s directorial debut, Being John 
Malkovich, in our Critical Mass poll. 


Clean Sweeps 


Sound off on the new TV shows you love, 
or hate, in the message boards. 


Judging Law & Order. Plus reviews of 
The Bone Collector, with Denzel 
Washington and Angelina Jolie (Movies) 
¢ Harsh Realm and The X-Files (TV) 
Fiona Apple’s new release (Music) 

¢ Notting Hill (Video) 

National Lampoon online (Internet) 


MARIAH. 


RAIN BO W 


THE NEW ALBUM. 

FEATURING THE #1 HIT 
HEARTBREAKER* WITH JAY-Z, 
THE REMIX FEATURING 

DA BRAT & MISSY ELLIOT & 
THANK GOD I FOUND YOU** 
WITH JOE & 98° 

AND MANY MORE. 


* PRODUCED BY MARIAH CAREY, DU CLUE AND KEN “DURO" IFILL 
‘OR NO QUESTION ENTERTAINMENT? 


ICED BY JIMMY JAM & TERRY LEWIS FOR PLYTE TYME 
TONS, INC. AND MARIAH CAREY 


¥.MCAREY.COM 
/, COLUMBIARECORDS.COM 


fo) 


AND @ REG. U.S. PAT. & TM. OFF. MARCA REGISTRADA/ 
Music ENTERTAINMENT INC. 


Available At 


Now that's a great idea! 


Meet one of this year’s 19,541 winners 
from American Family Publishers. 


Ralph J. Fink; Retired 
FROM: St. Louis, MO 
WON: $5,000 in January, 1999 
WHAT HE’LL BUY: Travel memories. 


AEP 


teak 


More prizes. More winners. More often. 
You could be next: $1,000,000 on November 24. Watch your mail. 


No purchase necessary. Void where prohibited. Details in mailer. 


| Movies | 


E-commercials are 
taking over 
television—and 
revolutionizing the 
way products are 


pitched. by Will Lee 


GOODBYE, ENERGIZER 
Bunny. Hell-oo00, alphabet- 
burping frat boy. 

Anyone who’s turned on a 
TV in the last year has seen the 


NOUV EsMyBIE OR "Ss, 


TV | Books | 


Music 


| ecamigas.com 


revolution—the dot-com take- 
over of television’s commercial 
time. In the good old days— 
say, two years ago—new- 


media-related spots were nov- | 


elties, relegated primarily to 
low-profile cable business chan- 
Now Net-related ads 
dominate the tube. By the end 


nels. 


of 1999, online companies will 
have spent an estimated $1.4 


billion on TV-commercial time, | 


a billion dollars more than 


1999 


Video Internet 


what they shelled out in ’98. 
Even the highest-profile broad- 
cast, the Super Bowl, has suc- 


cumbed to the dot-com-ing | 


influence: A quarter of the 
$2 million-per-30-second ads for 
the 2000 telecast on ABC have 
reportedly been gobbled up by 
e-companies. “By now, [dot- 
com] businesses are the air we 
breathe, 


founder and president of Black | 


Rocket, the agency that creat- 


” says John Yost, co- | 


NOTES 


Edited by Albert Kim 


DOT-COMMIES (1) A 
searching Lee; (2) alpha- 
belcher; (3) children of a 

lesser goal; (4) MTV’s Tom 

Green goes bananas 


ed the groundbreaking 
Yahoo! campaign (remem- 
ber the punk-rock quilt- 
er?). “It’s impossible to 
[run] any kind of agency 
without their business.” 
All of which has had a 
profound effect on the 
look and feel of our televi- 
sion-viewing experience. 
In these dot-com times, 
youth-driven edginess is 
de rigueur. Gone are the 
days when you could ex- 
pect a word from your 
sponsor to come from 
a toilet-paper-squeezing 
grocer or a cuddly animat- 
ed dough boy. Today, 
when your favorite shows 
go to break, you’re more 
likely to see a nervous shopper 
receiving an unwanted anal 
probe in response to a comput- 
er question (CNET.com), a bro- 
ker arguing with a pierced, tat- 


tooed Jesse Camp look-alike 
(Ameritrade), schoolchildren 
solemnly declaring downsized 
career goals—including “I want 
to have a brown nose” (Mon- 
ster.com)—a gigolo massaging 
the bunions of his sugar mom- 
my (E*Trade), and of course, a 
college kid belching his ABCs 
(ecampus.com). “You go in [to 
clients] with stuff that five 
years ago was edgy, and now it 
feels boring,” says Gerry Graf, 
who wrote the E*Trade spots 
for Goodby, Silverstein & Part- 
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Best.com 


DOT-COM ADS are cropping up on TV 
faster than unclothed women on the 
Web. We separate the wheat from the 
chaff with our five favorites. —WL 


A Trailer for a (sadly realistic) Holly- 
wood blockbuster (Blow’d Up) incites 
an investor to sell the studio’s stock. 


~ 


sims $ 


A® Another heroic slo-mo sports 
commercial? Only if you ignore the 
ballplayer’s jiggling man boobs. 


&® Bob Newhart is the head of a hi- 
lariously inept manufacturing outfit 
(typical bad product: a home- 
surgery kit). 


beyond:com ¢ 


A The naked businessman’s funny, 
but the delivery boy’s facial contor- 
tions are the clincher. 


A A gleefully vandalistic old guy gets 
wild with the best of them. 


| 


ners. “The marketing people 


want you to push it as far as | 


you can go. I mean, a guy 
jumping on a trampoline in a 
Speedo [in the E*Trade gigolo 
ad]? That’s crazy.” 

Crazy.. 
their rush to create hip spots 
geared to younger (thus more 
likely to be online) viewers, 
agencies have forsaken many of 
the traditional ad tenets and 
traded clarity for shock value. 
Remember that wacky spot in 


.and confusing. In 


| which gerbils were launched 
| out of a cannon? Who was it 


for? “It’s an outrageous ad, 
sure, but you have no idea what 
they sell,” notes DeVito/Verdi 
president Ellis Verdi, who cre- 
ated the burpy ecampus.com 


ads. “In the service of getting 


| attention, no one should dilute 


the basic principles of advertis- 
ing.” (By the way, the gerbils 


were shills for Outpost.com, an 


electronics retailer.) 

Still, the sheer momentum 
of the dot-com shift is irre- 
sistible. Already, some spots 
for non-Internet companies 
have adopted the deadpan 
voice and skewed wit of the e- 
commercials. An ad for a Mo- 
torola beeper service, in which 
a couple of garage attendants 
run into Yasmine Bleeth, then 
stall her as they covertly signal 
an army of Bleeth worshipers, 
clearly shows the influence of 
the e-commerce campaigns. “I 
think of the ’60s as a time of 
[advertising] creativity and 
imagination,” 
when all is said and done, this 


| period has the potential to have 


a profound and much greater 
effect than any other time in 
advertising history.” 

Still, the true legacy of the 
digital boom has yet to be 
seen. As it is, another wave of 
Net ads is beginning to move 
closer to the mainstream. Most 
notably, those old standbys, 
celebrity pitchmen, are start- 
ing to appear in e-company 


notes Yost. “But | 


spots. Geena Davis stars in a | 


commercial for online trader 
TD Waterhouse, and Pamela 
Anderson Lee appears in a re- 
cently launched campaign for 
the AltaVista search engine. 
Bob Newhart is appearing in 
an ad for Stamps.com, while 
Whoopi Goldberg promotes 
Flooz, a Web-based gift-cur- 
rency system. 

And with competition grow- 
ing, some e-firms are taking a 
more drastic measure: playing 
it straight. Both trading com- 
pany Datek Online and com- 
puter megasite CNET.com 
have decided to go ahead with 


traditional campaigns empha- 
sizing clarity over cleverness. 
In a current Datek spot, a 
horde of non—Wall Streeters 
break through glass walls at a 
stock exchange, surprising the 
traders inside. Only in the en- 
velope-ripping world of new- 
media advertising could such a 
literal message be considered 
radically different, an irony 
that isn’t lost on some ob- 
servers. “The challenge for 
dot-com ads is to meet both the 
ability to sell and be highly at- 
tention-getting,” says Verdi. 
“And [in advertising], there’s 
nothing new about that.” m 


campaign watch 


STAR BUCKS 


y es, Warren Beatty and Cybill Shepherd may eventually throw 


their hats into the presidential ring. In the meantime, Holly- 
wood is busy supporting the more conventional candidates. 
Here, a list of who has given $1,000 (the legal maximum), and to which 
contender, according to federal campaign records. —Zack Stentz 


BILL BRADLEY (Democrat) West Wing 
creator Aaron Sorkin, mogul Barry 
Diller, actor Jack Nicholson, producer 
Brian Grazer, actor Tom Selleck (right), 
actor Steve Guttenberg, game-show host Regis 
Philbin, director Sydney Pollack, designer Calvin Klein, director 
James Brooks (As Good as It Gets), and metalhead Alice Cooper 


AL GORE (Democrat) SNL alum Chevy 

| Chase, baseball lover Kevin Costner, 
diva Barbra Streisand (right), producer 
Quincy Jones (who also gave to Bradley), 


MPAA honcho Jack Valenti, and rocker Don Henley 


GEORGE W. BUSH (Republican) For- 
mer Must See sitcom star Jerry 
Seinfeld (right), Walt Disney Co. CEO 
Michael Eisner (who also donated to 


Bradley), squarish crooner Pat Boone, and Walk- 
er, Texas Ranger tough guy Ghuck Norris 


JOHN McCAIN (Republican) Dream- 
Works cofounder David Geffen (right 


, 
producer Norman Lear (who also :@ 


who also gave to Gore), veteran TV 
to Gore and Bradley) 
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Public transportation is your friend. 


 Dhegest shoe store is a Service mark of Nordstrom Im 


Make room for shoes, Get rid of everything else. The world’s biggest shoe store is here. NORDSTROM shoes.com + 


jim mullen’s 


HOTSheet 


What the country is talking about this week... 


1 The House on Haunted Hill A place where strange 
and bizarre things take place for no rational reason. Just 
like the Reform party. 


2 Matthew McConaughey He was arrested on a mari- 
juana charge. The police asked him to walk a straight line 
and he did. On the ceiling. 


3 Greed A new game show where you can win up to 
$2 million. Normally you'd have to mismanage a large 
corporation to get that kind of money. 
4 Howard Stern The King of All Media and his wife have 
split. He came home one day and found her listening to Imus. 


45 Bryant Gumbel 
He feels Katie Couric 
gets more credit for the 
Today show than he 
does. If it weren’t for Al 
Roker, they’d all be cab 
dispatchers in Buffalo. 


6 Frozen mammoth 
Scientists have carved 
one intact out of the 

ice in Siberia. Now 
comes the big question: 
Does it taste just 

like chicken? 


7 Heidi Fleiss The onetime Hollywood madam has filed 
for bankruptcy. Is that moral or financial? 


8 Model kids You can buy a runway mannequin’s eggs at 
auction. For people afraid their own children won't be vain 
and selfish enough. 


9 Shocking Celebrity Behavior: Caught on Tape Stars 
captured doing horrible things. Like appearing on this show. 


10 Being John Malkovich A guy goes into the actor’s head 
for 15 minutes. The bad news: He’s in his colon for an hour. 


11 Pizza Hut They say an ad teasing Hillary Clinton was in 
fun. Yeah? Guess who wants to raise fast-food workers’ wages. 


12 Fox Fridays They've canceled most of the night’s lineup. 
To be replaced by America’s Most Exciting Infomercials! 


13 Halloween The day when witches, goblins, and the un- 
dead walk the streets. Before going back to the office. 


14 Nike A new ad shows athletes with missing teeth and 
mangled faces. What’s the sport, running from the LAPD? 


15 Leonardo DiCaprio The $20 million-a-film actor just 
bought a Hollywood house for $3 million. Making him the 
only person who can live like those kids on The Real World. 


12 N/OP;VCEIMLBSEPR (5, 78.989 


OWEEP DREAMS 


AH, NOVEMBER SWEEPS. We all know what that means: Your TV 
is about to become infested with guest stars, newborns, and 
singing orphans (see Annie story on page 18). Below, our preview of 
this most special of TV months. —Gillian Flynn 

> SPECIAL HISTORICAL DOCUDRAMAS Pernilla August, who gave 
fatherless birth to Darth Vader in The Phantom Menace, now plays 
Mary, Mother of Jesus (NBC, Nov. 14). Meanwhile, Come On Get Happy: 
The Partridge Family Story (ABC, Nov. 13) tells the gospel of the ’70s 
sitcom. What tips did consultant/original cast member Danny Bona- 
duce offer his doppelganger, Shawn Pyfrom? “I told him to always act 
annoyed waiting for David Cassidy to show up,” says Bonaduce. 

> SPECIAL MUSICAL GUESTS Teen 
sensations ’N Sync grace Touched 
by an Angel (CBS, Nov. 14), while the 
Dixie Chicks descend on King of the 
Hill (Fox, Nov. 14). And Martial Law 
(CBS, Nov. 6) goes all ’80s on us: Rick 
Springfield is an FBI agent after es- 
caped cons (Poison’s Bret Michaels 
and ex—Jane’s Addiction member 
Dave Navarro). “They had a ball. It’s 
not like we asked them to do Diagnosis Murder,” says coexec producer 
Lee Goldberg. “It’s a thrill to get your ass kicked by Sammo Hung.” 

>» SPECIAL NONMUSICAL GUESTS Elle Macpherson sashays onto 
Friends as Joey’s roomie (NBC, Nov. 11). And Fox’s Ally McBeal gets, 
yes, even more gimmicky: Betty White shows up as Ally’s therapist 
(Nov. 8), Farrah Fawcett as a plaintiff (Nov. 29), and Jill Clayburgh 
(Nov. 22) as Ally’s mom. That’s not to mention the resignation of 
one of the lawyers (identity revealed Nov. 29). 

>» SPECIAL HOSPITALIZATIONS In The X-Files premiere (Fox, Nov. 
7), Gillian Anderson races to save the life of a semi-catatonic David 
Duchovny. And ER’s Julianna Margulies has twins (NBC, Nov. 25). 
» SPECIAL NETWORK SHENANIGANS Buffy the Vampire Slayer 
features an obligatory crossover with Angel, as David Boreanaz 
alights (The WB, Nov. 23). Meanwhile, ABC’s The Drew Carey Show 
brews up a webcast tie-in (Nov. 17) and a live show (Nov. 10). “Every- 
body’s worried about swearing,” says executive producer Bruce 
Helford. “Because that’s the first thing they do when they blow a line.” 
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It’s 
a record: The just-published 
edition of Guinness World 
Records 2000 contains no 
fewer than 497 entertainment- 
themed entries. “Basically, 
we're trying to reach the 
teenage marketplace,” says 
Guinness publisher Mark C. 
Young. “And that’s where 
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their interests are.” Here, 


| some noteworthy additions. 


® Singer with most recorded 
duets: Willie Nelson, who has 
paired with about 100 artists, 
including Bob Dylan, Julio 
Iglesias, Frank Sinatra, and 
Sinéad 0’Connor 

® Richest supermodel: Elle 
Macpherson, who's worth 
$38.12 million 

® Oldest female vocalist to 
reach No. 1 in England: 
Blondie’s Deborah Harry, 53, 
who topped the charts with 
“Maria” in February 1999 
® Highest-paid active TV 
writer: Chris Garter, who's 
earning: $52 million in 1999 
® Biggest opening-day box 


W | office: Star Wars: Episode I— 


The Phantom Menace, which 
took in $28.54 million in its 


as A Nightmare on Elm 
Street. Here, the five most ter- 
rifying moments at the heart 
of Heart. —Adam Winer 

5. The creepy head twitching 
of professional violinists 
during the climactic concert 
4.’N Syne’s bone-chilling 

title song 

3. The shocking appearance 
of another Gulkin—Kieran, 
Macaulay’s brother 

2. Meryl Streep. In a bathrobe. 
With curlers. 

1. Gloria Estefan’s acting 


Is Meat 
Loaf by any other name still 
as sweaty? America’s finding 
out. For his roles in Fight 
Club and Crazy in Alabama, 
the 52-year-old rocker has 
chosen to be credited as 


| Meat Loaf Aday. “I started 


as an actor and I’ve always 

wanted to keep a separation,” 
explains Mr. Loaf, whose giv- 
en name is Marvin Lee Aday. 


| And things are about to get 


first 24 hours. —Clarissa Cruz 


Horror 
master Wes Craven has done 
it again. Music of the Heart— 
his new drama about a violin 
teacher who bonds with inner- 


city youths—provides chills 


that rival such Craven classics 


<< random quote 


more confusing. In upcoming 
movie appearances he'll ditch 
Meat Loaf altogether in favor 
of little-known nicknames. 
“On film I’m going to go with 
Michael Aday or M.L. Aday. 
But I’m still doing albums 

as Meat Loaf.” A relief, no 
doubt, to the American Beef 
Council. —Daniel Fierman 


Here’s 
an interesting pop-culture 
conundrum: You’re the 
designer of the new Britney 
Spears doll. Do you go with 
Spears’ torso before or after 
her controversial “growth 
spurt”? As journalists, we felt 


| the need to find out. “I don’t 


“I’m having fun with this fame thing. 


Please invade my privacy.” 


— Sugar Ray frontman 


, When asked if he would mind 


being interviewed at a recent Hugo Boss party in L.A. 


ILLUSTRA 


, 


think this is interesting,’ 
sniffs Roland Caville, 
president of Yaboom, 
which released the $40 ; f 
doll Oct. 13. Okeydoke, 
3ut what’s the answer? age 


“We usually take care 
of the likeness for the 
head,” says Caville, 
whose parent 

company also made 
the Spice Girls \ 
dolls. “We don't iS 
make anew body | 
every time for f 


other words, they’re just 


every doll.” In 


faking it. —Tricia Johnson 


SOLD Desert Digs 5 
BR, 6 BTH 1950s mod- 


FZ 
‘i : ia ern-style abode in the 
all California resort town 


of Palm Springs PRICE $1.3 million 


Kirk Douglas has bid farewell to his sec- 
ond home of 44 years. The stone house— 
just down from author Sidney Sheldon’s 
home—sits on about an acre of lush gar- 
dens and includes a tennis court, guest 
house, gym, pool, and sauna. Over the 
years, the 82-year-old Spartacus star 
and his wife, Anne, have hosted such 
showbiz types there as Gregory Peck, 
Frank Sinatra, Katharine Hepburn, and 
Spencer Tracy. “It’s very hard for them 
to part with,” says real estate broker Paul 
Shepard, who sold the house to two re- 
tired businessmen. The Douglases bought 
another home in Montecito (north of their 
main place in Beverly Hills), for a report- 
ed $1.8 million, “so they can be closer to 
their grandchildren,” says Shepard. —7J 
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p EXPECTING Actress Joan 
AI Cusack (In & Out), 36, and 
her husband, attorney Dick 
Burke, 35, will have their second 
child in May. The couple have a 
son, Dylan John, 2.... Chat host 
Larry King, 65, and his wife, 
Shawn Southwick King, 38, will 
have their second child in June. 
They have a 7-month-old boy, 
Chance; she has one child, and he 
three, from previous marriages. 


W SPLIT Shock jock Howard 
LUE) Stern, 45, announced Oct. 22 
that he and his wife, Alison, 45, 
have separated after 21 years. 
Their relationship was chronicled 
in Stern’s book and film Private 
Parts. Divorce papers haven't 
been filed, but Stern has hired di- 
vorce lawyer Stanford Lotwin. The 
couple have three children: Emily, 
16, Debra, 12, and Ashley, 6. “Alison 
and Howard, who love and care 
for each other very much...set- 
tied all their concerns,” Stern’s 
spokesman said in a statement. 


ARRESTED Actor Matthew 
McConaughey (EDtv), 29, 


was charged with possession of 
marijuana and drug parapher- 


1999 


nalia, and resisting arrest, 
after police came to his home at 
2:45 a.m. to answer a noise com- 
plaint, Oct. 25, in Austin, Tex. 
(The drug charges were later 
dropped.) Officers found McCon- 
aughey nude, playing bongos, and 
listening to music with a clothed 
male friend. Police say the actor 
became “belligerent” and refused 
to dress; he was later released on 
$1,000 bond. A court date has not 
been set. If convicted, McCon- 
aughey could face up to a year in 
jail and a $4,000 fine. “We’re trying 
to piece everything together,” 
says the actor’s spokesperson. 


SS LOSER Erstwhile Hollywood 
“| madam Heidi Fleiss, 33, filed 
for bankruptcy, Oct. 20, in L.A. 
Fleiss, who was released from 
prison last month after serving 
three years for conspiracy, tax 
evasion, and money laundering, 
listed debts of more than $269,000. 


ey RECOVERING Frasier star 
£4 Kelsey Grammer, 44, from 

an appendectomy, Oct. 22, in L.A. 
“He’s at home recuperating,” his 
rep said.... Also on the mend from 
an appendectomy: Oscar-winning 


actress and British Parliament 
member Glenda Jackson, 63. 
Jackson underwent surgery 
Oct. 23 in London.... Singer Johnny 
Cash, 67, was hospitalized with 
pneumonia, a result of a degen- 
erative nerve disease, Shy- 
Drager syndrome, Oct. 20, in 
Nashville. The country star, who 
lives in nearby Hendersonville, 
was listed in good condition. 


nee ACCIDENT Actor Harrison 
=i Ford, 57, whose recent film 
Random Hearts involved a plane 
crash, had a real-life air drama 
when the helicopter he was 
learning to fly made a crash 
landing, Oct. 23, near California’s 
Lake Piru. The chopper was dam- 
aged, but neither Ford nor his in- 
structor was hurt in the incident. 


DEATHS Songwriter-actor 
5] Hoyt Axton, 61, of complica- 
tions from a stroke, Oct. 26, in Vic- 
tor, Mont. Axton wrote Three Dog 

Night’s “Joy to the World,” and 
had his own hits, including 1974’s 

“Boney Fingers.” He appeared 
on screen in such films as The 
Black Stallion (1979) and Grem- 
lins (1984). —Clarissa Cruz 
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ES, THE CENTURY’S LAST VERSION 
of Annie is a TV movie from the 
same people who brought us Bette 
Midler in Gypsy and Brandy in Cin- 
derella. No, Britney Spears won't be 
belting “Tomorrow” while Cher 
scowls as Miss Hannigan. “The sell- 
ing point on this one is Disney and Anmie,” says 
exec producer Craig Zadan. “So we were able 
to cast people that we loved.” Thus ABC’s The 
Wonderful World of Disney film, airing Nov. 7, 
features actors high on awards (including 
Kathy Bates as Miss Hannigan and Victor Gar- 
ber as Daddy Warbucks) but low on Q ratings. 
“T sorta knew who Kathy Bates was,” says the 
newest Annie, 12-year-old Alicia Morton, who 
was appearing in Les Misérables on Broadway 
when she auditioned. “Then they told me that 
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everyone’s favorite orphan when 


ps. by Dave Karger 


she was in Titanic, and I knew her right away.” 

For Bates, the draw was the chance to be a 
chanteuse—albeit a nasty one. “I studied 
singing in New York years ago, but I’ve never 
done anything professionally,” says the actress, 
who trained with a vocal coach for a month. “I 
gotta tell ya, I wasn’t terrified. I felt prepared.” 

Audiences will have to prepare for ABC’s to- 
tal orphan overhaul: The producers decided to 
eliminate Annie’s trademark candy-apple red 
dress and electrocuted crimson hair. “We want- 
ed to strip all the comic-book elements out,” 
says exec producer Neil Meron. “So we said, 
‘No fright wig.’” But the most important dif- 
ference between this and Broadway’s most re- 
cent Annie, he adds, has nothing to do with ap- 
pearances: “We’re proud that there was not a 


day where owr Annie was going to be fired.” m 


ANNIE TIME, ANNIE PLACE (1) Morton, with 
Garber, describes her dyed ’do: “It was, like, 
red, but it wasn’t red—more of a brownish- 
reddish”; (2) three-time Tony winner (Ragtime, 
Master Class, and Carousel) Audra McDonald, 
with Morton, plays Warbucks’ assistant, Grace 
Farrell; (3) Bates, flanked by scheming duo Lily 
St. Regis (You’re a Good Man, Charlie Brown Tony 
winner Kristin Chenoweth) and Rooster Hannigan 
(Cabaret Tony winner Alan Cumming), calls her 
cast mates “the créme de la créme of musical 
comedy”; (4) the cast with pooch Chester as 
Sandy; (5) maybe what Morton really wants to do 
is direct; (6) first-time TV director Rob Marshall 
(who codirected and choreographed Broadway’s 
Cabaret revival in 1998) instructs Bates; 

(7) Garber and Morton spend a night on the town 
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OU’RE TIRED. YOU’RE HUNGRY. YOU’VE JUST 
traveled 2,504 miles to New York City for a re- 
vealing peek into the prime-time quiz-show sensa- 


tion Who Wants to Be a Millionaire. After signing 


through security, you proceed past airy offices and 


hallways full of friendly faces. And then suddenly 


you spot it: the imposing wood door (complete with 


menacing push-button combination lock) that 


blocks passage to The Room—the mysterious 


place where writers and researchers hole up like Santa’s helpers, 


crafting those brain-taxing questions that separate the wimps 


from the winners. The possibilities race through your greedy lit- 


tle brain: A good swift power kick here, a picked door handle 


there, and you could be just a couple of ill-gotten answers away 


from winning (place your pinkie on your bottom lip) one meeel- 


lion dollars. Or not. “No one’s allowed back there,” an- 


nounces the show’s no-nonsense supervising producer, Ann Miller, 


who'll kindly give you a tour of 
everywhere but The Room. “Look, I 
wouldn't even let the phone-company 
guys in there until they signed agree- 
ments. And even that makes me 
very, very uncomfortable....” C’mon, 
any chance of making a one-time ex- 
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ception for a financially strapped, 
puppy-dog-eyed journalist? “Sorry.” 

Alas, that was indeed her final an- 
swer. Don’t worry, though: There’s a 
far more enriching story to tell here 
than of some poor bloke’s take-the- 
money-and-run scheme. In one of the 


most surprising successes of the 
year—an imported British quiz show? 
in prime time? hosted by Regis 
Philbin?—Millionaire stirred up a 
cross-demographic phenomenon 
rarely seen since the days of three- 
network TV. When the ABC series 
debuted on Aug. 16, it started cashing 
in viewers the way Trump blows 
through 20s (averaging over 14 million 
people in a two-week run, including a 
grand finale that netted 22.4 million). 
The miracles don’t stop there: Mil- 
lionaire also dramatically hipped up 
the game-show genre (Wink Martin- 
dale, we have some lovely parting 
gifts for you) and single-handedly put 
a spring back in the step of the third- 
place network. “I don’t know if Regis 
saved the network,” says ABC Enter- 
tainment cochairman Stu Bloomberg, 
“but he saved my paycheck.” 

But was it true love or just a sum- 
mer fling? That big-money question 
will be answered when the show re- 
turns for another two-week engage- 
ment on Nov. 7. And though sweeps 
month will present more formidable 
competition than August’s Veronica’s 
Closet reruns, all the (dollar) signs 
look promising. Weaned on a strict 
diet of sitcoms, dramas, newsmags, 
and low-rent reality specials, viewers 
have been energized by Millionaire’s 
tasty slice of nonfiction high jinks. 
New yet nostalgic, high-tech yet min- 
imalist, foreboding yet friendly, Mil- 
lionaire is hardly your uncle’s Jeop- 
ardy. “The calling card is that you 
can win a million,” says Millionaire 
cocreator Paul Smith. “But the pri- 
mary attraction is the drama taking 
place on a nightly basis. It’s seeing 
people wrestle with some of the most 
important decisions that they will 
ever make in their lives. You see 
them sweating, terrified, biting their 
nails, their pulse rates high—yet all 
that’s going to happen is they might 
not go away with as much money as 
they'd hoped.” 

It certainly didn’t take long for the 
flop sweat to start flowing down rival 
networks’ foreheads. In November, 
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Look at him now: pacing in his cramped 
office a few floors above the ABC stu- 
dio in Manhattan where Live! With Re- 
gis & Kathie Lee improvises its way 
across the airwaves each morning. 
Look at him now, just after the show: 
listening to a Dean Martin CD, strutting 
amid the clutter, and modeling the 
pants of a brown suit. 

“This suit didn’t make it!” he says... 
or, more exactly, exclaims. Yes, the 
brown was fine for the daytime show 
he finished a half hour ago downstairs, 
but it was rejected by producers of 
Who Wants to Be a Millionaire. “They 
gotta have their dark suits!” he booms. 
“They want a rich look. They want a 
millionaire \ook.” 

Look at him now: a millionaire himself. 
But until this moment of prime-time 
success when he’s suddenly cool, it 
seemed the 65-year-old Regis Philbin 
would forever be the brown suit of 
American broadcasting. An appealing 
brown suit of strong fiber, having en- 
dured since his younger days as Joey 
Bishop’s talk-show sidekick in the 1960s; 
and still well-tailored even after four 
decades in the trenches of televsion, in- 
cluding two defunct 1975 game shows 
(The Neighbors and Almost Anything 
Goes) and enthusiastic lapel grabbing 
by Kathie Lee Gifford five mornings a 
week for the last 12 years (“guerrilla 
television,” he calls Live, where the 
lighting’s never up to his standards and 
where the phone employed to ask view- 
ers daily-trivia questions often discon- 
nects at will). 

There’s no questioning his durabilty. 
“Regis has that very rare ability to be 
himself on camera,” says Live executive 
producer Michael Gelman. “He can look 
through the camera and connect with 
the viewer at home.” But even his most 
devoted followers—those who believe 
that Philbin stands among the most able 
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of live broadcasters, right up there with 
Carson, Letterman, and Paar—might 
have reasonably assumed that Live 
would be Philbin’s career zenith, that 
Philbin was a nice brown suit that would 
never be worn in the evening. 

But look at him, a kid from the Bronx, 
in the black and on prime time. “| gotta 
tell ya,” he says, “it’s a major thrill, af- 
ter all these years in the trenches, 
9 o’clock in the morning with no help, no 
hype, a phone that doesn’t work.” 

So what prodded him into adding Mil- 
lionaire to his hosting résumé? Marital 
harmony, actually. “This is over at 
10 o’clock,” he says of his day job. “And 
by 1:30, I’m home.” Explains Philbin’s 
wife and sometime Kathie Lee stand-in, 
Joy: “We need to have separate time, so 
| said, ‘You really need an afternoon 
job.’” He had considered other game 
shows, updates of What’s My Line? and 
Who Do You Trust?, but when tapes of 
the British version of Millionaire landed 
on his desk, “| wanted it!” he says. 
“Now we tape [Millionaire] at 7 at night, 
and guess who’s not too happy?” Oh, 
but he’s wrong. “I remember his face 
the morning after the first show pre- 
miered [Aug. 16],” says his wife, “and 
the ratings were so high. | haven’t seen 
Regis excited like that.” 

Look at him, a quick-change artist, 
straddling morning and night, contrac- 
tually bound to the game show for the 
next five years and to Live until August 
2001. “Between now and then I'll have to 
make a decision,” he says. “Some of 
that will depend on the success of [Mil- 
lionaire).” Look at him, a man who re- 
turned to New York City in 1983 against 
his wishes, in search of a job, now 
weighing his options. “Now /ook at me!” 
he says, reverting to the underdog role 
that has served him so well. “But the 
phone on the morning show still 
doesn’t work!” —JESS CAGLE 
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Fox will debut Greed, a pop-culture 
trivia challenge with a jackpot of— 
not one, but—$2 million. NBC is 
planning to bring back its scandal- 
scarred ’50s hit Tiwenty-One. Mean- 
while, CBS has two game shows in 
the works (old-school revivals What's 
My Line? and The $64,000 Question), 
as well as Swedish import Swrvivor 
(16 contestants marooned on a re- 
mote island vie for a million smack- 
ers). Even Pee-wee Herman is game: 
Production company Carsey-Werner 
signed Paul Reubens for an adapta- 
tion of the CD-ROM trivia test You 
Don't Know Jack. 

But you don’t have to know Jack to 
grasp the business sense behind the 
game-show boomlet: They’re cheap 
to make. (An hour of Millionaire 
costs about $500,000 less to produce 
than a typical drama). “We're sitting 
on game-show titles that we’ve had 
for 10 years and now everybody 
wants them,” says William Morris’ 
Ben Silverman, one of the agents 
who packaged Millionaire for ABC. 
CBS Entertainment president Nan- 
cy Tellem concurs: “I think Million- 
aire shook up everyone. Now the 
whole industry is saying ‘Wow, we 
really have to take a closer look.’” 

All they had to do was gaze across 
the Atlantic. Over in England, Smith 
and three other chaps at production 
company Celador had fleshed out an 
intriguing format for a high-stakes 
quiz show: Contestants are asked 
questions with four possible answers 
that increase in difficulty and value; 
with each correct answer, they can 
cash out or risk their money on the 
next level. And to make things really 
interesting, competitors also receive 
three aids called lifelines, which allow 
them to either ask the audience for 
help, call a friend, or have two of the 
wrong answers removed. (Do they 
award Nobels for game-show genius?) 

Premiering last fall on Britain’s 
ITV, Millionaire was an instant 
smash: Of all the people watching 
prime time, more than half had their 
tellies tuned to the show. And faster 
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BURNING Questions 


After watching Who Wants to Be a Millionaire, did you find 
yourself brimming with a bunch of head scratchers of your 
own? No need to phone a friend. Below, EW answers all of 
your nitty-gritty queries about this intriguing quiz show. 


How can | become a 
contestant on the show? 


[ee You can start by picking up the 

mn phone and playing a three- 
yj question qualifying game (the 
| toll-free number will be an- 
| nounced Nov. 1 on ABC and 
www.abc.com). Millionaire 
exec producer Michael Davies offers the fol- 
lowing pointers on how to gain the inside track: 
“l’m not going to tip off exactly how to do it,” 
he teases, “but you want to prepare yourself 
with a pen, paper, and a chart [for] the four pos- 
sible answers before you make the phone call.” 


How do they come up with 
the questions? 


A team of 12 writers and researchers has at 
its disposal a $300,000 specially stocked li- 
brary teeming with computers and refer- 
ence books, ranging from Encyclopedia of 
Plague and Pestilence to Eyewitness Hand- 
books: French Cheeses. Thousands of ques- 
tions are whipped up and triple-sourced for 
accuracy before being stored in a database. 
(Since the infamous “Lake [J 
Michigan” error, a further 
last-minute check has been 
added.) “For every 1,000 
questions that are ap- 
proved, there are only 100 


that | will ever consider programming,” says 
Davies. “A lot of game shows have 60 ques- 
tions per half hour; we have 12 to 13 ques- 
tions per half hour and they sit on the 
screen for a long time, so they’ve got to hit 
you where you just go, ‘Oh my God, | should 
know that, but | have no idea.’” 


How can | cram for those 
big-money questions? 


“The people who are really good players have 
an incredibly wide range of interests,” hints 
Davies. “Spend a lot of time in the library, but 
you also better find some time to watch tele- 
vison. This show is as much 
ENTERTAINMENT WEEKLY as itis 
Discover or literary journals.” 
And what if someone reaches 
the hot seat? “This is sort of 
like SAT advice,” he continues. 
“Take your time. Read the question. Figure out 
exactly what we’re looking for. Run through 
the answers very carefully. And go with your 
original instincts. Often the multiple choice 
tends to confuse people, when usually they’d 
instantly know what we’re looking for.” 


C’mon, doesn’t Regis know 
all the answers? 


Nope. After someone wins the 
“Fastest Finger” competition 
(in which one of the 10 contes- | 
tants earns a place in the hot 
seat by giving the speediest 
correct answer), Philbin retreats to the com- 
puter room, where he reviews the pronuncia- 
tions of all the ensuing questions and multiple 
answers—but isn’t told the correct respons- 
es, Later, when a contestant gives the final an- 
swer, a light flashes on Regis’ computer: green 
means it’s correct, red equals a flub. Why leave 
Reege in the dark? “It’s important he’s a neu- 
tral force asking them the question at face val- 
ue,” says Millionaire supervising producer Ann 
Miller. “If they thought he knew, they could be 
reading a lot of stuff into that.” 
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If someone wins 
$1,000,000, 

how is the money 
paid out? 


Unlike some of those big-time lotteries, Million- 
aire delivers its dough in one lump sum. But 
don’t forget about Uncle Sam; after taxes, a 
mil could be worth roughly $550,000. You’re 
better off playing in England, where one million 
pounds equals about $1.6 million—and the 
Queen doesn’t even take a cut. 
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Aren’t those early-round 
questions a little too easy? 


“If you stopped and looked 
at the tapes,” says Miller, 
“you'll see how scared 
these people are. They’ve 
made it through the phone 
game, they’ve made it 
through a play-off game, they’ve made it 
through the Fastest Finger, and now they’re 
the person in the chair. They look around. 
There’s 200 people staring at them. There’s 
a spotlight and the heartbeat music. And all 
of a sudden, ‘On the standard vertical traf- 
fic light, what color is on the top?’ becomes 
an Omigod question. The first four ques- 
tions are set so the person can relax, catch 
their breath, and acclimate to the situa- 
tion.” Declares Davies: “I defy all the people 
who say this show is easy to get in that 
chair under that amount of pressure and 
have the ability to get through the whole 
range of questions.” 


| Has the audience 

ever been wrong 
* when contestants 
ask for help? 


Only once in the American version—but it 
wasn’t really the audience’s fault. The ques- 
tion was, The name of what toy translates 
into English as play well? “The contestant 
went to the audience and said, ‘I think it’s ei- 
ther Atari or yo-yo,’” recalls Davies. “He ac- 
tually ruled out the correct answer, which 
was Lego. But still, 12 percent of the audi- 
ence voted for Lego.” 


Do contestants have a time limit 
in which to answer questions? 


“They can take the whole show,” maintains 

] Davies, “but we have beauti- 
ful editing. The longest we’ve 
gone is somebody took about 
12 or 13 minutes on one 
question, and we edited it 
down to about 6.” 


How different is the U.S. 
version from the British? 


Aside from Yankee Reege in 
the host slot, it’s virtually a 
carbon copy, mate. “The 
most striking difference is 
that their show is longer 
than ours because they 
don’t have as many commercial breaks,” 
says Davies. “The host [Chris Tarrant] 
spends a little more time messing with the 
contestants and trying to force them to 
change their minds. | think there’d be out- 
rage in this country if we did that.” 


How does this “phone a 
friend” thing work? 


When contestants arrive at the studio, 
they give the producers the numbers of 
five friends in the United 
States, and during the day, 
the producers contact the 
phone friends to make sure 
they’ll be available during 
the show. When a contes- 
tant reaches the hot seat, a producer calls 
that person’s five phone friends and tells 
them to stand by. 


Can the phone friend 
“cheat” by gathering a 
bunch of experts or 
using reference material? 


Theoretically, yes. “If you 
have 15 people in the room 
and someone shouts out the 
answer, technically we don’t 
have that as a rule, so that’s 
not cheating,” says Miller. & 


than the Concorde, the buzz hopped 
over to the States and right into the 
lap of transplanted Englishman 
Michael Davies, ABC’s exec VP of al- 
ternative series and specials. “Literal- 
ly, two days after the show aired,” he 
recalls, “I received eight copies of it, 
from my mother, my brother, and 
friends of mine in the television busi- 
ness. I watched it and instantly knew 
four things: This was the best quiz 
show I had ever seen. The format 
would work everywhere. I wanted to 
get it on ABC and get the rights to it, 
even though that would be incredibly 
difficult. And I wanted to quit my job 
and go produce it.” 

After outmaneuvering several syn- 
dicators for Millionaire’s rights, 
Davies turned in his ABC suit. And 
though little translation of the British 
prototype was necessary, the one hur- 
dle would be finding the perfect State- 
side host. Ladies and gentlemen, 
please welcome...the master of cranky 
camaraderie, Regis Philbin (see page 
25). “Michael Davies had a shortlist of 
people,” says Philbin. “My name wasn’t 
even on the long list. I had to get on 
the phone and say, ‘Look, I’m turning 
down a lot of shows, but this is the one 
that really knocks me out. It’s the 
most compelling television I’ve seen in 
years. I’d love to be considered for it. I 
really love this show.’” While Davies 
recalls that Philbin was on the short- 
list (with Bob Costas, Phil Donahue, 
and Montel Williams), he agrees that 
Reege’s enthusiasm was undeniable: 
“He blew me away with both his pas- 
sion for the program and his under- 
standing of the format. He pledged 
that he’d do anything to be consid- 
ered: audition, travel to London, any- 
thing. He really wanted it. So I 
thanked him, hung up the phone, and 
instantly crossed out the other names 
on the list.” 

From then on, the wheel of fortune 
kept spinning their way. ABC execs 
were so high on Millionaire—except 
for the research department, whose 
forecast of low ratings now hangs 
proudly in Davies’ office—they didn’t 


ae 


What Would Your Stuff Cost To Replace? 


“VibraThrone” recliner you inherited from Uncle Ed, $828, 


Oak dining table your old roommate “forgot” to take, $81 |. 


19" color TV you got for graduating college in only six years, $259. 


alphabetize any day now, $3,200. 50-gallon salt water aquarium with one 


is IE 
£ 
(3 GS 
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and other gadgets you don't 
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price of a couple of pizzas a month, you can be sure that if something happens, and it's covered, you 
\ won't be starting from zero again. Best of all, you're with State Farm — the company 
millions trust to cover their possessions. That means you have an agent who knows 
you, not just some 800 number who'll make sure your claim is handled right. 
As you can see, your stuff's worth a lot more than you think, so talk to your 

1p (Pa local State Farm agent to find out about renters insurance or 
visit our website @ www.statefarm.com. 
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“But | don’t believe there is a way for some- 
one to have the right reference book in front 
of them or to get to a website. The 30-sec- 
ond limit [begins when] Regis turns the 
phone over to the contestant, and in that 
time, the question has to be read [along] 
with the answer choices. There 

really isn’t time to cheat.” 


Where does 
Regis get those 
way-cool 
suits? 


Philbin is fitted at Beau 
Brummel in Manhattan, where 
he’s been shopping for years. Although the 
show buys the suits at cost, you should expect 
to pay anywhere between $800 and $1,600. 


Do contestants get 
consolation gifts? 


Yes—but they’re nothing to write home 
about: Everyone receives a gift bag contain- 
ing AT&T phone cards, McDonald’s vouchers, 
ABC/Disney merchandise, and— 
hold on to your chairs—an 
official Millionaire T-shirt. 
“We thought about mak- 
ing bigger consolation 
prizes,” says Davies, “but 
ultimately these people 
are still eligible to come 
back again if they didn’t 
make it to the hot seat. And 
they’ve already been flown to New York 
[where the show tapes] with a guest. So it’s 
still a pretty good deal.” 


Are contestants 
instructed 

to chitchat with 
Regis? 


“What | say to them is they } C 
can sit there and be totally 
silent,” says Davies, “but /2 

sometimes it’ll make them feel better if 
they talk it through and get into a conver- 
sation with Regis. Yes, that makes better 
television, but they don’t have to.” 


Why are female and minority 
contestants so scarce? 


The producers are boggled by that one too. 
“The two things | am most unhappy about on 
the program are how few women and how 
few minorities we have on,” 
says Davies. “But | love the 
fact that we are a completely 
blind program. We don’t meet 
people and pick them for any 
other reason than the fact 
they passed the phone test. We don’t just 
have people who have game-show personali- 
ties or degrees in trivia. These are normal 
people.” Davies says he hopes three recent 
changes in the initial phone game will help lev- 
el the playing field: (a) Folks are now limited 
to two calls; (b) the speed requirement has 
been loosened up; and (c) all calls will be com- 
pletely toll-free. 


How do you select 
the all-important 
million-dollar 
question? 


After the writers assign degrees of difficulty 
to the questions, Davies makes the final call 
on which stumper is taxing enough to be the 
ultimate brain buster. “At $32,000, you’re 
thinking, ‘| should know this,’” he says. “At 
$1 million, you're thinking either ‘One of my 
phone friends knows this' or ‘Oh my god, if | 
had selected Bill to be my phone friend, he 
would have known this.” 


And finally...why isn’t there 
a question mark at 

the end of the 
show’s title? 


“| really never saw the 
need for it,” says 
Davies. “Graphically 
speaking, it looks 
horrible with a 
question mark. In 
Britain, it has a question 
mark, but | just took it out at 
some point. It’s sort of rhetorical, do you 
know what | mean?” —DAN SNIERSON 


even commission a pilot. But the 
gamble paid off immediately: The 
questions were captivating (“What is 
the only current U.S. coin with a 
President’s profile facing to the 
right?”), and the contestants were 
memorable (“I feel like I’m sitting on 
the toilet and all of America is watch- 
ing me,” confided a nerve-wracked 
Paul Locharernkul). Even a mini- 
fiasco turned out fortuitously: Con- 
testant David Honea was asked to 
name the second largest in area of 
the five Great Lakes and responded, 
“Lake Huron”; he was incorrectly in- 
formed that the answer was actually 
Lake Michigan. (“The worst 24 hours 
of my life,’ shudders Davies.) Honea 
was quickly invited back and, amid 
great media attention, won $125,000 
in the show’s highest-rated episode. 

The producers are now confident 
that the show’s only future embar- 
rassment will be one of riches: In the 
coming months, look for the official 
Millionaire Internet site, book, board 
game, and CD-ROM. There’s also talk 
of a behind-the-scenes TV special. 
And Davies is already quietly work- 
ing on his sequel: an adaptation of the 
long-running Brit game show Master- 
mind. “I decided to develop this show 
when that guy Michael Shutterly won 
$500,000 on the Pope question,” he 
says, referring to the wizard who cor- 
rectly identified Albino Luciani as 
Pope John Paul I. “I was sitting in the 
control room and I realized there’s 
room out there for a show where in- 
stead of saying ‘Oh my God, these 
questions are so easy,’ you say, ‘What 
planet are these guys from?’ It’s prob- 
ably the most intelligent, most blue- 
chip, most high-pressure show of all 
time. It was originally developed by a 
guy who was cross-examined by the 
Gestapo during the Second World 
War. He tried to re-create the most 
amount of pressure he was ever put 
under in his life, but do it in quiz-show 
form.” Cripes—who'd want to be a 
millionaire under those conditions? 
Well...okay, maybe we would. But can 
Reege at least do the interrogating? m 
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have nitthe 
rOad for the first 
time in years, but 
rising LENSIONS 
between T-BOZ, 
UP iLL, and entant 
terrible 
are making for a 
, crazy, SEXY, and 
= very UNCOO! ride, 
~ BY TOMSINCLAIR 


(FROM LEFT) T-BOZ, CHILLI, LEFT EYE 


a. 


ADIES AND GENTLEMEN, WE ARE FLOATING IN 
cyberspace. As TLC kick off their first tour in 
nearly five years to a less-than-capacity crowd in 
Toronto’s Air Canada Centre on Oct. 22, a 
crescendo of computerized bleeps and blats 
envelops the arena. A mammoth robotic vixen— 
Virtual Vice (pronounced “Vicky”) by name— 
appears on the huge screen at the rear of the stage. 
It’s disorienting and dramatic, a Matrix moment. 
You half-expect to hear Laurence Fishburne welcoming you to the 
real world, but soon Vice is introducing the flesh-and-blood stars of 
the evening: Lisa “Left Eye” Lopes, 28 (“Personality: crazy,” Vice 
intones), Rozonda “Chilli” Thomas, 29 (“Personality: sexy”), and 
Tionne “T-Boz” Watkins, 29 (“Personality: cool”), the Atlanta-based 
trio whose multiplatinum third album, FanMail, has spawned two 
of 1999’s most inescapable anthems, “No Scrubs” and “Unpretty.” 

As the group launch into set opener “Silly Ho,” they dance 
with jerky, machinelike precision, their shimmering silver 
outfits making them look like androids. You find yourself fearing 
they'll take this Devo-like shtick too far. Not to worry... 

“What's up with the lights?” demands Lopes testily between 
songs, calling the attention of 5,500 fans to some unseen glitch. 
“This ain’t how we programmed the lights for the show.” 

Ah, Left Eye. The most controversial member of the group—it 
was she who, in 1994, was arrested for burning down the house 
of her then beau, former Atlanta Falcons wide receiver Andre 

tison—can be counted on to inject some chaos into the mix. 


“There have been 
times since day 
one,” says Left 
Eye, “when | felt 
the group was 

in jeopardy, 


Where the baby-faced Chilli projects a palpable sweetness and 
T-Boz is a combination earth mother and homegirl, Left Eye ra- 
diates danger and unpredictability. Prior to her solo spot in the 
show, during which she performs a magic act, she rattles off def- 
initions of the word crazy: “Unsound of mind, mentally unbal- 
anced, deranged...” She savors each phrase like a choice morsel. 

As it turns out, her magic tricks won’t cost David Copperfield 
any sleep. But one of them provides an analogy with what’s real- 
ly going on with TLC these days. 

“Here we have a string that’s been treated with nitroglycerin,” 
says Left Eye, grinning loopily. “And here we have a lighter...” 


NE WEEK EARLIER, Chilli and T-Boz are sitting high above 

the crisp autumnal splendor of Central Park in a plush suite 

in New York’s Trump International Hotel & Tower. Conspic- 
uous in her absence is Left Eye, who's flown home to Atlanta after a 
fitful few days of press and radio appearances. It’s noted that 48 
hours before, Lopes had arrived late to and left early from an EW 
photo shoot, seeming to hold herself apart from the group. She was 
also a no-show for TLC’s appearance on MTV’s Total Request Live 
earlier in the week. Such apparent lack of unity feels particularly 
significant now, with the group embarking on their first-ever head- 
lining tour, and just months after a Vibe cover story in which Left 
Kye proclaimed she’d “graduated from this era” and could not “stand 
100 percent behind this TLC project.” With Left Eye working on her 
first solo album, inquiring minds want to know: Is the biggest-selling 
female trio in history in danger of being reduced to a duo? 

The question elicits a textbook pregnant pause, during which 
Chilli and T-Boz exchange pointed glances. With a sigh that 
roughly translates as screw it, Chilli decides to let it all hang out. 

“Honestly, we’re tired of saying things, covering up, making it 
seem like it’s one thing and it’s really not. We’re stressed.” 

T-Boz: “And Lisa doesn’t respect...” 

“respect the whole group. TLC has to stick together...” 

“She doesn’t stick with us.” 

“She doesn’t stick with us. And we have to argue to bring her 
back and focus.... She wants to go solo and do other things, so 
that’s what she’s focused on, which is not fair to us.” 

Once the emotional floodgates open, the pair vent—often heat- 
edly—for 45 minutes, railing about Lopes’ alleged derelictions 
and disloyalty, and at one point break into an a cappella version 
of the old O’Jays hit “Backstabbers.” They tell how, prior to the 
recording of FanMail, Lopes sent their label, LaFace, a letter 
saying she was quitting, an action that temporarily froze the 
group's finances before she changed her mind (“The most evil, 
selfish, heartless thing anybody could ever do,” says Chilli); how 
she seems to undercut them by dissing them in interviews and 
ditching rehearsals; how she’s bitter that every one of the eight 
songs she’d written for FanMail was rejected; how she’s become 
distressingly capricious about decisions that affect them all. 

T-Boz says they’re “tired, tired, tired” of it. “We want her in the 
group, and she knows that,” Chilli continues. “So it’s almost like 
she feels she has the power to dangle meat in front of some hungry 
dogs, like, ‘I can do what I want, because I know they want me 
here.’ So she takes advantage. We’re covering up for her because 
we don’t want the fans to be mad at us. But we’re mad at her.” 


a ee 

“We lied live on MTV, saying she was sick,” adds T-Boz, refer- 
ring to the TRL taping. “She was not sick.” 

“She was at the hotel, upset [with us],” says Chilli. “Left Eye 
is only concerned about Left Eye.” 

The tirade is fearsome. A TLC handler drifts into the suite and 
turns a whiter shade of pale at the tenor of the conversation. “You 
guys gonna talk about the tour at all?” she prompts, hopefully. 

“We talked about the tour the other day,” snaps Chilli. “This is 
very important. What was I saying?” 

Er, essentially that Lopes is jeopardizing what TLC have worked 
for since the release of their first album, Ooooooohhh...On the TLC 
Tip, in 1992. Surely, though, with the tour about to start and millions 
of dollars at stake, she wouldn't jump ship now. Would she? 

“She has commitments that she has to [honor],” asserts Chilli. 
“We just want to let everybody know what we go through. This 
is what T-Boz and Chilli have to deal with.” 


RODUCER DALLAS AUSTIN, often referred to as the fourth 
member of TLC, chuckles when asked about the Left Eye 


situation. “They’re like sisters,” says Austin, the father of 


Chilli’s 2-year-old son, Tron. “I’ve seen this for years. Lisa started 
playing into a lot of bad stuff in the press because she feels it’s 
her job. She’ll admit it, too, like, ‘It’s my job to keep the press go- 
ing.’ She does this wacky stuff, and the next day she’ll change her 
mind and the girls will get p---ed. They did that Vibe story and 
Lisa said, ‘I’m not into TLC,’ Then she does another article and 
says, ‘I love the girls to death and I'll never leave.’... Lisa does it 
as a part of her character, kind of like the guys in Oasis.” 

Just what makes this apparent human time bomb tick? Born in 
Philly, Lopes was raised in a household dominated by an alcoholic 
father, and she gravitated to music as an escape. In 1991, she and 
T-Boz were in an embryonic version of TLC. They caught the at- 
tention of Perri “Pebbles” Reid, then wife of LaF'ace co-owner L.A. 
Reid, who became their manager. When Chilli signed on as the third 
member, TLC was born.While Lopes’ first few years with the trio 
were scandal-free, her reputation as a loose cannon took hold after 
she was convicted of torching Rison’s house in 1994 (a crime for 
which she was fined and sentenced to five years’ probation). Soon 
after, she entered rehab for her own drinking problem. 

Austin confirms that Lopes was angered to the point of de- 
struction by the fact that none of her songs were chosen for inclu- 
sion on FanMail. “She turned in eight songs, and they weren’t up 
to par,” he says. “It’s crazy, because she’d quit the group, then a 
couple of days later be like, ‘I’m back.’... She cries wolf a lot.” 


ND WHAT OF the wolf-child herself? “Wow,” she says some 

days later, when confronted with Chilli’s and T-Boz’s charges. 

She takes a few moments to collect her thoughts, then, with 
seeming indifference to her groupmates frustrations, coolly ac- 
knowledges a history of intragroup disagreements. She readily ad- 
mits to being willful, to missing rehearsals, to being preoccupied 
with a solo project, and, perhaps most significantly, to quitting TLC. 
“T guess it was about a year and a half ago, right before we started 
working on FanMail. The process was taking such a long time, the 
record company wasn’t really adamant about pushing TLC, so that 
was my attempt to raise eyebrows and get some attention. I want- 


“It's like an abusive 
relationship,” says 


Eye's behavior 
“Your husband 
beats you, says 
he's sorry, then 
comes back 
and does 

it again,” 


ed to make [LaF ace] think, How important is TLC? Is it important 
enough that if one of us were to leave, you guys would get on the 
ball? That was my way of doing it. As soon as that happened, chaos 
broke out. As soon as I sent the letter, T-Boz and Chilli called me 
and said, ‘Please don’t leave the group, let’s just do it one more 
time.’ I said, ‘That’s not a problem.’ From my perspective, me send- 
ing that letter did not take away or add to the relationship me and 
Chilli and T-Boz had. The problem was that we had different views 
and we wanted to go in separate directions.” 

Just how different are those views? Lopes claims she never want- 
ed to tour in the first place. Her 7’RL sick-out was a form of protest, 
an unwillingness to play the promotion game. “I don’t think [towr- 
ing] is the best move for us. We have an agreement where we can’t 
make big money decisions unless it’s unanimous. But sometimes they 
like to think that two thirds rule. That’s the part that p---ed me off.” 

Obviously, there is plenty of ill will all around. Given the unpret- 
ty picture painted by Chilli and T-Boz (who joke about replacing 
Left Eye with Virtual Vice if things don’t improve), and Left Eye’s 
righteous, if unruly, stance, it’ll take a load of tender loving care to 
hold these women together. The pressure-cooker conditions of their 
tour—which includes 17 U.S. shows in 1999 and will continue glob- 
ally through October of next year—won’t help. But Austin, for one, 
is keeping the faith: “At the end of the day, all of them know TLC is 
their home. Left Eye wants attention. But she knows that if she 
drops out of this thing, that attention’s not gonna be there.” 

Let’s see, how did that song go? Don't go chasing waterfalls... 
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an overnight success after just 62 years in 
show business. How RICHARD FARNSWORTH 
found the role of a lifetime in David Lynch’s 
THE STRAIGHT STORY. >>>> by Jeff Jensen 


dkhO 


RICHARD FARNSWORTH HAS 
a rule. “Never take a job I 
can’t walk away from,” says 
the 79-year-old stuntman- 
turned-actor. “That’s the 
reason I’m still around.” His 
first job—as a horseback- 
riding Mongol in The Ad- 
ventures of Marco Polo in 
1937—was a cinch for a sta- 
ble boy who’d been riding 
since he was a teenager. So 
was playing a jockey in the 
Marx Brothers film A Day 
at the Races. “Big dough, 
too,” he smiles. “$75 some 
days.” But donning black- 
face and scrambling up a 
tree for pre-PC comedian 
Stepin Fetchit for a whop- 
ping $200? Not after he de- 
cided to check out “Jackie,” 
the allegedly de-clawed lion 
he had to elude—and spied 
claw marks on the tree’s 
trunk. “Jackie wasn’t feel- 
ing good that day,” chuckles 
Farnsworth, who learned 
that two frisky, razor-tal- 
oned felines had taken the 
cat’s place. “I gave back the 


check and walked away.” 

So when David Lynch, 
best known for the per- 
verse noir of Blue Velvet 
and TV’s Twin Peaks, asked 
him to star as The Straight 
Story’s 73-year-old Alvin 
Straight—who in 1994 trav- 
eled hundreds of miles of 
Midwestern highway on 
a cranky 1966 John Deere 
lawn tractor to visit his 
ailing brother—Farns- 


worth said, No problem. | 


Then he hopped on the 
tractor at his New Mexico 


_ ranch and his decrepit hip 


began to scream. Using a 
cane and needing a hip 
replacement, he tried to 
back out—but Lynch per- 


_ sisted. Farnsworth finally 


reconsidered when told 
that the real Alvin Straight 
used two canes. “Gosh,” he 
thought. “I don’t see why I 
couldn’t do that.” 


Not only could he do it, | 


but he’s done it exceptional- 
ly well. Farnsworth’s deep- 


ly felt performance as the | 


sweetly stubborn Straight 
has critics calling for a Best 
Actor nomination. “He was 
born to play this role,” says 
Sissy Spacek, who plays 
Straight’s haunted daugh- 
ter. “He’s a man of great 
humanity, this Richard 
Farnsworth. You just don’t 
meet people like that. If 
they hadn’t even put film 
in the camera, we would 
have had a great time.” 

A pioneering stuntman 
and hardworking Holly- 
wood yeoman, Farnsworth 
didn’t dare take a major 
speaking part till his mid- 
50s, in Alan J. Pakula’s 
1978 film Comes a Horse- 
man. Farnsworth loves 
telling stories, and one of 
his favorites is how he 
blew his first stab at 
speaking in a 1940s Roy 
Rogers Western, flubbing 
the line “This is more than 
I bargained for, Slate.” 
“For 30 years,” says 
Farnsworth, “I didn’t open 
my mouth.” 


There was also his dys- 
lexia, a serious factor in his 
initial refusal of Pakula, for 
whom Farnsworth had 
worked in 1968's The Stalk- 
ing Moon. This time, his 
wife (who died in ’85) talked 
him into it. “Margaret said, 
“You can do this, Dick. We'll 
practice.’ ” It made perfect: 
Farnsworth won a Best 
Supporting Actor nod. 

Moving into talkies reju- 
venated Farnsworth, who 
says he would have retired 
if not for Horseman. 1983's 
The Grey Fou earned him a 
Genie, the Canadian equiv- 
alent of an Oscar, while 
the 1986 miniseries Anne 
of Green Gables minted him 
as the archetypal Holly- 
wood grandpa. But dyslexia 
continued to discourage 
him. So did four-letter 
words: Five years after do- 
ing the remake of The Get- 
away, he’s still embar- 
rassed by its profanity. So 
the G-rated Straight Story 
was a perfect fit: “David 
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said, ‘Dick, it’s gotta be 
family-oriented. You don’t 
say ‘son of a B,’ you say ‘son 
of a gun.’ And I said, ‘Well, 
that’s great. Because that’s 


79” 


the way I’ve always been. 

Little did Farnsworth 
know he was talking to the 
guy who ground the F-word 
into meaninglessness in Blue 
Velvet. Farnsworth had seen 
and liked The Elephant Man 
but wasn’t up on the rest of 
Lynch’s oeuvre. That blissful 
ignorance was shattered dur- 
ing the Telluride Film Festi- 
val, where a Lynch retro- 
spective left him noticeably 
aghast. Still, he thinks Lynch 
is a pretty decent guy. “He’s 
from Montana,” says Farns- 
worth. “He’s chopped wood. 
We hit it right off.” 

Lynch cast Farnsworth 
for the same reason he de- 
cides to do anything: gut 
instinct. The story of Alvin 
Straight came to Lynch via 
Mary Sweeney, his longtime 
editor and significant other. 
In 1994, she saw a New York 
Times account of Straight’s 
six-week journey from Lau- 
rens, Lowa, to Mt. Zion, Wis. 
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1999 


When the rights became 
available in early 1998, 
Sweeney pounced, and by 
that July she and writing 
partner John Roach had 
a screenplay that floored 
Lynch. “I just got fired up 
about its purity and simplici- 
ty,” says Lynch. “It’s a small, 
tender story, and I wanted 
to translate that to film.” 
As part of the $9 million 
financing deal with French 
backers Canal Plus (Disney 
purchased the U.S. rights 
prior to the moyie’s debut 
at the Cannes film festival), 
Lynch had to consider many 
actors, but Farnsworth 
clicked the minute he was 
mentioned. “Richard’s got 
this aura—it lights his face 
and his eyes,” says Lynch. 
“He’s very strong and yet 
he’s got an innocent quality. 
The words he says—you 
feel them. It starts in a real 
deep place and it changes 
him. He says it like he 
feels it, and then conse- 
quently, we feel it too.” 
The real Straight died in 
1996, so Farnsworth relied 
on those who met him along 


the route to flesh him out. 
“He was kind of an ornery 
old determined son of a 
gun,” says Farnsworth. “A 
couple of them said, ‘Boy, 
when we heard you were go- 
ing to do it, we thought it 
was great because we think 
you look like him.’ Well, I 
didn’t, but they thought so. 
He had a lot more of a beard 
than I do.’” But in many 
other ways, Straight hit 
close to home. Shooting the 
scene where Straight re- 
calls a harrowing experience 
in World War II tapped 
Farnsworth’s own memories 
of the war. Ask him about it, 
and his eyes well with tears. 
“T don’t like to talk about the 
war,” says Farnsworth. And 
you know not to press him. 

While the film is based 
on a true story, Lynch won’t 
comment on what’s fact 
and what’s fiction. “I don’t 
think it’s really good for peo- 
ple to get too specific a pic- 
ture of things,” he says. But 
he will admit that yes, rid- 
ing that tractor was hell on 
Farnsworth’s hips. “The 
hardest thing was making 


sure Richard was going to 
finish the picture,” Lynch 
says. “He was in pain most of 
the time we were shooting.” 
But Farnsworth never com- 
plained. “He never thought of 
himself. He was always wor- 
ried if the seript supervisor 
was cold, or if I was cold,” 
says Spacek. “He's just a good 
man. He’s so easy to love.” 

While Lynch waits for a 
thunderbolt of inspiration to 
send him his next film, 
Farnsworth is girding for 
that hip replacement. Should 
Oscar come calling, he’ll 
wear the tux he bought for 
Comes a Horseman, the only 
one he’s ever owned. “I have 
to cut part of the back out for 
my belly,” he says, “but I can 
wear it.” He’ll squire Jewel 
Van Valin, his companion of 
the last 10 years. And if it 
doesn’t happen? No sweat. 
He may retire—although 
you get the sense he can be 
talked out of it: “You know 
the way I figure it? I’ve done 
everything I wanted to do. 
Gambled. Done everything. 
And if I cash in now? I win. 
I’m the winner.” m 
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ANGELINA JOLIE IS POUNDING DOWN A RIB EYE AND A PINT 
of Guinness in her favorite Upper West Side dive when a love- 
sick bartender—impressed, perhaps, by her carnivorous glee 
and the mildly obscene cartoon on her T-shirt—offers his hand 
in marriage. An uncomfortable reporter tries to intervene, but 
it’s unnecessary. “He's cute,” Jolie purrs, unfurling a long leg 
onto a leather banquette. “And I’m looking.” The bartender 
wipes the drool off his chin and scurries away. ¢ If you had the 
misfortune to have a name that means “pretty little angel” (a 
name Jolie “hates,” by the way), you might have a tendency to 
overcompensate too. Jolie, 24, may be irrefutably pretty, but 
she’s hardly little. Her arms are sticks from wrist to stem, but 
the rest of her is deluxe, from her Lara Croft figure to those 
surgically untouched lips (which are called “bee-stung” so 
often you'd think she grew up farming honey). ¢ And Jolie 
will have to wait a long time for her halo. Though she’s 
frequently described as actor Jon Voight’s daughter (Jolie is 
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Razor-sharp turns in TV's Gia 
and Wallace got her noticed. 
Now, with two big movies, 
Angelina Jolie may move 
beyond the cutting edge. Who 
says knife girls finish last? 
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her middle name; her mother is 
former French actress Marche- 
line Bertrand), she has achieved 
notoriety as a tattooed, knife- 
collecting devil with an inter- 
est in mortuary science and a 
strained relationship with her 
dad (her folks separated when 
she was 1). Many U.S. movie- 
goers have never even seen Jolie 
act—though TV viewers were 
knocked out by her Emmy-nomi- 
nated, Golden Globe-winning 
work in the TNT miniseries 
George Wallace and as a drug- 
addled supermodel in the HBO 
biopic Gia—but nearly everyone 
seems to know she brings knives 
to bed and has a tattoo near her 
bikini line. Much of this infor- 
mation has appeared in stories 
that prematurely christened 
her the Next Big Thing with a 
fervor that would make George 
W. Bush jealous. And much of 
the Jolie persona, she admits, is 
her own loose-lipped doing. >>> 
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“T read things I’ve said and don’t realize I’m 
being a ‘bad’ girl,” she says between meaty 
bites. “I do like being sexual, I do collect 
knives, I do like tattoos. I like dark things. But 
there’s a side of me that’s soft. I love my fami- 
ly; I want to be a mother.” The knife collection, 
she’d like to clarify, dates back to a childhood 
thing for Renaissance fairs; she also has an an- 
tique battle-ax from Europe and an African 
spear. “Don’t pin me down to one thing,” she 
says, jabbing a steak knife into gristle. 

Jolie may have some new weapons in her 
arsenal. In the coming weeks she'll appear in 
two high-profile projects that could finally de- 
liver on her oft-promised date with stardom. 
She splits a marquee with Denzel Washington 
in Noy. 5’s The Bone Collector, a serial-killer 
thriller directed by Phillip Noyce (The Saint). 
She returns Dec: 21 with a straitjacket- 
ripping turn opposite Winona Ryder in Gir'l, 
Interrupted, which takes place inside a 
women’s mental hospital. Given the success of 
Double Jeopardy, there’s hope that Jolie’s 
tough-talking Bone policewoman will bring in 
the female ticket-buying hordes. And there 


(1) With Bone director Noyce, 
(2) Girl’s Ryder, and (3) father Voight 


Martin Bregman, whose career dates back to 
1973's Serpico. “I had a similar problem with 
Michelle Pfeiffer in Scarface,” Bregman recalls. 
“Nobody knew who she was. But Angie’s enor- 
mously gifted, and I usually get what I want.” 
Universal blinked, but not before lowering the 
film’s budget to $45 million. If costs went over, 
it would come out of the filmmakers’ pockets. 
The process didn’t do much for Jolie’s con- 
fidence. “It took months,” she says. “I had 
to basically wait and wait and wait and beg 
and not take another job. But I don’t blame 
them—lI’d certainly never had a money- 
making film. They took a big risk.” What the 
studio didn’t know was that Jolie had her own 
doubts. Bone required her character, among 
other things, to confront a corpse covered 
with rats and jump fully clothed into the East 
River. “I wasn’t sure I could play her,” she 
says. “But that was kind of perfect, cause 
she’s not sure she can do her job either.” 
Given her colorful reputation, it was slightly 
easier for Jolie to play Lisa, the explosive 
sociopathic foil to Winona Ryder’s titular 
interruptee. Girl director James Mangold (Cop 


are whispers that her Jack Nicholson-in-drag 
Girl role could nail her a Best Supporting Actress nomination. 
In January, Jolie will start shooting the turn-of-the-century 
thriller Dancing in the Dark, for Gia director Michael Cristofer. 
And next summer, she'll appear with Nicolas Cage in the just- 
wrapped Gone in 60 Seconds, a testosterone-infused car-chase 
flick she calls a relief. “I wanted to be around a lot of men,” she 
says with a loopy smile. “I’ve been around women in a mental in- 
stitution for way too long.” Cage received $20 million. Jolie, whose 
asking price is in the low seven figures, got a different kind of 
compensation; says producer Jerry Bruckheimer, “[We] wrote 
the female role with Angelina in mind.” Bone director Noyce 
claims he hasn’t seen such potential in an actress since he direct- 
ed a 20-year-old Aussie named Nicole Kidman in Dead Calm. 
Hard to believe that less than two years ago, just as Gia 
shoved her onto the fast track to fame, Jolie had “quit” acting, 
separated from Brit husband Jonny Lee Miller (Trainspotting), 
whom she’d married at 20, and headed to NYU film school, to 
start over. “I was pretty broken,” she says; she needed to with- 
draw from all the hype and (metaphorically, at least) keep her 
cutlery obsession in a cabinet. The experience was cathartic: 
“Nobody was getting me a cappuccino in the morning. I was 
suddenly on the subway with a backpack. Nobody knew me.” 
Then the Bone Collector script came along. Though she wanted 
the role of the rube cop who teams with a quadriplegic detective 
(a partnership that came with Denzel Washington attached), 
Universal suits weren’t exactly overjoyed. “They wanted an 
‘established’ actress,” says Noyce, who claims many heavy hitters 
were interested (though he won’t name names). Instead, the 
director fought the pro-Jolie battle alongside Bone producer 


Land) had already spent two years working on 
the project with Ryder but had no idea who could play Lisa: “All 
I knew was that the person had to be dangerous, highly verbal, 
and sexy—a kind of female De Niro.” When Jolie came in and 
read, Mangold was “astonished,” he recalls. “I felt like God had 
given me a gift.” Though Mangold still had a few more readings 
scheduled that day, the director was already sold. “I just wanted 
to go to Starbucks and make a deal.” He sent Jolie’s audition tape 
on to the powers at Columbia. This time, there was no argument. 

As Jolie’s work slowly threatens to outshine her “dark” rep, 
at least one expert is convinced people will forget the tattoos and 
focus on the technique. “Now,” Voight says, “people are going to 
see she’s the real thing.” Jolie takes the compliment graciously 
but prefers not to discuss her famous father; she’s made it clear 
he wasn’t around much during her childhood. “We've found a 
great relationship...70w” is all she'll say. “He drove me to the 
airport.” Can the actress ever foresee a day when Jon Voight 
will be known as Angelina Jolie’s dad? “I don’t think Id like 
that,” she says. “That might hurt him.” Voight is more prag- 
matic. “I hope so,” he says. “I better start getting used to it.” 

For a knife-collecting starlet open to sudden proposals from 
bartenders, Jolie is not without her conventional interests. 
“I’m buying a house,” she says, devouring the last of her steak 
and turning to her guest’s french fries. She’s looking at a bucolic 
country place an hour from Manhattan. “I’m gonna get some 
roots,” she says. “Then I have to figure out the social-life thing.” 

The bartender overhears. Jolie catches him listening. “You 
ready?” she demands. 

“Wait a minute. Now?” 

“Trust me,” Jolie says. “It’s now or never.” & 
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A CRITICAL LOOK AT THIS WEEK 


PACK OF LIES Pacino calls 
Big Tobacco on the carpet 


Smoke Alarmist | 


The Insider puts the tobacco industry, and CBS News, on the hot seat as 


Al 
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EARLY IN The Insider, MIKE | 


Wallace (Christopher Plum- 
mer), the disputatious talking- 
head mascot of 60 Minutes, 
loses his cool. He’s about to 
sit down in a Middle Eastern 
hideaway to interview the 
leader of the Hezbollah, and 
he’s pissed off. The sheikh’s 
men are making demands— 
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demands about how close Wal- 
lace can sit during the inter- 
view—and the great white 
journalist will have none of it. 
Boldly, he throws a tantrum, 
screaming into the face of a 
burly, scowling henchman. 
The courage! The chutzpah! 

Moments later, the matter 


is resolved, and the segment’s 
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| Pacino pursues an incendiary story. by Owen Gleiberman 


producer, Lowell Berg- 
man (Al Pacino), wan- 
ders over to ask Wal- 
lace if he’s properly 
warmed up. Wallace 


| replies that, yes, he’s 


gotten his heart started. The 
entire tantrum, you see, was 
a charade, a TV-diva exercise | 
in throat clearing. Plummer, | 


The Insider 


STARRING 


IN ENTERTAINMENT 


flaunting a smile that looks 
like it could out-smarm Liber- 
ace’s, is the juicy quintessence 
of ham—smug, righteous, law- 
yerly, infantile, and vain. He 
seems to be playing Wallace, 
| Morley Safer, Ed Bradley, ete. 
| rolled into one. With exquisite 
, timing, the scene makes 
its point: 60 Minutes 
may be a journalistic 
enterprise, but it is also 
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== the movie soon forgets. 


showbiz. That epiphany, 
however, is one that 


Back in the States, Bergman 
stumbles onto a land mine of a 
story. He makes contact with 
an obscure scientist named Jef- 
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frey Wigand (Russell Crowe), 
a dour family man with dis- 
tressed grayish blond hair, 
who was fired from one of the 
major tobacco companies. Wi- 
gand is sitting on something 
he’s scared to talk about, and 
Bergman, a journalist who says 
that he cares about people (he’s 
described as a former radical 
who worked for Ramparts), 
quietly convinces him that it’s 
his moral duty to go public 
with the story. Wigand decides 
to come clean—to reveal that 
tobacco companies chemically 
enhance the nicotine content 
of cigarettes, upping their ad- 
dictive properties. Wigand, 
who has already been asked 
by his former company, under 
duress, to sign an Orwellian 
confidentiality pact, now finds 
his family terrorized by the 
powers of Big Tobacco. He is 
trailed by stalkers, and death 
threats appear on his com- 
puter screen. Yet he goes on, 
fearful but unfazed, convinced 
that he’s doing the right thing. 

Directed and cowritten by 
Michael Mann, The Insider is 
a vigorous and engrossing ex- 
ercise in ’70s-conspiracy-movie 
nostalgia. From the moment 
that Bergman and Wigand 
commence their top secret re- 
lationship, via a dueling series 
of faxed communiqués, the 
movie immerses us, with con- 
summate flair and skill, in the 
backroom processes of news 
gathering. For 2 hours and 35 
minutes, it unfurls the story of 
how Wigand, the man who 
blew the whistle on the to- 
bacco industry, was promised 
the deliverance of a bully pul- 
pit by Bergman and the cor- 
porate honchos at 60 Minutes, 
and how he got screwed in 
the process. The show decid- 
ed not to run his interview; 
the executives killed it at the 
last moment when it looked as 


if it might result in a lawsuit | 


that could topple CBS. The 
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movie, which anatomizes the 
corporate-media culture as an 
ominous vertical system, pre- 
sents this decision as the end 
of Western journalistic integ- 
rity as we know it. Except 
that Wigand’s story ran, in 
full, in The Wall Street Journal 
two months after 60 Minutes 
axed it. The System didn’t 
fail—it triumphed. It was 60 
Minutes that failed. Yet The 
Insider, savvy and entertain- 
ing as it is, doesn’t seem to 
comprehend that this was a 
cop-out of showbiz as much as 
it was of journalism. 

I think that’s why the movie 
feels overly long: It’s about a 
molehill posing as a mountain. 
Well, not a molehill, exactly— 
but hardly the Fourth Estate’s 
version of the Watergate 
cover-up, either. Mann works 
hard to flesh out his charac- 
ters. Crowe, sporting a thick- 
ened gut under his chemist- 
drone disguise, can’t keep his 
macho volatility from poking 
through (that actually works 
for the film), yet his perfor- 
mance, like his American ac- 
cent, is a bit too studied; his 
Wigand seems, at times, a very 
noble replicant. Pacino, in fine 
form, idealizes Bergman, but 
in an irresistible way, making 
him wily, impassioned, four- 
square heroic. Ultimately, the 
movie says that this lone cru- 
sader took on the system and 
lost. It presents the monolithic 
forces he’s up against as a sin- 
ister revelation for the audi- 
ence. But back in the ’70s, 
when this sort of film flour- 
ished, those forces were a rev- 
elation. For the first time, pop 
culture dramatized the con- 
centration of power in Amer- 
ica. Now, we know all of that; 
it’s not news (it may well be an 
oversimplification). The Insid- 
er is a good but far from great 
movie because it portrays 
truth telling in America as far 
more imperiled than it is. B 
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This week in Hollywood by Steve Daly 


@ HORROR HIATUS As director-cowriter 
s worked toward a start 
date this s summer for Scream if You Know 
What | Did Last Halloween, he faced a killer 
deadline: Get the film in theaters by Oct. 15, 
in time for the holiday it sends up. Since 
shooting didn’t start until August and he 
just wrapped the parody (whose new title, 
Scary Movie, originally belonged to Scream), 
Miramax’s Dimension Films is now “looking at a spring release,” 
says a studio rep. Scary coincidence: Dimension’s Scream 3 was 
recently bumped from a tentatively set mid-December bow— 
probably to February—also due to production delays. 
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@ HOLLOW FOLLOW-UP Trailers for Tim Burton’s Sieeny, Hollow, 
opening Nov. 19 and starring Joh Jepp and C ticci, 
were already in theaters two months ago when the filmmakers 
decided they needed additional shots for the headless-horse- 
man picture (which officially wrapped in May), evidently to tidy 
up a few supporting story arcs in the character-packed tale. 
Unfortunately, they found themselves one noggin short. When 
the movie's original director of photography, b 
(Meet Joe Black), couldn’t do the job because his wife—who 
happens to be Sleepy Hollow’s unit publicist—was having a baby, 
, the Oscar-winning DP who shot American Beauty, 
was brought in. Turns out it was a returned favor: According to 
a studio source, Lubezki did reshoots on A Civil Action, which 
Hall photographed. As for Sleepy Hollow, Hall says, “I’m not really 
sure why they thought 
-: they needed more 
footage. The picture 
looked terrific 
as it was, just 
beautiful.” 
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brawny ladder-type frame and available truck-based four-wheel drive can absorb considerable punishment. If the 
agile and durable Chevy Tracker can handle these ancient roads, driving back home will be a walk in the park. 


Know where it is? If you can name that place, you could win a Tracker, 


For more Tracker information or to enter, visit WWW.CHEVYTRACKER.COM or send entry 
(specify location and country) to: Where’ the Tracker, PO. Box 4921, Blair, NE 68009-4921 USA. 


THE CHEVY TRACKER. IT GETS AROUND. 


HUNCH HOUR Keener and Cusack stoop to conquer in the otherworldly office space of Malkovich 


In the mind-bending comedy Being John Malkovich, a puppeteer 


learns to pull new strings when he falls into a celebrity’s brain 


Being John Malkovich IS THE MOST EX- 
citingly original movie of the year. It’s set 
in a casually surreal, topsy-turvy alterna- 
tive version of the everyday world, where 
Craig Schwartz (John Cusack), a seraggly 
hippie puppeteer, lands a job as a file clerk 
on floor 7'/2 of a Manhattan building, a 
cartoon-Kafka office space where he has 
to stoop to walk through the hallways. 
Once there, he discovers a portal that lit- 
erally sucks him into the mind of 


ine (Catherine Keener), and falls in love 
with her. Before long, the characters are 
using Malkovich as a host body; the two 
women begin to have sex with each other 
through his consciousness, layering their 
identities on top of his. Are we watching 
a mad-dog fame fixation? Subterranean 
gender bending? Actors cast so far against 
type that their images are turned inside 
out? Yes, yes, and yes, and more besides. 
Being John Malkovich has a 


John Malkovich. For brief, virtual- SBGUESeinE bustlingly evocative yet deadpan 


celebrity bursts, he takes in the 
universe through the actor’s eyes 


Malkovich 


STARRING 


John Cusack 


pretzel-logic style, so that you ney- 
er question the reality of what 


(reading The Wall Street Jownal, TWEE you're seeing. Jonze, working from 


riding in a cab, seducing a fan), and 


USA 
RATED R 


Charlie Kaufman’s intricate script, 


then, for some reason, he gets spit Jina is like a dada prankster playing 


out onto the New Jersey Turnpike. EE 

Why Malkovich? Perhaps because, in 
his brainy-balding, downtown-anonymous 
way, he himself possesses a kind of virtual 


mystique; he’s like an ordinary guy who | 


has taken on the existence of a star. (No 
one in the movie can remember what 
films he’s been in.) Spike Jonze, the direc- 
tor of Being John Malkovich, is a cele- 
brated creator of music videos who has of- 
ten toyed with point-of-view imagery, and 
here he uses it to stretch and contort your 
perceptions in funny, exhilarating Silly 
Putty ways. Craig, who’s married to the 
sweet, rumpled Lotte (Cameron Diaz), 
meets a diamond-hard office vixen, Max- 


= metaphysical magician. I wouldn’t 


want to give away the film’s wilder twists, 
but I'll just say that it makes identity surf- 
ing seem as conventional as breathing, 
and that it has room for everything from 
a hilariously self-mocking Charlie Sheen 
to the spooky beauty of Craig’s puppet 
shows—another form of “being” someone 
else. The movie, a bravura act of dream- 
ride showmanship, takes off from a world 
in which personality has become fluid, 
ironic, and multistranded, and in which 
all of us are built out of images floating 
around inside us. Welcome, Jonze seems 
to say, to your own role-scrambled head: 
the 21st-century Wonderland. A —OG 
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CALL OF THE WILD CHILD Princess Mononoke runs with the wolves 


Princess Mononoke 
Miramax, 133 mins., PG-13 


THERE’S A HARD, hard beauty to 
animation master Hayao Miyaza- 
ki’s hugely ambitious (and in 
Japan, hugely successful) epic. 

is about 
no less than the passing of 
mankind from pagan beliefs into 
a complex, ruinous modernity. 
You don’t need to be a scholar of 
feudal Japan to dig this, though: 
The characters are straight out 
of the Joseph Campbell playbook, 
from questing hero Ashitaka (the 
voice of Billy Crudup) to feral 
princess San (Claire Danes) to 
trickster monk Jigo (Billy Bob 
Thornton) to calculating Lady 
Eboshi (Minnie Driver). And the 
vast landscape through which 
they journey—of clashing battles, 
giant animal gods, and all- 
powerful forest spirits—is a 
fitting stage for archetypes. 

This is unquestionably not one 
for the kiddies—but you'll know 
that in the first five minutes, when 
the worm-eaten boar demon 
crashes out of the forest. Anyone 
else with a taste for sheer wonder 
(and a willingness to overlook flat 
line readings from the miscast 
Danes and Thornton) will be in 
heaven. A windswept pinnacle of 
its art, Princess Mononoke has 
the effect of making the average 
Disney film look like just another 
toy story. 4 —Ty Burr 


NOVEMBER 5, 


almost enough merits to warrant 


| film’s exuberant centerpiece. As 


The Legend of 1900 


IT’S USUALLY a good idea to 
avoid anything billed as “a fable,” 
but offers 


an exception. As this unsteady 
saga from director Giuseppe Tor- 
natore (Cinema Paradiso) opens, 
a baby is abandoned on board a 
transatlantic ocean liner. Named 
for the year of his birth, 1900 
grows up to be a world-class 
pianist (Tim Roth) without ever 
setting foot on dry land. 

Even though most of its dia- 
logue is in English, the movie 
floats on foreign-film clichés: the 
adorably grubby urchin (Cory 
Buck as the young 1900), the 
exotically beautiful muse (Melanie 
Thierry as the siren who tempts 
him to jump ship), the Euro- 
saccharine score (by Ennio Morri- 
cone, shockingly). Yet a trio of fine 
performances keeps it from cur- 
dling into magical schmaltz. Roth 
projects a disarmingly elegant 
presence, and he’s equaled by 
Clarence Williams Ill as jazzman 
Jelly Roll Morton, who challenges 
1900 to a piano showdown in the 


the trumpet-blowing narrator, 
Pruitt Taylor Vince (Heavy) lends 
dramatic heft, even when asked 
to enact a slapstick seasickness 
scene more suited to the late 
Chris Farley. —Bruce Fretts 
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The Suburbans 


IriStar, 90 mins., R 


Molly 


64 G4 emi pr 
M, ot Mins., Po 


JENNIFER LOVE HEWITT has rea- 
son to celebrate: By appearing 


| in this stunningly laugh-free com- 


edy, she’s already gotten her 
career-worst movie out of the way. 
Hewitt plays a music executive who 
offers the one-hit new-wave won- 
ders the Suburbans a chance to 
reunite for a comeback—but of 
course they must suffer the atten- 
dant indignities. Besides getting 
saddled with a tour bus that 
prominently displays Kenny G’s 
name and being refused entrance 
to their own release party, these 
mid-30s Long Islanders have to 
cope with domestic issues that 
bear little resemblance to reality. 
With fewer distractions and the 
slightest smidgen of wit, the movie 
might have made an amusing com- | 
panion to the terrific Still Crazy. 
But director, cowriter, and nominal 
star Donal Lardner Ward (My Life’s 
in Turnaround) prefers to indulge 
in the kind of insipid relationship 
navel gazing and ludicrously over- 
ripe dialogue that’s all the rage in 
vanity indie productions. And just 
how was the filmmaker able to 
finagle Ben and Jerry Stiller for 
not one but two scenes? Stranger 
still, did the other members of the 
pedigreed cast (including Amy 
Brenneman and Robert Loggia) re- 
alize they’d be appearing in a film 
boasting all the production values 
of 70s porn? —Doug Brod 


ELISABETH SHUE playsa 
28-year-old woman described 
as having a combination of 
“retardation and autism” who 
becomes the object of a scientific 
experiment that increases her 
intelligence—temporarily. The 
filmmakers could have used the 
same operation Molly undergoes. 
In fashioning what amounts to 
an update of Cliff Robertson’s 
1968 Oscar-winning tearjerker, 
Charly, writer Dick Christie 
poured on a thick shellac of 
melodramatic clichés (“| was 
always a person!” Shue yells), 
and director John Duigan shot 
a bunch of trite scenes, most of 
them involving Molly and her 
brother (/n the Company of 
Men’s Aaron Eckhart), whose im- 
mobile, butterscotch-colored 
hair looks shellacked as well. It’s 
as if Duigan threw up his hands 
and told his editor, “Just stitch 
these together.” The result is 
bizarrely inept; one minute, 
Shue is spouting brilliant 
insights, the next she’s autisti- 
cally withdrawn, then she’s back 
to being a chatty, sociable flirt. 
Somehow, a doctor (Law & 


Order’s Jill Hennessy) goes from 


being a sober clinician to Eck- 
hart’s giggly love thing ina 
matter of seconds. Viewers 

will never be molly-fied by this 
tripe. —Ken Tucker 


TAINTED LOVE Hewitt squanders her charms in The Suburbans 
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UNSTRUNG HERO Streep takes it to the bridge with a Rae intent 


Fiddle Faddle 


In the one-note Music of the Heart, Meryl Streep 
strikes a dissonant chord as a Harlem violin teacher 


AS ROBERTA GUASPARI, A Music of the Heart was 
depressed divorcée who re- | directed by Wes Craven, a 
deems her life by starting a | three-decade veteran of the 
violin-instruction program at | horror genre (his career 
an East Harlem grade school, | ranges from Last House on 
Meryl Streep, in Music of the | the Left to A Nightmare on 
Heart, labors to make herself | Elm Street and the Scream 
shrill and coarse and dislikably | films), and while I do admire 
authoritarian as strenuously as | his aunt to stretch, Cra- 
she used to perfect hr ____,|/, Ven, so crafty at tim- 
accents. You can see URSMMEU ing the swipe ofa 
what she’s going for— Heace stiletto-tipped child 
the inner-city teacher FFF aryl Ste fg killer’s glove, has nev- 
as inspirational tough- QZYGEUweMiim er been much good at 
love drill sergeant—yet is conventional dramatic 
Streep is so convincing [RREQRIDMGs ees There really 

== isa Roberta Guaspari, 
forgets to give Roberta a soft- but this dull, wanly repetitive 
er, art-loving side; she never | teacher movie fails to bring 


as a harridan that she 


‘Tve heard him play piano like Chick Corea or Herbie Hancock, 


quite shows us the character’s | her story to life; it lacks the move over to bass and play like Larry Graham, then play guitar 
reverence for beauty. The | full-bodied detail and passion like Jimi Hendrix or Buddy Guy. He's written same of the most 


movie, like Roberta herself, is | of, say, Mr. Holland’s Opus. amazing songs ever.” - Sheryl Crow 
obsessed with the notion of vi- | The film’s only genuine angle 
olin mastery as discipline. | on Roberta is a distressingly 
Roberta’s kids saw away at | colonial one: She comes into 
variations on “Twinkle, Twin- | Harlem and saves all these 
kle, Little Star,” but there’s | aimless rainbow coalition 
precious little joy or sensu- | kids by turning them on to 
ality to their playing, or to | the glories of classical music. 
Roberta’s teaching. The movie | If only we felt those glories, 
is a sentimental epic that for- | the movie might have in- 
gets to include the sentiment. | spired us, too. C- —OG 


“Just to watch him work was fascinating. Any instrument he picks 
PS 2 bla pa ly ag aa 


The Week 


New Releases 
THAT’S THE WAY I LIKE IT (Miramax, 


92 mins., PG-13) Just in time to 
exploit Broadway's Saturday Night 
Fever, Miramax has released this 
made-in-Singapore salute to the 
original 1977 movie. Hock (Adrian 
Pang), a grocery clerk, becomes ob- 
sessed with disco after seeing a 
splashy movie musical. But writer- 
director Glen Goei doesn’t use any 
actual SNF footage of John Tra- 
volta in his signature white suit. 
Instead, it’s a lame reenactment 
called Forever Fever, scored with 
cover versions of the Bee Gees 
tunes, that becomes Hock’s touch- 
stone. Cute, but there’s no movie 
here—just a transcultural replica- 
tion, with Hock’s family doing orig- 
inal SNF scenes almost line for 
line. Despite the America-friendly 
“Singlish” dialogue, which requires 
only occasional subtitles, the con- 
ceit doesn’t export well. C- —SD 


In Theaters 
AMERICAN BEAUTY (118 mins., R) 


Lester and Carolyn Burnham (Kev- 
in Spacey and Annette Bening) are 
your everyday miserable middle- 
class couple. When Lester catches 
sight of a dirty-delectable cheer- 
leader, something in him snaps. 
He'll abandon everything to sleep 
with this girl. The film has an en- 
trancing surface, yet by the time 


the movie reaches its “dark” res- 
olution, it feels pat and precon- 
ceived. B+ (#503, Sept. 17) —OG 


BATS (91 mins., PG-13) In the 
kind of rote schlocker that rarely 
makes it to big screens anymore, 
a mad scientist who unleashes 
mutant bats on a small Texas 
town admits he designed them to 
be “perfect killing machines.” Lou 
Diamond Phillips waits for word 
of La Bamba 2 while chomping 
on stogies and grimacing as the 
sheriff obliged to quell the siege. 
C= (#509, Oct. 29) —DB 


THE BEST MAN (125 mins., R) Writ- 
er-director Malcolm D. Lee pours 
on the gee-whiz cheer in this 


reunion comedy. The trigger for | 


a predictable round of arguments 
and reconciliations is the barely fic- 
tionalized first novel that Harper 
Stewart (Taye Diggs) has pub- 
lished on the eve of nuptials for a 
college pal. The appealing ensem- 
ble can’t squeeze much drama from 
pure soap. C+ (#509, Oct. 29) —SD 


BODY SHOTS (102 mins., R) A dis- 
tasteful cocktail tracking the booze- 
fueled sexcapades of repellent L.A. 
singles turns into a half-baked date- 
rape Rashomon pitting an ama- 
teurish actress (Tara Reid) against 
a pro footballer (Jerry O’Connell). 
With its callow cast mouthing 
astonishingly empty platitudes di- 


i. ib A Le 


FEVER PITCH That’s the Way’s Pang yearns to be a dancing fool 


rectly into the camera, this glib | 


immorality play feels like the pilot 
for the worst WB drama you ney- 
er saw. D (#509, Oct. 29) —BF 


BOYS DON’T GRY (114 mins., R) 
In Kimberly Peirce’s lyrical true- 
life drama, Teena Brandon (Hilary 
Swank), a vagabond in her early 
20s, passes herself off as a young 
man named Brandon Teena in blue- 
collar Nebraska. The extraordinary 
Hilary Swank makes Brandon/ 
Teena seem beyond male or female. 
It’s as if we were glimpsing the 
character’s soul, in all its conflicted 
beauty. A (#507, Oct. 15) —OG 


BRINGING OUT THE DEAD (723 mins., 
R) Some sequences are as electri- 
fying as any the director has filmed, 
but this new collaboration between 


Martin Scorsese and scripter Paul 
Schrader (23 years after Tawi Driv- 
er) makes a case for maturity as 
an enemy of drama. Nicolas Cage 
stars as a haunted paramedic mak- 
ing hellish runs through the neon- 
smeared streets of New York City. 
B- (#509, Oct. 29) —TB 


CRAZY IN ALABAMA (104 mins., PG- 
13) In the annals of patronizing 
movies about the civil rights move- 
ment, this has to be the loopiest. 
Meet Lucille (Melanie Griffith), a 
housewife who beheads her abusive 
husband and flees to Los Angeles. 
Another story line has Lucille’s 
nephew (Lucas Black) standing: up 
to a bigoted sheriff. Antonio Ban- 
deras, making his directorial debut, 
can’t keep the schizophrenic plot 
from collapsing into unfortunate 
camp. D+ (#509, Oct. 29) SD 


DOUBLE JEOPARDY (106 mins., R) As 


DNOHL NOWIS 


A 

. A > 2 aw ¢ ry ly @ ricted of - 

ere’s how a sampling of Aj OF a NE ee a woman wrongly convicted of mun 
iH iti d : di &y £ RS o ra A is SS dering her husband—the snake’s 
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from across the country grade Rid ee Ss. gy ve ge se ae confront her spouse and reclaim her 
10 current releases. Gs Se SF oe Sy Cy & WY critics’ child in this toothless thriller. D+ 
oS BS Ss ~ = = N AVERAGE (#506, Oct. 8) —Lisa Schwarzbaum 

' 

The Best Man universat — 7 Be 2 ice FIGHT CLUB (139 mins., R) David 
a a 7 ra Fh on Tinche vs k ‘utal s tk s , ats 
Boys Don’t Cry rox searcuuianr — Ay BAS Ac WAG I inchen s brut il shoc k show floats 
: a aa ———— = - the idiotic premise that the on- 
Bringing Out the Dead paramount B- A B- B B+ slaught of girly pop-cultural desti- 
= eae —— Ss — nations (IKEA, support groups) 
Crazy in Alabama cocumeia —- GC GC — D+ has resulted in a generation of 
CORE ETe Lee =. = spongy young men unable to ex- 
Double Jeopardy paramount B- Ct G D C- press themselves as fully erect 
= Jj teN ES Se =a 7 males. And that the remedy lies in 
Fight Club TWENTIETH CENTURY FOX, B+ C ACh B La beating the crap out of each other. 
The Story OnUS univenene: B- | D= 8c] B- lDe If, as F incher has said, this is sup- 
BE oS Se == =s posed to be funny, then the joke’s 
The Straight Story oisney —- A A- Bra on us. D (#508, Oct. 22) —LS 
Three Kings warner aros. B+ A+ A- Bt B- JULIEN DONKEY-BOY (94 mins., R) 
Sas = — = = ae With the first American film to 
Three to Tango ARERR RCE SS — | D gc D- iD- earn the Dogma 95 seal of ap- 


—, i ~# proval, writer-director Harmony 
Korine has made an exciting artis- 
tic leap while remaining smitten 
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LeAnn Rimes 


The 17-year-old country 
phenom has warbled 
her way into her 

first big movie role; 
she’s set to star in the 
music-themed drama 
Emily’s Song. 


‘Random Hearts’ 


Not only is the movie 
sinking, but Warren 
Adler, author of the novel 
on which it is based, 
disses it on his website, 


writing that his story 


was “pummeled, au- 
topsied, and reshaped.” 


with sordidness; here it involves a 
schizophrenic young man (Ewen 
Bremner) and his misbegotten 
family. B+ (#508, Oct. 22) LS 


THE LIMEY (89 mins., R) Steven 
Soderbergh’s masterpiece about 
crime and punishment follows a 
3ritish ex-con (Terence Stamp) 
who slips into L.A. to avenge the 


death of his daughter. The director | 


has zingy fun splintering time and 
action. A (#507, Oct. 15) LS 


THE OMEGA CODE (99 mins., PG-13) 
This inept evangelical thriller gives 
“Great Tribulation” new meaning. 
As a satanic tyro schmoozing to- 
ward world domination, Michael 
York is one ineffectual Beast; as 
the keeper of the Bible Code’s 
prophecies, Casper Van Dien over- 
emotes as if to hasten the end of 
his career, if not the world. D- 
(#509, Oct. 29) —Chris Willman 


RANDOM HEARTS (130 mins., R) 
Sydney Pollack’s preposterous 
romantic mystery dares to ask, 
What’s worse than learning that 
your wife has been killed in a plane 


crash? Answer: learning she was 
on her way to a weekend rendez- 
vous with her lover. Harrison Ford 
falls in love with his fellow spouse- 
in-mourning (Kristin Scott Thom- 
as), and the movie turns into a 
ponderous piece of bereavement 
porn. D (#507, Oct. 15) —OG 


THE SIXTH SENSE (107 mins., PG- 
13) A psychological thriller that ac- 
tually thrills, about a sad little boy 
(Haley Joel Osment) who sees the 
ghosts of dead people all around 
him. B+ (#498, Aug. 13) LS 


THE STORY OF US (90 mins., R) Rob 
Reiner’s funny, surprisingly force- 
ful new movie follows an embattled 
couple (Bruce Willis and Michelle 
Pfeiffer), who’ve been together for 
15 years but have stopped recogniz- 
ing the goodness that they share. 
Though the script sometimes treads 
a thin line between the univer- 
sal and the cliché, Reiner creates 
something unexpected, a marital 
romance. A= (#508, Oct. 22) —OG 


THE STRAIGHT STORY (717 mins., G) 


The true tale of an Iowan senior 
citizen (Richard Farnsworth) who 
makes a pilgrimage by tractor 
across the state line to visit his 
estranged brother, David Lynch's 
film is a genially enraptured G- 
rated heartland-of-America fairy 
tale. It’s also his first movie since 
Blue Velvet that truly envelops you 
in its spell. A= (#508, Oct. 22) —OG 


SUPERSTAR (88 mins., PG-13) To 
call this a Saturday Night Live 
sketch padded out to feature length 
would be to give it too much cred- 
it. It barely boasts enough funny 
material to fill four minutes. 
D (#508, Oct. 22) —OG 


THREE KINGS (710 mins., R) George 
Clooney leads a trio of American 
soldiers (Mark Wahlberg, Ice Cube, 
and Spike Jonze) in a plan to take 
a stash of Kuwaiti gold bullion. 
David O. Russell’s movie is a clas- 
sically structured mercenary ad- 
venture story, only it’s shot and 
paced with the jacked-up frenzy of 
an existential war-is-hell epic. 
B (#506, Oct. 8) —OG 


THREE TO TANGO (98 mins., PG-13) 
Matthew Perry’s latest painfully 
schematic farce casts the Friends 
costar as an assumed-to-be-gay ar- 
chitect asked by a tycoon (Dylan 
McDermott) to spy on his mistress 
(Neve Campbell). The movie wants 
to have it both ways: It preaches a 
condescending message of toler- 
ance for gay people, yet it just as 
often makes cheap jokes at their 
expense. F (#509, Oct.29) —BF 
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THE BEST MAN WINS Taye Diggs and Sanaa Lathan score some face time 


‘MAN’ OF THE HOUR 


OME FOLKS JUST love a good wedding—at least they did 
this weekend, when The Best Man eloped with moviegoers 


(85 percent of whom were African American) and collected 
$9 million worth of gifts. Things weren’t so blissful for Martin Scor- 
sese’s Bringing Out the Dead, which, despite the presence of Nico- 
las Cage, collected only $6.2 million—$4 million shy of the direc- 
tor’s best opening, 1991’s Cape Fear. As for other big debuts, Bats, 


the maiden release from Destination Films, sucked up $4.7 million, 
topping Three to Tango, which cha-cha-cha’d into a dismal eighth 
place. And weesa bidda gooda-bya to Jar Jar Binks, as Star Wars: 
Episode I—The Phantom Menace finally dropped from the top 20 
after 23 weeks (so far grossing $427 million domestically). 


THE BEST MAN Universal 
DOUBLE JEOPARDY Paramount 
FIGHT CLUB 20th: Century Fox 
BRINGING OUT THE DEAD Poaraniount 
THE STORY OF US Uninersal 
AMERICAN BEAUTY Dream Works 
BATS Destination 

THREE TO TANGO Warner Bros. 
THREE KINGS Warner Bros. 

THE SIXTH SENSE Hollywood 
SUPERSTAR Paramount 
RANDOM HEARTS Columbia 
BLUE STREAK Columbia 

THE OMEGA CODE Providence 
CRAZY IN ALABAMA Columbia 


THE ADVENTURES OF ELMO 
IN GROUCHLAND Columbia 


DRIVE ME CRAZY 20th Century Fox 
BODY SHOTS New Line 

STIGMATA MGM 

FOR LOVE OF THE GAME Universal 
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$1,773 
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$47 
$4.4 
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CParamount Home Video- 


INVITES YOU AND A GUEST TO A SPECIAL 


25TH ANNIVERSARY SCREENING OF CHINATOWN 


ATLANTA PHILADELPHIA 
TOWER RECORDS / VIDEO THE WALL 

3400 AROUND LENNOX DRIVE 1894 FRANKLIN MILLS 

1173 FRANKLIN MILLS 

DALLAS 
BLOCKBUSTER DETROIT 
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BRAINTREE 3 Music Scored by JERRY GOLDSMITH LOS ANGELES 
Sropper’s WoRLD, ) Fe Written by ROBERT TOWNE WHEREHOUSE MUSIC 
FRAMINGHAM : f : Produced by ROBERT EVANS 1100 Westwoop BouLevarp, 
LIBERTY TREE MALL, t / 4 . Directed by ROMAN POLANSKI MEsoeoge 
DANveRrs pil y - © 1974 Long Road Productions. Al Rights Reserved ae 
CAMBRIDGESIDE MALL, \ ae Me (R)<>, DC [pouey sunnouno)™ RENO 


THE WIZ 
PLEASE VISIT YOUR LOCAL 
STORE FOR DETAILS. 


CAMBRIDGE 


220 DaNtEL WeBsTER HIGHWAY, 
NASHUA 


Visit A PARTICIPATING RETAILER LisTED ABOVE 
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TM, ® & Copyright © 1999 by Paramount Pictures. All Rights Reserved 
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LADIES FIRST (1) Kanakaredes; 
(2) Daly (left) and Brenneman; 
(3) Quinlan (left) and Carter 


are primarily Holt’s col- 
leagues—Julie Warner as a 
colorless lawyer, Dixie Carter 
as a far too colorful one (she’s 
a Southern belle who killed 
her abusive husband, got off, 
and now practices with the 
motto “I hate men and I play 
very dirty”; see All Men Are 


Weasels above), and Christo- 
pher McDonald as an egotisti- 
cal attorney who makes TV 


commercials just like Jimmy 
did on The Practice. 

Why this garishly lit, deriva- 
and Family Lawand NBC’s returning Providence. by Ken Tucker tive, and obsessively antimale 
series was cocreated by 


Women rule the hour-long genre with the sleeper CBS hits Judging Amy 


3 

é WERE IT NOT FOR THE | as Law & Order and ER. Edwin Starr soul-stir- writer-producer Paul 
3 surprise success last season of But the central idea behind | rer “War,” and you may Fainity: fem Haggis, who gave us 
: NBC’s Providence, it’s unlike- | Providence—successful career | find yourself thinking 10-11 PM the darkly textured 
é ly that we’d have the two new | woman overcomes personal- | the song’s line “What is aba EZ Streets and the 
é fall series Judging Amy and | life disappointments (code for | it good for?” as you ces sunny Due South, is a 
: Family Law. I say this because | All Men Are Weasels) and | watch. Kathleen Quin- Nae more intriguing case to 
F prior to Providence, prime | strives for a richer, smaller- | lan stars as Lynn Holt, 10-11 PM be adjudicated (TV 


time hadn’t had an hour-long, | scaled, more balanced life— | a “marital attorney” TUESDAYS viewers of America v. 
female-driven drama that was | has proven a potent one for | struggling to make a nD Haggis: guilty of hack- 


a ratings success since Dr. | millions of viewers, and it’s a | go of a private prac- MRMRMIRERRER work or not guilty by 
Quinn, Medicine Woman, and | notion that Judging Amy and | tice in L.A. after her ie reason of wanting, at 
the hour drama format was | Family Law have seized upon | husband/law partner long last, a hit?) than 
heavily tilted toward either | with alacrity, if not subtlety. | leaves her, taking most of | any that Family Law actual- 


IDENCE: SVEN ARNSTEIN; JUDGING A 


: newsmagazines or male-dom- | Family Law commences each | their shared clientele. ly presents. That is, unless 
3 inated ensemble dramas such | week to the thunderous 1970 The “family” in this Law | you’re riveted by such sub- 
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If call limit is not reached sooner, Entries from a TV Market will be cut off one hour after show's scheduled conclusion time in that Market, Entries on 11/7/99 and on 11/14/99 from Sacramento TY Market will be ¢ igible for daily prize drawing for 11/8/99 and daily 
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prize drawing for 11/15/99, respectively. Grand Prize (1): $1,000,000 payable as an annuity in 25 equal annual installments of $40,000, without interest on remaining balance. Approximote Retail Value “ARV” $546,000. Daily Cash Prizes (25 per day; 250 total): 
$1,000. Daily Cruise Prizes (5 per day; 50 total): 7 night Norwegian Cruise Line Caribbean cruise for winner and one guest departing/returning Miami, Florida, stondord cabin/double occupancy and round trip coach air transportation to Miami. ARV $4,600 each, Trip 
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by phone on/obout next day following cutoff of entries for each drawing. For Official Rules send a Self-Addressed Stamped Envelope to: The Hollywood Squares Cruisin’ For A Million Sweepstakes P.0. Box 2044, Hollywood, CA 90078. Sponsor: King World Productions, 
Inc., 12400 Wilshire Blvd., Suite 1200, Los Angeles, CA 90025. ©1999 King World. All Rights Reserved. 
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plots as Quinlan’s daughter 
getting three pierces in one 
ear, poor-man’s—David E. Kel- 
ley story lines like a divorced 
white dad who teaches his 
kids that blacks are “mud peo- 
ple” after his ex marries an 
African American, or Carter’s 
dalliance with a coworker 
young enough to be her son. 

Judging Amy is a shrewder 
piece of work. Employed by 
CBS in her old NYPD Blue 
time slot, Amy Brenneman 
plays juvenile court judge 
Amy Gray, a single mom who 
lives with her retired-social- 
worker mother, portrayed 
with tart doughtiness by Tyne 
Daly. Set in Hartford—Provi- 
dence with more soot and 
fewer trees—Amy does well 
by its topicality. It recently 
featured complementary plot- 
lines about Amy getting in- 
volved in an anti-Halloween 
debate at her daughter’s 
school and a guy who wants 
custody of his child because 
his ex has become a Wiccan. 

In the pilot, Brenneman’s 
character was a scattered ner- 
vous Nellie—the least author- 
itative of judges—so it’s good 
to report that in subsequent 
weeks, Amy has toughened 
up considerably. The show’s 
weak link is also its oddest: 
Amy’s brother, Vincent (Dan 
Futterman), is a struggling 
short-story writer, and the 
producers don’t seem to know 
what to do with him. He had a 
brief fling with an older 
woman (guest star Kathryn 
Harrold), who told him that 
her friend at Random House 
said, “Short fiction is what’s 
selling now.” A week later, 
with Harrold gone, Vincent 
hooks up with an old admir- 
er-turned-literary agent who 
says of short stories, “Their 
day has come and gone.” Can 
we have the ghost of Ray- 
mond Carver in here to get a 
ruling on this, please? 


NOVEMBER 5, 


Meanwhile, the new season 
of Providence is a good exam- 
ple of the way it can take 
weeks or months for a series’ 
tone and characters to jell. In 
this case, saintly Sydney 
Hansen (Melina Kanakare- 
des) is still an earnest doctor 
in a small clinic who has 
dreams about her dead moth- 
er (Concetta Tomei). Kana- 
karedes remains just dandy, 
but creator John Masius 
seems to have taken some of 
the criticisms of the show to 
heart and has made Syd’s bak- 
ery-owning sister (Paula Cale) 
and bartender brother (Seth 
Peterson) less whiny and 
more cheerful. Masius has also 
apparently given Syd’s veteri- 
narian dad, played by Mike 
Farrell, some Visine—the pet 
doc is much less weepy. The 
series is still shamelessly 
cornball (sister Joanie adver- 
tises for a bakery assistant 
and interviews a mime who 
silently acts out his answers), 
but hey, it’s never as goofy as 
Ally McBeal. 

Meanwhile, there are a few 
weird overlaps in these three 
series. In the Family Law pi- 
lot, a dog died when one of its 
owners fed it a box of choco- 
lates; in Providence’s season 
premiere, a woman rushes 
her basset hound into Far- 
rell’s office after he atea 
batch of chocolate brownies. 
Two of the shows, Providence 
and Law, use flower power- 
era oldies as theme songs 
(the Beatles’ “In My Life” 
and Starr’s “War,” respec- 
tively). And all three consis- 
tently deploy high-in-the-sky, 
swooping camera pans of 
their respective cities to in- 
troduce scenes. I can only 
surmise that there’s some TV 
goddess in the heavens, look- 
ing down and giving these 
shows her production notes. 
Family Law: D Judging 
Amy: B- Providence: C+ 


19:99 


The latest news from the TV beat 


@ HE’S GOT THE BEAT It’salong way from 
Beverly Hills, 90210to Manhattan’s mean 
streets, but that’s exactly where Jason 
Priestley will find himself when he directs 
an episode of UPN’s uniform-cops drama, 
The Beat (set to debut early next year). 
Exec producer Tom Fontana (Homicide: 
Life on the Street, Oz) hired Priestley 
after seeing his Barenaked Ladies rock- 
umentary Barenaked in America (he also directed numerous 
90210s). “I’m really happy to be doing this show,” beams Priest- 
ley. “I was greatly saddened that | never got to direct Homi- 
cide, which was my favorite TV show.” Fontana, who says 
Priestley’s “got a great energy,” returns the compliment...sort 
of: “I haven’t seen a full episode of 90210—but I’m a huge fan.” 

Will the onetime teen idol cause pandemonium when fans 
spot him shooting on location in New York City? “No way,” says 
Priestley. “I move too quick, bro.” For his part, Fontana isn’t 
so sure. “He was just in my office, and all the women in the 
lobby wanted to meet him,” he reports. “I had [Homicide 
costar] Clark Johnson in here last week, and they didn’t give 
two s---s about him.” —Bruce Fretts 


PRIESTLEY 


@ ALL THE K/NG’S MEN While entertaining offers from record 
labels to release the upcoming soundtrack for King of the 
Hill, exec producers Greg Daniels and Mike Judge devised a 
pitch of their own. “I was sitting in this marketing meeting at 
Geffen Records going, ‘God, this is such a cool environment 
for a show—all these funky people and lots of really loud 
music and loony musi- 
cians,’” says Daniels. Fox 
agreed; it’ll produce 
the pair’s one-hour, 
non-animated dramedy 
pilot about the music 
biz, which could air next 
fall. —Dan Snierson 


m@ AND SO ON NYPD Blue 
gets its slot on Tuesday 
at 10 p.m. back in Janu- 
ary. ABC will move cur- 
rent resident Once and 
Again to Mondays at 10 
p.m. after pro football’s 
regular season. —BFm@ 
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AGomic’s Trip 


It’s been a long, strange ride for stand-up survivor Robert Schimmel, but the no-holds-barred 
funnyman has finally landed his first HBO special, Unprotected. by Mike Flaherty 


TANDING BEFORE 
a full house at the 
Kalamazoo State 
Theater in Michi- 
gan, comedian 
Robert Schimmel 
regales his audi- 
ence with a tale of 
tough love: His teenage 
daughter's boyfriend wants to 
know what it’s like to “go all 
the way.” Schimmel’s solu- 
tion? Personally introduce the 
lad to the pleasures of carnal 
love. The deed done, he asks 
the beau, “Was it everything 
you thought it would be?” 
Then, “Are you going to stop 
crying or what?” 

Those and other family val- 
ues will be on full display in 
Robert Schimmel: Unprotect- 
ed, the comic’s HBO special 
airing Nov. 13. In snagging 
the prestigious gig, Schimmel 
joins the ranks of household- 
name stand-ups like George 
Carlin, Chris Rock, and Jerry 
Seinfeld—which is all the more impres- 
sive given that most viewers have no 
idea who he is. After toiling for nearly 20 
years on the yuk circuit, the 49-year-old 
Schimmel blew up at March’s U.S. Come- 
dy Arts Festival in Aspen, Colo., where 
he wowed the visiting flacks and hacks 
with five sold-out sets. Suddenly, the for- 
mer stereo salesman from Scottsdale, 
Ariz., found himself signing deals for the 
HBO special as well as a Fox sitcom 
(slated for next fall). A few weeks later 
he won Best Male Stand-up Comic at the 
American Comedy Awards. Somehow, 
Schimmel kept his modesty: “T think I re- 
ally won them over,” he says. 


The Bronx, N.Y., native first grabbed | 


the mike at a 1981 amateur night at 
L.A.’s Improy, which led to an open invi- 
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te 


BIG SHOT It’s dirty, but Schimmel says “there's a vulnerability to 


tation from the club’s impresario, Budd 
Friedman. In what proved to be an un- 
welcome career omen, Schimmel relo- 
cated to Tinseltown—only to find that 
the comedy landmark was damaged in a 
fire the night before his arrival. “It was 
boarded up and still smoldering,” he re- 
members. “The bad part is that I never 
thought about how I was going to take 
care of my family once I got there.” 

His initial professional flameout was 
compounded by a series of personal cri- 
ses, including numerous splits from his 
wife of 22 years, Vicky; a 1998 heart at- 
tack; and most traumatic, the 1993 death 
of his 11-year-old son, Derek, from cancer. 
“T don’t get bitter,” he says. “It’s those 
things that define who you are. That was 
Job’s test. Flee or fight. I chose to fight.” 


Ever so slowly, he started 
winning. In 1996, Schimmel 
landed a sit-down with leg- 
endary comedy producer 
William McKuen, who 
brought him to Warner Bros. 
to record his debut, Robert 
Schimmel Comes Clean. 
That and his 1998 follow-up, 
If You Buy This CD, I Can 
Get This Car, are marked by 
ruminations on sexual foibles 
and fears that in less articu- 
late hands would be written 
off as “blue” shock comedy. 

“What he does is quite 
raw, but he does it in such a 
context that it doesn’t seem 
to offend too many people,” 
says actor Martin Landau, a 
friend and collaborator on a 
script for a big-screen com- 
edy based on Schimmel’s 
life. “He has the mouth, as 
Mel Brooks would say.” 

But the same uncompro- 
mised frankness that’s 
made Schimmel a hero to 
many of his peers—Rock has jokingly 
called him “the funniest black man in 
America” and fan Conan O’Brien fre- 
quently books Schimmel on Late 
Night—has, up until now, also made 
him anathema to television execs. The 
network people “would come over to 
me and say, ‘Man, you rocked!’” says 
Schimmel, who once blew an audition 
for Seinfeld’s George Costanza by ridi- 
culing the script. “Then two days later 
I’d look in the trades and three guys 
who bombed before me got develop- 
ment deals.” Of course, that was before 
TV suits embraced extremes like South 
Park, Action, and Loveline, an evolu- 
tion that now allows Schimmel an un- 
likely boast: “Today, I’m almost middle- 
of-the-road.” Almost. 


my act” 
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Keeping awatch onTV by Bruce Fretts 


Conan O’Brien’s partying like it’s 1999, but | 


is his Late Night talk show ready for Y2K? 


Dear Conan O’Brien, 

First of all, congrats. After 
your famously rocky 1993 
launch, I was one of the many 
TV critics who never thought 
you’d still be hosting Late 
Night (NBC, weeknights, 
12:35-1:35 a.m.) in the year 
1994, much less Jn the Year 
2000.... Hey, that’s the title 
of your new book, based on 
the popular bit in 
which you and side- 
kick Andy Richter 
peek into the future 
(sadly, one predic- 
tion has already 
proven incorrect: 
“Elizabeth Dole will 
be elected Presi- 
dent, making Bob 
Dole America’s First 
Man—something 
already verified by 
fossil records”). 

I’m sure youre | 
feeling more confi- 
dent these days, as 
well you should. 
NBC is sending 


RUSSELL 


you on your first road trip to 


| L.A. Nov. 9-12, and you’ve 


lined up such big-name guests 
as Arnold Schwarzenegger, 
Jennifer Love Hewitt, and 
Ben Affleck. You’ve held 
your ratings against Craig 
Kilborn, the demographically 
competitive new host of CBS’ 
Late Late Show. Yes, 1999 has 
been a very good year. But let 
’ me ask you this: 
Have you given 
any thought to 
what Late Night 
will look like Jn the 
Year 2000...? 

As a matter of 
fact, there are big 
changes ahead for 
you. You'll be losing 
two of your most 
reliable comic foils: 
Richter, who’ll be 
leaving in May to 
pursue an acting ca- 
reer, and Bill Clin- 
ton, who's provided 
many a punchline in 
your monologues 


SN Pi spankin New music weEK NOVEMBER (4st — 5th 


and skits. Allow me 
to offer some free 
advice on how to 
handle these immi- 
nent departures. 
You’ve said that 
you're not going to 
hire a new sidekick 
right away out of 
respect for Richter. 
Perhaps you should 
reconsider that. 
Kilborn’s working 
solo—the guy even 
serves as his own 
announcer—and 
there are nights 
when he looks awful- 
ly lonely out there. 
You could use band- 
leader Max Wein- 
berg, who'll be back 
from playing drums 
on Bruce Spring- 
steen’s tour, but let’s 
face it: In the snap- 
py-comeback de- 
partment, Weinberg 
is no Paul Shaffer. 
While searching 
for a new sidekick, here’s a 
good guideline: Think outside 
of the Ed McMahon/Andy 


Richter box. We’ve come to | 


| expect a pudgy white guy on 


the couch, but it’s time to 
shake up that perception. How 
about Nipsey Russell? The 
quick-witted game-show pan- 
elist/poet always kills when 


PUNCHING OUT Richter (I.) exits O’Brien’s show 


you use him in sketches. Or 
why not bring a woman to the 
after-hours boys’ club? Janeane 
Garofalo might need a steady 
gig after Mystery Men’s re- 
cent box office nosedive. 
Now, on to the presidential 
question. The best-case come- 
dic scenario for a Clinton suc- 
cessor was eliminated when 
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ILLUSTRATION BY ROBERT DE MICHIELL 


Dan Quayle dropped out of 
the race. Republican front- 
runner George W. Bush offers 
limited satirical potential 
(how much longer can you do 
coke jokes?). Democratic ri- 
vals Bill Bradley and Al 
Gore? Dull and duller. 
That’s why you've got to do 
everything in your power to 
elect Donald Trump. The 
guy’s a comedy gold mine. 
You’ve got the skirt-chasing 
angle (just recycle some of 
your old Clinton material and 
insert the name “Trump”). | 
You’ve got the bizarro blow- 
dried hair. And those perma- 
nently puckered lips lend 
themselves perfectly to your 
fake newsmaker interviews. 
With Nipsey by your side 
and The Donald in the White 
House, you'll enter the new 
millennium laughing. Oh, 
and one other thing: You 
might want to change the 
name of that bit to “In the 
Year 2010....” 


Your Late Night pal, 
Bruce 


Morereviews at www.ew.com 
(AOL keyword: EW) 


SOUND BITES 


WINNER OF THE WEEK 


David Letterman 
The gap-toothed host is 
narrowing the ratings 


divide with Jay Leno: Late 


Show’s viewership is up 17 
percent since last year, 
making The Tonight 
Show’s lead its smallest 
since 1996. 


LOSER OF THE WEEK 


°o 


Nancy Travis 


CBS canceled the curly- 
haired comedian’s second 
sitcom in three years. 
Almost Perfect was 
yanked in 1996, and now 
Work With Me has been 
fired after four episodes. 


THE RATINGS 


BALLPARK FIGURES 


ASEBALL connected solidly with 

viewers as NBC’s telecasts of the 

first two games of the World Se- 
ries between the New York Yankees and 
the Atlanta Braves placed among the 
week’s top five programs. The league 
championships also scored: The decid- 
ing game 6 of NBC’s Braves-Mets bat- 
tle (6th) sent ABC’s Once and Again 
(48th) and I/t’s like, you know... (59th), 
and Fox’s Party of Five (80th) and Ally 
(83rd), to their personal-worst first- 
run ratings. The final contest of Fox’s 
Red Sox-Yankees clash (26th) delivered 
a blow to ABC’s Monday Night Football (10th) matchup be- 
tween the Dallas Cowboys and the New York Giants, nearly 
knocking MNF out of its usual top 10 berth. And after getting 
thrown for record losses on Friday night, Fox axed the rookie 
cop drama Ryan Caulfield: Year One (106th) and Chris Carter’s 
latest sci-fi struggler, Harsh Realm (98th). Harsh, indeed. 


PUT UP YOUR DUQUE 
Yank Orlando Hernandez 
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141 BECKER CBS, Monday, 9:30 p.m. .... 060 c cece cece e teens 15 
13.6 FAMILY LAW CBS, Monday, 10 pom... ccc ccc cece e eee een ees 21 
13.4 NASH BRIDGES CBS, Friday, 10 p.m. .. 0.2005 c cece eee ee eens 32 
13.3 THE KING OF QUEENS CBS, Monday, 8 p.m. .......6- 60.00 eee ne 33 
13.1 BASEBALL: RED SOX VS. YANKEES Fox, Monday, 8:12 p.m. ....... + i 
13.0 LAW & ORDER (R) NBC, Wednesday, 10 pm. ©... 665.2 eee eee ees 8 
12:8" (20/20 A BG HE rdayy LOAN ras «a letevin\craereyh cltinci ald atelele isi eeisions 29 
12.7 DIAGNOSIS MURDER CBS, Thursday, 8 p.m... 2.6 cece ccc ees 38 


127 GO MINUTES II CBS, Tuesday, 9 p.m... 6. cece eee cee eee eee ee 24 
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RANDY WHOOPI COLM ROGER ORLA. KIERAN CAROLINE DANIEL 
QUAID GOLDBERG - MEANEY DALTREY BRADY CULKIN CARVER BETTS * 


9/8PM Sunday, November 7th on NBC&B 
Click on NBC.com and WIN 


— $125,000 IN GOLD* 


2C.alK« POT 0’ GOLD SWEEPSTAKES 


Kodak Advantix Cameras and Film. Take Pictures. Further. «approximate cash value. Void where prohibited. Contest starts 10/5/99 and ends 11/9/99. No purchase 
necessary. Contest open to legal residents of the United States and Canada 18 and over, except residents of Puerto Rico and the Province of Quebec. To see how to enter and obtain a copy of the 
rules and eligibility requirements, log on to nbc.com for full details or send a self-addressed stamped envelope to: “Kodak's Pot O' Gold sweepstakes,” P.O. Box 504, Sayreville, NJ 08871-0504. 


A day-to-day guide to notable programs. Times are Eastern standard and are subject to change. by Mike Flaherty 


MONDAY November 1 


8-11epm 
SUPERNATURE (Dis- 
covery Channel, TV-G) 
“How’d they do that?” 
camera technology 
meets “Oh, my Gawd!” 
animal behavior in the 
ambitious documen- 
tary special. 


8-9Pm 

HOWARD COSELL: 
TELLING IT LIKE IT IS 
(HBO) Muhammad Ali, Al 

Michaels, and Billy Crys- 
tal are among those 


8-9pm 
TIME OF YOUR LIFE 
(Fox, TV-PG-D) Sarah 
gets a job as a personal 
assistant to an animal- 
loving dowager. 


9-10:30Pm* 

HITCHCOCK, SELZNICK, AND THE END OF 
HOLLYWOOD (PBS, TV-PG) More like Hitchcock 
plus Selznick equals the end of the studio system. 
Gene Hackman narrates an American Masters 
segment on the fractious seven-year collabora- 
tion between producer David O. Selznick and Al- 
fred Hitchcock (above) that produced Rebecca, 
Spellbound, and, it appears, the demise of the 
mogul-as-director and the onset of the auteur. A 


*CHECK LOCAL LISTINGS 


November 2 


TUESDAY 


8-9Ppm tival with Laurie, hoping 
BUFFY THE VAMPIRE Donna keeps mum. 
SLAYER (The WB, TV- 

PG-DV) It’s like a real 9:30-10Pm 


SPORTS NIGHT (ABC, 
TV-PG-L) Hey, it worked 
for Seinfeld and Frasier: 
In tonight’s subplot, Dan 
wonders if his meeting 
with a therapist is a 
date or an appointment. 


animal house when 
Buffy parties with some 
primevally inclined 
upperclassmen. 


[SEASON PREMIERE | 
8:30-9pm 

DILBERT (UPN, TV-PG) 
It’s the one where he’s 


opining on the inim- 
itable sportscaster. 


9-10PM 

THE KING OF QUEENS 
(CBS, TV-PG-DL) Doug 
and Carrie’s plans for a 
perfect anniversary 
date go kablooey. 


9-10Pm 

TEENAGE SUICIDE: 
THE SILENT THREAT 
(A&E) Investigative Re- 
ports looks beyond the 
cryptic scars and 
closed bedroom doors 
to learn why the kids 
aren’t alright. 


9-10PM 

ALLY MCBEAL (Fox, 
TV-14-DS) David E. Kelley 
finally finds a way to 
lure males away from 
football and wrestling— 
lesbianism!—as Ally and 
Ling seal their new 
friendship with a kiss. 


Gues 
List 


Look Who’s on The 
Couch This Week 


(SUBJECT TO CHANGE) 
BARRY WHITE 


ROSIE O'DONNELL Monday Chris O’Donnell, 
Russell Crowe, Broadway’s Kiss Me Kate 
Tuesday Luke Perry, musical guest Phil Collins 
Wednesday Conan O’Brien, Lauren Holly 
Thursday Dylan McDermott, Shannen Doherty 
Friday Angelina Jolie, Rosemary Clooney 


DAVID LETTERMAN Monday Luke Perry, musical 
guests Garbage Tuesday Lauren Holly, musical 
guests Rage Against the Machine Wednesday 


| Bill Cosby, Milla Jovovich Thursday Susan 


Sarandon, musical guests the East Harlem Vi- 


| olinists Friday Regis Philbin, Jake Johannsen 


—— ooo a 


JAY LENO Monday Norm Macdonald, Lisa 
Nicole Carson, musical guest Barry White 
Tuesday Scott Foley, musical guest Dolly Par- 
ton Wednesday Chris O’Donnell, Angelina 
Jolie, musical guest Robbie Williams Thursday 
Pierce Brosnan, Heidi Klum, musical guest 
Mare Anthony Friday Drew Carey, Denise 
Richards, musical guests Eurythmics 


CONAN O'BRIEN Monday LL Cool J, Jamie 


alienated by his soul- 8-9pm Kennedy, musical guests Los Lobos (R) Tues- 

crushing job! Only kid- A CENTURY OF REALITY (Turner Classic Movies) day Alan Cumming, director Kevin Smith 

ding—it’s the one where Finally, a fin de siécle stunt worth watching, as = 

he looks for his long- TCM devotes November Tuesdays to the art of the Wednesday Lauren Holly, Al Franken Thurs- 

lost dad (Buck Henry). documentary. Tonight’s slate, which charts the day Shannen Doherty, musical guests Count- 
ascent of John F. Kennedy (above), begins with ing Crows Friday Heather Locklear, Randy 

8:30-9Ppm Robert Drew’s Primary, a cinema vérité ground- Quaid, musical guest Dave Grohl 


THAT ’70S SHOW (Fox, 
TV-PG-DL) This’Il teach 
Jackie to blow him off: 
Kelso sneaks off to a fes- 


breaker that tags along on the campaign trail 
with the young senator and Hubert Humphrey 
during their fight for the 1960 Democratic presi- 
dential nomination. (Airs through Nov. 30.) A- 


THE VIEW Monday Robert Guillaume, Julia 
Child Wednesday Lily Tomlin Thursday 
Richard Lewis Friday Jennifer Love Hewitt 


HITCHCOCK: PHOTOFPEST; CENTURY: AP/WIDE WORLO 
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TO 


WEDNESDAY 


8-9Pm 

BEVERLY HILLS, 90210 
(Fox, TV-PG) In what appears 
to be a disturbing sign that 


November 3 


9-10PmM 

THE WEST WING (NBC, TV- 

14) The widower of a con- 

gresswoman takes over her 
| district and owns up to his 


Steve may, in fact, be grow- 

ing up, the dad-to-becon- | roleinascandal. 
siders trading in his 

Corvette for a minivan. 


8:30-9pm 

NORM (ABC, TV-PG-D) Over 
in this corner of Peter Pan 
land, Norm fears that com- 
mitment may be rearing its 
ugly head after he blurts out 
an “I love you” to Shelly. 


9-11Pm 
AT THE MERCY OF A STRANGER (CBS, TV-PG-V) What do 
you do when your husband takes a contract out on you? 
Duh! Hook up with the hitman—who, while performing his 
pre-execution research, finds out you’re not the tramp 
your husband made you out to be—and hope for the best. 
The plot is stale, but the performances from TV-movie pros 
Joanna Kerns (above) and Tim Matheson make Mercy al- 
most watchable. Hey, | said almost. C 


—dJulia Dahl 


THURSDAY 


8-8:30Pm 

FRIENDS (NBC, TV-PG) As 
Monica and Chandler pre- 
pare to cohabit, she gets 
into a spat with Rachel, and 
he tries to lose money toa 
cash-strapped Joey. 


8-10Ppm 
MOON OVER BROADWAY 


(Bravo, TV-PG) D.A. Penne- Ez 


baker and Chris Hegedus 
document the pained start- 
up of the 1995 play Moon 
Over Buffalo starring Carol 
Burnett and Philip Bosco. 
[series pesur 
9-10PmM 

GREED (Fox, TV-G) Proving 
that anything ABC can do 
Fox can do tackier, the game 
show dangles $2 mil and is 
hosted by Chuck Woolery. 


10-11pm 

ER (NBC, TV-PG) A science- 
lab explosion fills the ER with 
burned and battered teens. 


November 4 


SHE'S A MAN, MAN! 


9-10Pm 

CHARMED (The WB, TV-14- 
DLV) While casting a spell to 
snag a succubus who drains 
her victims of their testos- 
terone (sort of like the ef- 
fect this series has on male 
viewers), the sisters turn 
Prue (Shannen Doherty, 
above) into a dude. But 
don’t despair, guys: Since 
Phoebe’s libido is connect- 
ed to the succubus, she’s 
perpetually in heat—which 
translates to a tank- 
topped Alyssa Milano, 
aglimmer in sweat. B- 
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Your best friend 
just got her nose and 


boobs done. 


e.mail 


americangreetings 
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BOY MEETS WORLD (ABC, NOW AND AGAIN (CBS, Tv- DANTE’S PEAK (ABC, TV- 
TV-PG) Shawn opts out as PG) Michael searches for a PG-V) Pierce Brosnan and 
best man on the eve of Cory villain who’s creating fear- | Linda Hamilton try to save a 
and Topanga’s nuptials. lessness in people by tweak- town from ruin while causing 
(Part 1 of 2.) ing their brain chemistry; a few romantic eruptions. 
Heather tries to talk Mom 
into asking him out. 


29 = WALKER, TEXAS RANGER |} 
ip SERIES DEBUT —| (CBS, TV-14-V) The Rangers |) SERIES DEBUT 
try to protect a deaf girl 


4) CINEMA SECRETS (Ameri- from a couple of mobsters 11-11:30am 
can Movie Classics, TV-G) (guest stars Joe Penny and S CLUB 7 IN MIAMI (Fox 
.Of the F/X kind, mostly. The Homicide’s Jon Seda). Family Channel, TV-Y7) Si- 
docu series starts witha mon Fuller, the man be- 
bang—as in, never-before- jee OO THIERIS ODE IM hind the Spice Girls, has a 
seen battle sequences from new passel of Brit brats 
The Phantom Menace. MAD TV (Fox, TV-14-DLS) for this Monkees manque. 
Katie Couric gets a satiric The real pop band hada 
spanking in a Today spoof. No. 1U.K. hit, but their TV 
8-10Pm } alter egos toil at a de- 
AVALON (UPN, TV-PG) Natives believe a royally miffed | crepit Florida hotel while 
Mayan god has conjured a “blue hole” that destroys their | SATURDAY NIGHT LIVE looking for a big break. 
island and unleashes a killer “black tide” on the Atlantic. | (NBC) Dylan McDermott’s The debut (scripted by 


Parker Stevenson (above) leads a crack team of buxom hosting gig was meant to Fuller’s brother) has flash- 
investigators who stand by as worlds are nearly torn celebrate Three to Tango’s es of smart-aleck wit, but 
asunder by a dimensional rift. Is it any surprise that this boffo b.o. Oh well, at least these cookie-cutter kids 
totally incoherent disaster is the brainchild of the pro- he’ll have musical guests make ’N Sync look orig- 
ducers of Baywatch? F —Daniel Fierman Foo Fighters to console him. inal.G —Kristen Baldwin 


GUILTY AS CHARGED! 


4 


Kelly: The Trust Fund Tramp 


Tyra: The Two-Timing Texas Cheerleader 
Danielle: The Love Faker Rump Shaker 
Charisse: The Won’t-Take-No Nympho 


Jackie: The Blind Date Ingrate . 
Alex: The Bed-Hopping Masked Man 


Maja: The Babysitter Seducer shane r 
Johanna: The Dog-Dissin’ Diva 


Mariella: The Ice Cold Pizza Girl 
Quincy: The Defensive B-Ball Player 


Jasmine: The Booty Shaking Stripper 
Johana: The No Topper Jacuzzi Hopper 


Danny: The Roommate Romeo 


LOVE. HBARTBRBAK. JUSTICE. ® 
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TO 


SUNDAY 
SNEAK PREVIEW } 


1:30-7Pm 

THE BIOGRAPHY CHANNEL 
(A&E, TV-PG) Life stories are 
only a jumping-off point, as 
indicated by this sample. A Bio 
of Paul Newman precedes an 
airing of Cool Hand Luke, which 
leads into The Farm, an award- 
winning documentary of Louis- 
iana’s notorious Angola prison. 


7-9Pm 

THE WONDERFUL WORLD 
OF DISNEY (ABC, TV-G) The 
Broadway-pedigreed remake 
of Annie stars Alan Cumming, 
Victor Garber, and Kathy 
Bates. (See page 18.) 


7:30-8Pem 

KING OF THE HILL (Fox, TV- 
PG-D) The Hills’ visitor has a 
visitor when Connie (who’s 
shacking up with the brood 
while hers is out of town) ex- 
periences her first period. 


8-10Pm 

THE SCARLET PIMPERNEL 
AND THE KIDNAPPED KING 
(A&E, TV-PG) The third panel 
of the filmic triptych finds 
Richard E. Grant’s avenger in 
search of the disappeared 
10-year-old dauphin. 


November 7 


8-9Pm 
KIDS AND ANIMALS: A 
HEALING PARTNERSHIP 
(Animal Planet, TV-G) It’s like 
a therapeutic menagerie at 
three U.S. treatment facilities 
where cows, horses, and even 
a turtle brighten the lives of 
mentally and physically im- 
paired children. 


8-8:30pPm 

THE SIMPSONS (Fox, TV- 
PG-V) In “E-I-E-I D’oh!” the 
family takes up farming, with 
Homer and Bart concocting 
an addictive mutant named 
tomacco that gets the tobac- 
co biz hot under the collar. 


8-10PmM 

THE LIFE OF EMILE ZOLA 
(Turner Classic Movies, TV-PG) 
The 1937 biopic kicks off a dou- 
ble feature spotlighting filmic 


| treatments of anti-Semitism. 


Next up: Jose Ferrer’s 1958 
drama, / Accuse! 


8-9SPm 

MEDAL OF HONOR (TNT, TV- 
14-V) Michael Bell narrates 

a tribute to six noteworthy 
recipients of the military’s 
highest honor...just in time 
for Veterans Day. 


8-10pPm* 

NOT FOR OURSELVES ALONE: THE STORY OF ELIZABETH 
CADY STANTON AND SUSAN B. ANTHONY (PBS) “I forged 
the thunderbolts, she fired them,” said Stanton (above left 
with Anthony) of fellow firebrand Anthony. Codirected by Ken 
Burns (The Civil War), the sprawling documentary chronicles 
the two women’s fight for suffrage and their curious yet en- 
during friendship. (Concludes Nov. 8.) A- 


“CHECK LOCAL LISTINGS 
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9-11PmM 
SHAKE, RATTLE & ROLL (CBS, TV-PG) Bob Dylan, Lamont 
Dozier, and Carole King have contributed new songs; still, we 
can’t help but suspect that, with this love-story-as-pop-cult- 
history-lesson (starring Bonnie Somerville and Brad Hawkins, 
above), CBS seems poised to do to the 50s what NBC did to the 
*60s. And that wasn’t pretty. (Concludes Nov. 10.) 


8:30-9pm 

FUTURAMA (Fox, TV-PG-LV) 
The belligerent Omicrons will 
attack Earth if Fry can’t deliv- 
er the final episode of an an- 
cient—and awfully familiar- 
sounding—TV series called 
Single Female Lawyer. 


SEASON PREMIERE 


9-10Pm 

THE X-FILES (Fox, TV-14-V) 
Mulder is still running amok in 
the rubber room where we 
last saw him, and Scully en- 
gages in the proverbial race 
against time to find the 

cause of his mental short- 
circuiting. (Part 1 of 2.) 


9-11pm 

DISCOVERY SUNDAY (Dis- 
covery Channel, TV-G) Good- 
fellas galore populate The 
Rise and Fall of the Mafia. The 
first hour, “Vow of Silence,” 
quizzes wiseguys who chose 
to squeal; “The Pizza Connec- 
tion” revisits the prosecu- 
tion of the infamous Paler- 
mo-New York drug pipeline 

in the early ’80s. 


9-11Ppm 
MANSFIELD PARK (Ro- 
mance Classics, TV-PG) The 


1983 film debuts a month of 
Sundays dedicated to Jane 
Austen. Coming up: Sense & 
Sensibility, Emma, and Pride 
& Prejudice. (Airs through 
Nov. 28.) 


9-11pm 

THE MAGICAL LEGEND OF 
THE LEPRECHAUNS (NBC, 
TV-PG) With exec producer 
Robert Halmi Sr. (Gulliver’s 
Travels) aboard, expect lots of 
eye candy from the miniseries 
about a man (Randy Quaid) 
who, during a trip to Ireland, 
winds up in a feud between the 
mythic beings and their neme- 
ses, the fairies. 


10-11pm 

THE PRACTICE (ABC) Rebec- 
ca takes on the case ofa 
woman accused of murdering 
her mom. This, no doubt, pro- 
vokes all manner of ethical 
conflict for the partner. 


10-11pm* 

STOPWATCH (PBS) Take this 
job and time it: a profile of 
Frederick Winslow Taylor, 
whose “scientific manage- 
ment” theories revolutionized 
the workplace. 


“CHECK LOCAL LISTINGS 


{NOSdIT 4d119 "7704 ONY ‘FTLLvY ‘INWHS 


VW31¥.0 AND :83A73SHNO 4Os LON 


SONY 


FE, Fi, -O, FUM. 


SONY 


BIG SCREEN TV 


© Get a Sony Big Screen TV and you get gigantic entertainment. But it’s not just big, it's better. Sony's exclusive 
Digital Reality Creation” technology and Hi-Scan™ 1080 system improve the image resolution by up to 4 times, the highest 
in Sony's history. To meet the giant, call us for a free Home Entertainment Planner or visit us at www.sony.com/he 


21999 Sony Electronics, Ing. Reproduction in whole or pert without oy ” prohibited, All nights reserved Sony, C Resiity Cre HiSean, Dogita! € 900 the Home Entertanment Uneverse logo derma 


NEMA SOUND™ - DIRECTV® SYSTEM=WEBTV= INTERNET TERMINAL 
zZ urjourney, call 1-888-SONY-104. 


Fat - 


~ SONY HOME ENTERTAINMENT UNIVERSE 


Lid 
S 
= 
= 
72) 


A Slight ‘Fever’ 


Broadway’s Saturday Night Fever lacks the gritty greatness of the 


YOU’RE PROBABLY 
going to hear a lot 
about how the new 
Broadway production 
of Saturday Night 


Saturday 
Night Fever 


MINSKOFF 
THEATRE 


strictly PG-13 produc- 
tion, those two pop 
confections seem to 
have merged: What 
was once as coolly up- 


movie, but the polyester material holds up. by Mark Harris 


Forget all those young-fogy 
rock “purists” who decried 


(With thinner hair and wider 
waistlines, they’ve grown 


| Can’t Have You,” “More Than 
a Woman,” “You Should Be 
Dancing.” Come on—aren’t 

| you smiling just a little? Put- 
ting these tunes in the mouths 
of Tony Manero, his block- 
head buddies, and the queens 
of the 2001 Odyssey disco 
works surprisingly well— 
even when pre-SNF hits like 
“Nights on Broadway” and 
later songs like “Tragedy” 
and the Barbra Streisand/ 
Barry Gibb duet “What 


Fever is taking the heel of its 
solid-silver platform shoe 
and stomping another nail 
into the coffin of the Broad- 
way musical. Don’t believe 
it. For one thing, there isn’t 
room for another nail in that 
particular coffin. For anoth- 
er, what’s killing the Broad- 
way musical is simple: bad 
Broadway musicals. 


doesn’t even belong to the 
genre. It’s part of a newer, 
grubbier tradition: the en- 
shrinement of a semi-beloved 
piece of entertainment in the 
form of a live stage show. I’m 
talking about Footloose and 
Beauty and the Beast. I’m 
talking about shows with the 
words capades or mania! in 
their titles. I’m talking about 
anything that looks like a Lu- 


original. This is Saturday 
Night Fever on Ice, at least 
metaphorically. It’s John Bad- 
ham’s movie flash-frozen and 
thawed out after 22 years for 
our enjoyment. 


pristinely you attempt to pre- 
serve something, two decades 
will scorch a few freezer 
burns onto it anyway. In 
1977, while my 13-year-old 
buddies and I were busy 
sneaking into the R- 
rated Fever, Broadway 
audiences were making 
a hit out of the critically 
dismissed Grease. In this 


_ 
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Saturday Night Fever | 


cite snow-globe version of the 


Of course, no matter how 


+ 


to-the-minute as white poly- Kind of Fool” are 


ester has become the material 


into the middle-aged fo- 4% 

gies who are whining about interpolated. 

the revival of disco.) Fact \ # And let’s not under- 

¥ estimate the plot. 
Saturday Night 


| 
the advent of disco in 1977. 
| ay, 


of warm and fuzzy nostalgia. 

Slicked up and dumbed 
down, Saturday Night Fever 
has lost its strut, its Brook- 
lyn snap, its working-class 
sexual thrust. The surprising 
news is that on its own pecu- 
liar terms, it still works. For 
one thing, there’s the music. ! 


is, these songs are great. 
“Stayin’ Alive,” “Night 
Fever,” “How Deep Is 
Your Love”—must I 
go on? Okay: “If I 


Fever has endured 
for two decades be- 
cause its narrative 


bh { 


Yes, the Bee Gees music, 
which, instead of mere- 
ly setting the mood, 
now flies directly out 
of the cast’s grati- 

fyingly non-falsetto- 

prone larynxes. 


NIGHT MOVES 
Boogying down to the 
brothers Gibb are 
(from left) Bryan Batt, 
Orfeh, Carpinello, 
Castree, and Paige Price 


is as supple as the 23-year- | There’s no denying that the 
old John Travolta was. Like | shadow over this production 
Rocky, like Boogie Nights, it’s | is a big one—especially since 
the story of a working-class | the cast, bedecked in big 
palooka who thinks he’s got | head microphones (another 
only one special thing—his | sign that this is more of a 
dancing—and his struggle to | Disney World parade float 
understand if being a man | than a musical) and authenti- 
means using it or transcend- | cally ugly period boogie-wear, 
ing it, remaining a boy or | has clearly been encouraged 
growing up, behaving as a | to ape every vocal and physi- 
lover, a lout, or a gentleman. | cal gesture of the film’s stars. 
Turn it into a musical and it’s As a dancer, the otherwise 
still affecting, not to mention | winning James Carpinello 
a lot sturdier than the plotline | lacks Travolta’s joy and sinu- 
of, say, On the Town. ous grace; his anachronisti- 

In director-choreographer | cally overdeveloped upper 
Arlene Phillips’ Windex-shiny, | body doesn’t help, nor does 
smoke-and-mirror-balls pro- | some of the Solid Gold-ish 
duction, the contrast between | choreography. Then again, he 
Tony’s stunted, squabbling | also lacks Travolta’s most 
sensually willing dance part- 
ner, the camera. But he’s got 
Travolta’s slurry, thick-tongued 
sincerity down pat, and de- 
spite rumors, his singing 
voice—at least at the preview 


home life and the gaudy 
glamour of the disco is lost— 
on the stage of the Minskoff, 
even the squalor is 
spankin’ fresh— 
but heartachy 
yearning still 
glows within. 


performance I saw—was clear, 
pleasant, and unfailingly on 
key. Also fine: the frighten- 
ingly Donna Pescow-like 
Orfeh as Annette (“You 
a nice girl or a slut?” 
“T dunno—both?”), 
and the mildly Bar- 
ry Miller-like Paul 
Castree playing 
Bobby C (you 
know, the doo- 
fus who dies so 
Tony can become 
a better man). 
Put it all togeth- 
er and you could do 
a lot worse. Master- 
piece? Of course not. 
But every genera- 
tion is entitled to its 
own Grease, and Sat- 
urday Night Fever 
fills the bill. You and 
your 12-year-old will be 
dancing in the aisles at the 
end, and that’s not hyper- 
bole: At the curtain call, the 
cast orders you to. (TM) B- 
(See page 71 for ticket info.) 
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A SINGER'S BEWITCHING SHOW, 


O SINGER IS MORE LITERATE than Mary Cleere 
Haran; no litterateur is nearly so musical. And for 
the past couple years, this paragon of cabaret style 
and substance has been proving she’s a terrific 
pop-culture archaeologist, too. If you want to know 
the 1920s, then trash the numbingly predictable 
century-celebrating 
magazines and books 
stacked on your cof- 
fee table and instead 
give yourself over to 
the 80 minutes that 
comprise her current 
nightclub show, Crazy 
Rhythm: Manhattan 
in the Twenties. 

The Oak Room in 
Manhattan’s Algon- 
quin Hotel—where 
the aura, the menu, 
and even the waiters 
haven’t changed since 
Eleanor Roosevelt was 
a chorus girl—makes 
the ideal setting for 
Haran, who’ll be per- 
forming there most 
Sundays and Mon- 
days through the end 
of the year, as well as 
on New Year’s Eve. 
More than a mere mu- 
sical archivist, Haran 
uses her liquid alto 
and her great acting ability to create the feel of ajazz-age 
nightclub. Just as her wonderful ’30s show (available on 
the Angel CD Pennies From Heaven) lets you hear old songs 
in new ways, Haran’s witty commentary and spot-on char- 
acterizations of ’20s figures in Crazy Rhythm enable a flimsy 
novelty like Irving Berlin’s “Monkey Doodle Doo” to acquire 
something almost resembling meaning: In the age that 
Haran so convincingly evokes, this sort of desperate silliness 
was nearly an ideology. This same fidelity to context turns 
a better song, like the Rodgers and Hart rarity “A Tree in 
the Park,” into a perfect jewel. 

Did | mention that Haran’s a terrific comedian? Or that she’s 
a pleasure to look at? This is a woman, and an act, for people 
of taste, judgment, worldliness, and style. And if you think I’m 
trying to flatter you into going, you’re absolutely right. (212- 
840-6800 for reservations and information) A —Daniel Okrent 


NOSTALGIA TRIP Haran’s at home in the Oak Room 
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Now Playing 


DAME EDNA: THE ROYAL TOUR You 
may be hard-pressed to explain to 
friends exactly why the Broadway 
debut of Dame Edna—the Aus- 
tralian megastar housewife whom 
3arry Humphries has played for 
43 years—is so uproariously funny. 
Is it her garish mauve outfit, her 
semi-improvised banter with audi- 
ence members, her tales of late 
husband Norm’s prostate murmur 
(“The neighbors would complain”), 
or her delightfully inane songs? 
Whatever it is, you may well bust a 
gut laughing, especially during her 
biting remarks about handling the 
elderly. Edna’s mockery of celebri- 
ty, middle-class pretensions, politi- 
cal correctness, and especially the 
audience (“This woman has saved 
a fortune on clothes”) will make 
almost anyone a gladiola-waving 
fan. (TC) A= —William Stevenson 


EPIC PROPORTIONS The making of a 
1930s biblical epic in the Arizona 
desert would seem to be a promis- 
ing idea for a comedy, so it comes 


as a surprise that Epic Propor- 
tions is quite unfunny. After all, 
the show was cowritten by David 
Crane (exee producer of Friends) 
and playwright-performer Larry 
Coen, it was directed by the usual- 
ly reliable Jerry Zaks, it features 
hunky Jeremy Davidson and Alan 
Tudyk strutting around in togas, 
and it stars the adorable Kristin 
Chenoweth (who scored a Tony for 
her work in last season’s You’re a 
Good Man, Charlie Brown). But 
even her sweetly squeaky voice 
and dead-on timing can’t fully com- 
pensate for the lame physical gags 
and generally lackluster jokes. 
Arid. (TC) C- —WS 


ANCESTRAL VOICES American writ- 
ers of the WASP persuasion seem 
to have started mourning the loss 
of their way of life just after the 
Mayflower set sail. And they’re not 
stopping: Here, playwright A.R. 
Gurney (The Cocktail Howr, Love 
Letters) returns to his home terri- 
tory of upstate New York to tell 


the tale of an errant grandmother 
whose adulterous affair divided 
an indivisible family and marred 
the unshakable innocence of Buf- 
falo. With literary predecessors 
from The Scarlet Letter to The 


Bridges of Madison County, this 
brief, well-made play—performed 
ala Love Letters with a rehearsal 
set and ever-changing cast—will 
be most enjoyed by people who, 
like its characters, crave familiar 


me 


“Even if the oe 


Log on focus247.com for live; up-to-the-minute coverage behind the scenes of Focus Live. * i. 


ICON ILLUSTRATION BY JACK GALLAGHER 


How to Get 


Unless otherwise noted, tickets 
can be ordered (with sur- 
charges) from Tele-Charge (TC), 
800-432-7250 (or 212-239-6200 
in the New York area); or from 
Ticketmaster (TM), 800-755- 
4000 (or 212-307-4100). 


truths and sensible bedtimes. As 
the matriarch, Elizabeth Wilson 
was the standout in the original 
cast. (TC) B —George Hodgman 


CONTACT Though it’s called a dance 
play (and nobody sings), this brain- 
child of director-choreographer 
Susan Stroman and librettist John 
Weidman feels like the freshest mu- 
sical to hit New York in ages. By re- 


cycling pop gems from some unlike- | 


ly artists (Van Morrison, Robert 
Palmer, the Fabulous Thunder- 
birds), the Broadway-bound Con- 
tact plugs dance as the ultimate 
aphrodisiac with its three cleverly 
woven stories. In the superb sec- 
ond act, a suicidal ad exec (Boyd 
Gaines) stumbles into love with a 
mystery woman (newcomer Deb- 
orah Yates) at a late-night mod- 
ern-day swing dance club. Al- 
though Yates barely speaks, she 
makes a striking impression as the 
smooth centerpiece of Stroman’s 
jaw-dropping moves. In the glory 
days of Ann Miller and Cyd Cha- 
risse, Contact would have made her 
astar. (TC) A —Paul Wontorek 


THE COUNTRY CLUB If you know 
anything about this hit comedy by 
Douglas Carter Beane (As Bees 
in Honey Drown), then you’ve 
probably heard that movie actor 
Tom Everett Scott (That Thing 
You Do!) appears fully, frontally 
nude, along with costars Callie 
Thorne and T. Scott Cunningham. 
The rest of the play lacks such 
sensation: Over the course of 11 
holidays—Martin Luther King Jr. 


Day, etc—several suburban thirty- | 


something WASPs gather in a re- 
stricted country club to drink, tell 
stories about the good old days 
(i.e., high school), and avoid ac- 
knowledging their collective mor- 


al bankruptcy. And, not surpris- 


singly, with cutesy, sorta-ironic 


monikers like Soos (Sex and the 
City’s Cynthia Nixon), Zip (Scott), 
and Froggy (Jessica Stone), the 
pretentious Pennsylvanians prove 
to be even more vacuous than 
their pristine, symbolically all- 
white surroundings. For social 
satire, this is about as sharp as 
American cheese. Laughing at the 
seersucker set, after all, is nothing 
new—though sometimes it can be 
fun. (TC) B- —Joshua Rich 


THE DONKEY SHOW If you long to 
revisit the 1970s, this disco-fied 
rendition of A Midsummer Night's 
Dream (set in a real Chelsea night- 


club) is a hipper, cheaper alter- | 


native to Saturday Night Fever. 
Just don’t expect to hear any 


Shakespearean dialogue. The char- | 


acters express themselves by 
singing along to such disco classics 


as “Don’t Leave Me This Way,” | 


“Ring My Bell,” and “Knock on 
Wood.” Surprisingly enough, it 
works. The energetic cast dances 
and roller-skates its way through 
the audience—many of whom 
also dance—and directors Diane 
Paulus and Randy Weiner make 
clever use of Club El Flamingo’s 
multiple levels. It may not have 
Shakespeare’s poetry, but this 
Donkey Show does create its own 
kind of kicks. (TM) A- —WS 


GIVE ME YOUR ANSWER, DO! Irish 
playwright Brian Friel (Dancing 
at Lughnasa) is adept at round- 
ing up dysfunctional characters. 
In Do!, about a semi-successful 
novelist (John Glover), Friel cov- 
ers alcoholism, kleptomania, fa- 
milial relationships, and autism. 
It’s a brutally sad drama, but 
you'll stop short of trying to 
impale yourself on an armrest, 
thanks to Friel’s elegant lan- 
guage and the cast’s uniformly 
excellent performances. Glover, 
Joel Grey, and Lois Smith are 
tender and convincing. Kate Bur- 
ton, as the novelist’s boozy wife, 
is no less than luminous. (212-777- 
4900) B+ —Rebecca Ascher-Walsh 


HEDWIG AND THE ANGRY INCH Cast- 
ing Ally Sheedy as Hedwig, a two- 
bit rock singer who had a botched 
sex-change operation before he/she 
left East Berlin for America, was 
risky at best. The demanding role— 
originated by the show’s author, 
John Cameron Mitchell—has pre- 
viously been played only by men 
(and Donovan Leitch still fills in 
on Wednesdays and at late shows 
on Fridays). Unfortunately, the 
risk hasn’t paid off, which is partly 


| due to Sheedy’s unconvincing Ger- 


Morereviews at www.ew.com 
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| Joyce into a musical 


man accent. On the plus side, Ste- 
phen Trask’s songs still rock, and 
Sheedy tirelessly throws herself 
into hard-edged tunes like “Angry 
Inch.” But she fares less well when 
required to carry a tune. If Hedwig 
continues its deservedly long run, 
the producers should consider yet 
another sex change and cast a man 
in the role again. (TC) C+ —WS 


JAMES JOYCE’S THE DEAD It takes 
moxie to turn a work by James 
especially 
“The Dead,” written circa 1914 
and considered by many to be the 
world’s greatest short story. But 
steeped in Joyce’s wit, ambiguity, 
and sepia literary tones, Shaun 
Davey and Richard Nelson’s beau- 
tifully voiced Irish melodies soar 
(though star Christopher Walk- 
en's singing voice could use some 
work). As the wistful and conten- 
tious Christmas dinner unfolds, the 
colorful characters explore the 
heart of the Irish people. The end 
result is revelatory: gentler than 
the landmark 1987 John Huston 
film yet somehow closer to the lyri- 
cal soul of the original work. (212- 
279-4200) A —Daniel Fierman 


NOW HEAR THIS! Hearing im- 


paired but mistakenly labeled as 


Box o 


ho-hum business, the 


HE PHANTOM |S HOT. During a week where most shows did 


mentally retarded when she was 
7, Kathy Buckley battled through 
more setbacks by age 30 than 
most of us face in a lifetime: She 
was sexually abused, crushed by 
a Jeep, and diagnosed with cervi- 
cal cancer. And while this isn’t 
typical fodder for laughs, the 
striking, six-foot comedian man- 
ages to pull it off in her autobio- 
graphical one-woman show. With 
her snarky, ironic delivery, Buck- 
ley cuts through most of the 
sentimentality with giggly bits 
about pronouncing “fever” as 
“beaver” and the joys of hearing 
herself pee for the first time. 
(TC) Bt —Clarissa Cruz 


THE VAGINA MONOLOGUES Yes, it’s 
impossible to imagine a more hor- 
rendous title. Get over it. There’s 
not an icky, eye-rolling moment 
in Eve Ensler’s simply spectacu- 
lar one-woman show about, well, 
you can guess. Ensler’s charac- 
ters, who range from an attor- 
ney-turned-sex therapist to an 
old broad from Queens, speak on 
the subject in alternately funny, 
poetic, and provocative voices. 
The highest recommendation of 
Ensler’s wit? The roars of laughter 
from the estrogen-challenged half 
of the audience. (TC) A —RAW 


FFICE 


long-running musical jumped 


$52,492. Other winners include Ragtime and Miss Saigon. 


BROADWAY TOP 23 


THE LION KING (7M) 


1 

2 ANNIE GET YOUR GUN (7M) 

3 THE PHANTOM OF THE OPERA (7) 

4 SATURDAY NIGHT FEVER (7.1) 

5  FOSSE(7C) 

6 CHICAGO (7c) 

7 RAGTIME (7) 

8 CABARET (70) 

MISS SAIGON (7C) 
10 LES MISERABLES (7) 

44 RENT (7AM) 
42 FOOTLOOSE (7.1) 
43 DEATH OF A SALESMAN (7C) 
14 CATS(TC) 

45 JEKYLL & HYDE (7C) 
46 THE SCARLET PIMPERNEL (7M) 

47 SMOKEY JOE’S CAFE (7°) 
48 IT AIN'T NOTHIN’ BUT THE BLUES (7) 
49 KATAND THE KINGS (7) 
20 SIDEMAN(TC) 
21 THE WEIR (TC) 
22 DAME EDNA: THE ROYAL TOUR (7) 


EPIC PROPORTIONS (7C) 


ENTER 


Not so lucky is Smokey Joe’s Cafe, which dropped $43,873. 


‘SOURCE: VARIETY, WEEK OF OCT. 11-17, 1999; ATTENDANCE PERCENTAGE INCLUDES STANOING-ROOM TICKET SALES 


WEEK'S NET 
RECEIPTS 


AVG. —- PERFS. TO 
ATTENDANCE TICKET 
N Oo DATE 


889,473 103.4% S61 
745,414 96% S61 261 
727,306 93.4% $61 4,921 
670,245 88.6% $56 24 
645,099 101.4% $70 325 
626,520 85.4% $63 1,218 
600,010 86.5% $48 730 
506,375 97.2% $71 623 
501,045 78.6% $46 3,552 
465,770 83% $50 5,191 
445,560 87.2% $53 1,448 
416,164 877% $44 413 
411,507 98.9% $56 248 
405,029 717% = =$48 709 
359,465 89.1% $54 1,027 
336,854 75.2% $42 684 
258,080 62.2% $43 1,933 
185,592 63.1% $41 189 
182,318 58.1% $36 69 
174,669 71.4% $38 501 
173,378 63.3% $36 229 
134,538 60.4% $35 1 
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Short and Sweet 


Want to unearth new talent and read famous writers at their brief best? 
Then you'll enjoy these fine new story collections. by Mark Harris 


IT TAKES JUST ONE GREAT 
story to create a convert, and | 
for me, the story was Lorrie 
Moore’s “People Like That 
Are the Only People Here,” 
the single most thrilling piece 


BY BRIAN CRONIN 


of fiction I read last year. 
Moore’s tale of a mother 
watching her toddler endure 
treatment for a possibly ter- 


minal cancer was everything | 


that stories of illness are never 


supposed to dare to be: un- 
blinking, funny, coolheaded, 
terrifying, and completely free 
of sentimentality. By the time 
I finished reading (and reread- 
ing) it, 1 was hooked, once 


ENTERTAINMENT 


again, on the possibilities of 
the American short story. 
There couldn’t be a better 


| time, it turns out, to become an 


addict. Moore’s superb 1998 
collection Birds of America 
(now out in paperback) sur- 
prised everyone by flying up 
the best-seller lists; so did this 
spring’s mammoth anthology 
and favored graduation gift 
The Best American Short Sto- 
ries of the Century, edited by 
John Updike. Emerging writ- 
ers who once would have 
earned their reputations with 
novels are doing so with vol- 
umes of short stories: Witness 
Nathan Englander’s For the 
Relief of Unbearable Urges and 
Melissa Bank’s The Girls’ Guide 
to Hunting and Fishing. And 
veterans like Annie Proulx 


| (The Shipping News) are ar- 


guably doing their finest work 
in the short form: Proulx’s 
Close Range, a series of stories 
linked only by their brilliance 
and the unsparing Wyoming 
landscape where they take 
place, is the best volume of fic- 
tion I’ve read this year. 

Let’s skip the armchair 
analysis of the reasons for the 
short story’s renaissance in 
popularity (shorter attention 
spans, TV-bred impatience 
with long-form narrative, or 
this year’s all-purpose socio- 
babble signifier, premillennial 
anxiety). The surge in quali- 
ty is what’s so astounding. 
For a whirlwind survey of 
what’s out there, the place to 
start may be with the two 
best-known annual antholo- 
gies of short fiction: the just- 


| published Prize Stories 1999: 


The 0. Henry Awards (Anchor, 


| $11.95) and The Best Amer- 
| ican Short Stories 1999 


(Houghton Mifflin, $27.50). 
The formats are similar—20 
or so stories chosen by guest 
editors—but nothing else is. 

This year’s judge of The 
Best American Short Stories 
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SHORT STORIES 


Other Great Collections 


The Wonders of the 
Invisible World David Gates 
(Knopf, $25) Whip-smart 
stories of rocky relationships 
and odd couplings froma 
Newsweek critic and novelist. 


Who’s Irish? Gish Jen 
(Knopf, $22) Generational 
clashes and identity crises in 
Chinese-American families 
form the heart of eight warm, 
sardonically funny tales. 


Sonny Liston Was a 
Friend of Mine Thom Jones 
(Little, Brown, $23) Hard- 
slugging, brutal, sometimes 
riotous work by the Oliver 
Stone of short-story writers. 


Brief Interviews With 
Hideous Men David Foster 
Wallace (Little, Brown, $24) 

A wild ride through a deranged, 
brilliant cortex (and 800 pages 
shorter than /nfinite Jest). 


Who | Was Supposed to 
Be Susan Perabo (Simon & 
Schuster, $20) All unhappy 
families are definitely not 
alike in Perabo’s debut, a 
collection of knockout ver- 
satility and wit. 


The Woman Who Cut 
Off Her Leg at the 
Maidstone Club Julia 
Slavin (Holt, $22) The title 
story is far from the strangest 
in this oddball, fun-house- 
mirror head trip. 


NOVEMBER 5, 


was novelist Amy Tan (The 


“| Joy Luck Club), and her selec- 


tions are most immediately 
striking for their geographi- 


of Tan’s choices take place at 


“ least in part outside of the 
United States, and no fewer 


than four concern the culture 
clash between India (or Nepal) 
and Americans or the Ameri- 
canized. Many of the stories 
are magnificent, in particular 
Ha Jin’s unnerving “In the 
Kindergarten,” about a pre- 
school in Communist China; 
the title story from Jhumpa 
Lahiri’s fine collection Inter- 
preter of Maladies, about a 
cranky Indian-American cou- 
ple and their smitten tour 
guide; and Hester Kaplan’s 
“Live Life King-Sized,” about 
a young man desperate to 
keep his late mother’s resort 
hotel from failing. To read 
Tan’s picks is to appreciate the 
immensity of the topological 
and emotional terrain on 
which American writers can 
draw. But Tan shortchanges 
the humor, the darkness, the 
swerves into surrealism, and 
the energizing tabloid crackle 
that animate many of today’s 
best young fiction writers. 
You'll find all that and more 
in this year’s spectacular O. 
Henry collection, judged by 
Lorrie Moore, Stephen King, 
and Sherman Alexie (Smoke 
Signals). Rich with stories 
that are both funny and de- 
spairing (check out David Fos- 
ter Wallace’s “The Depressed 
Person” and George Saunders’ 


| “Sea Oak”), and others that 


take on topics ranging from 
triple murder and pregnancy 
by rape to a girls’ soccer game 
and an actor's dying stab at 
stardom by playing Richard 
Nixon, Prize Stories is eerier, 
bloodier, chancier, and ulti- 
mately more alive to the 
genre’s exhilarating unpredict- 
ability. (Weird bonus: Alice 


1999 


cal diversity; more than half 


Munro’s “Save the Reaper,” 
one of two stories to appear 
in both books and a high 
point of her excellent 1998 
collection The Love of a Good 
Woman, is radically differ- 
ent—and far better—in the 
O. Henry volume.) 

For a real joyride, though, 
seek out some of the dozens of 
single-author collections cur- 


rently in bookstores. Surfing 
a great storyteller’s magic 
carpet through a dozen sto- 
ries is like witnessing a mas- 
ter jazz musician take his 
own improvisatory genius to 
height after height. When you 
find a writer whose voice you 
love, there’s nothing like it— 
not even a greatest hits col- 
lection. Best: B+ O. Henry: A 


cE 


The inside scoop on the book world 


@ THE $ FILES Amram Ducovny, father of David Duchovny, has 
sold his first novel, a noirish crime thriller set in Coney Island in 
the 1930s. “It’s Isaac Bashevis Singer meets Raymond Chandler,” 
Says Tracy Carns, publishing director of the Overlook Press, which 
will publish Coney next fall... Bliss Broyard, daughter of the late 
New York Times critic Anatole Broyard, has signed with Little, 
Brown for around $300,000 to write a book about her dad. Mixed 
Bloodwill explore his African-American heritage, which he kept 
secret from her. “She was raised to think that she was white...in 
the WASPiest of societies,” says a Little, Brown spokesman.... The 
Dial Press has just paid Katie Roiphe a mid-six-figure sum for a 
historical novel about the relationship between Charles Dodg- 
son and Alice Liddell, better known as Lewis Carroll and Alice. 


303A ANOHLNY AS HdVHDOLOHd 


@ HOW UN-FORTUNATE The controversial new biography 
Fortunate Son: George W. Bush and the Making of an Ameri- 
can President has been recalled by St. Martin’s after inves- 
tigating reports that author J.H. Hatfield was convicted in 
1988 of hiring a hitman to kill his boss and served almost five 
years for the crime ina Texas penitentiary. But Hatfield never 
revealed his background to his publisher. In the book, he 
claims that Bush was arrested for cocaine possession in 1972 
but that a judge struck the arrest from the record after Bush 
Sr. intervened. Both Bush Jr. and Sr. have strongly denied the 
accusations in Fortunate Son. (Neither of them could be 
reached for comment.) “The book came r@ 
through a highly reputable literary 
agency,” says John Murphy, PR direc- 
tor at St. Martin’s. “There was 

no reason for us to question 
it.” Out of a print run of 
90,000 copies, 70,000 have 
already been shipped. St. 
Martin’s has asked stores 
to return all unsold 
books so they can be de- 
stroyed. —Matthew Flamm 


NOW, THAT’S A HIT Fortunate 


ILLUSTRATION BY ERIC PALMA 


| Kingsolver for aDay 


You might think the popular author of The Bean Trees would lead a thrilling life. But only if you 
consider laundry and grocery shopping the height of glamour. by Rebecca Ascher-Walsh 


ERE IS THE LIFE OF A 
best-selling author, accord- 
ing to Barbara Kingsolver: 
“Getting my kids to eat 
breakfast. Picking clothes 
up off the floor. Going to the 
grocery store. And then go- 
ing into my room with three 
or four precious hours stolen from family 
life and, you know, writing a book.” 
Chances are, you do know. Kingsolver, 
44, has had five of her eight books land 
on coveted national lists in the last 
decade, and her latest novel, The Poi- 
sonwood Bible, has just hit the paper- 
back charts after selling almost 400,000 
copies in hardcover. Her most complicat- 
ed book to date, The Poisonwood Bible 
chronicles the lives of missionaries who 
travel to the Belgian Congo with their 
four daughters in 1959. Recounted in 
five of the characters’ voices, Poison- 
wood interweaves political and cultural 
questions with the coming-of-age adven- 
tures of the girls: 14-year-old twins Leah 
and Adah (who occasionally writes back- 
ward), a five-year-old, Ruth May, and 
15-year-old Rachel. It’s an unexpected 
follow-up to Kingsolver’s previous nov- 
els, The Bean Trees, Animal Dreams, 
and Pigs in Heaven, all incandescent 
tales of motherhood, survival, and rela- 
tionships beneath the fiery Arizona sun. 
“This is more epic in scope than any- 
thing she’s undertaken,” says her editor 
at HarperCollins, Terry Karten. “But 
she has this gift for clothing political 
ideas in fiction so they go down easily.” 
Kingsolver adds that the book “did 
cause me a lot of nervousness, because I 
knew I was asking a lot. It is long. Pas- 
sages are written backward. No matter 
how you look at it, it’s not an easy 
read—it challenges some pretty basic 
American assumptions [about] democ- 
racy and humanitarian health care.” 
Nor was it an easy write. “I know 


BEAN THERE, DONE THAT Kingsolver soaks in the dusty landscape of Arizona, where she makes her home 


Isabel Allende, and I know how she 
writes, and I know she channels,” says 
Kingsolver. “If it were only that easy.... 
I dragged these [characters] kicking 
and screaming out of the clay.... They 
did not come. It’s not an exaggeration 
to say I had known for 20 years that I 
would write this book, but I didn’t 
know if it would be in this lifetime.” 
Kingsolver, who grew up in Carlisle, 
a Kentucky farm town, and graduated 
from DePauw University and the Uni- 
versity of Arizona, never counted on fic- 
tion as a career. “Writing was always 
the private thing I did to make sense of 
the world,” says Kingsolver, who 
worked as a biologist and then a jour- 
nalist until The Bean Trees was pub- 
lished in 1988. A novel about a woman 
escaping a small Kentucky town, it im- 
mediately made Kingsolver a top-selling 
author, a status she still feels ambiva- 


lent about. Today she lives outside Tuc- 
son with her husband, an ornithologist, 
and her 3- and 12-year-old daughters, 
whom she is loath to leave; she almost 
never does publicity for her novels. “As 
a Southern woman, it’s very hard for me 
to say no,” says Kingsolver, “but I ratio- 
nalize it by thinking that what people 
don’t know is that asking me to do all 
these things means never having time 
to write another book.” 

Instead of touring the country, King- 
solver has gotten back down to work; 
she’s “smack in the middle” of a novel 
that should not, like its predecessor, take 
20 years. “Writing is a terrifying 
process,” the author says. “I have so 
much respect for fiction that I always 
feel like I’m sneaking into the cathedral 
and doing something wrong. My position 
is that I have no business there, unless I 
do it really, really right.” m 
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TheWeek 


MYTHMAKER: THE LIFE AND WORK 
OF GEORGE LUCAS John Baxter 
(Spike, $27.50) The story of direc- 
tor-screenwriter George Lucas’ 
youth should give aspiring young 
filmmakers hope. He graduated 
from high school only because he 
nearly killed himself making an 
illegal left turn into his own 
driveway that week, so the school 
took pity on him and gave him a 
diploma. Unfortunately, the writer's 
ambivalence about the thinness 
of Lucas’ films creates an un- 
bridgeable distance between bi- 
ographer and subject—he can’t 
resist dismissing Star Wars as 
“Diet Coke cinema.” Still, Myth- 
maker is worth reading just for 
Baxter’s detailed accounts of the 
making of the movies and its 
motherlode of delicious industry 
gossip. B- —Gay Daly 


DR. SEUSS GOES TO WAR: THE 
WORLD WAR II EDITORIAL CAR- 
TOONS OF THEODOR SEUSS GEISEL 
Richard H. Minear (New Press, 
$25) If you've ever sniffed out so- 
ciopolitical subtexts in Dr. Seuss 
books—Yertle the Turtle as a 
parable about fascism, Horton 


T TOOK 20,000 YEARS FOR 
the human race to move from 
the perils of cave dwelling 
to the sedentary comforts of 
modern civilization, and we're 
clearly having second thoughts. 
Extreme outdoor sports and 
wilderness survival games are 
more popular than ever; magazines 
like Rock & Ice, National Geo- 
graphic Adventure, and Outside 
proliferate; and a new genre of 
books has been scaling the best- 
seller lists—you might call it Out- 
door Ordeals or When Bad Things 


EDITOR'S CHOICE 


Hatches the Egg as a defense of 
surrogate mothers, The Sneetch- 
es as an allegory of racism—you 
won't be surprised that Seuss 
drew political cartoons for New 
York City’s progressive daily 
newspaper PM during World 
War II. In Dr. Seuss Goes to War, 
U. Mass.-Amherst history pro- 
fessor Richard Minear archives 
Seuss’ political work, which fea- 
tures his signature birds, turtles, 
and moose, along with a toothless- 
looking Hitler and, incongruously, 
appallingly caricatured Japanese- 
Americans. This is scathing, fas- 
cinating stuff, and with Minear’s 
commentary, it provides a pro- 
vocative history of wartime po- 
litics. A —Margot Mifflin 


THE NEW YORK TIMES GUIDE TO THE 
BEST 1,000 MOVIES EVER MADE Pe- 
ter M. Nichols, Ed. (Vimes Books, 
$25) Revisionist movie buffs, 
take note: If the Old Gray Lady 
had its way, Psycho would be 
forever remembered as a B-movie 
curiosity, while Star Trek II 
would rank as a far better follow- 
up than, say, The Godfather, 
Part I. Such judgments—hand- 
ed down primarily from chief 
Times critics Bosley Crowther, 


Happen to Adventurous People. 
Just arriving on the shelves are 
Modern Library’s paperback reis- 
sues of four classic narratives of 
exploration and adventure, hand- 
somely illustrated with maps and 
photographs. There’s The Last 
Place on Earth (1979), Roland 
Huntford’s account of the race to 
the South Pole in 1911-12 won by 
the stoic, masterful Norwegian 
explorer Roald Amundsen and lost 
by the British navy captain Robert 
Falcon Scott, whose death (with 
four colleagues) on the ice made him 

a national hero but 

who was, in Hunt- 

ford’s unsparing 

account, criminally 

incompetent and a 

perfect symbol of 

romantic folly. Far- 
thest North (1897) 
is a first-person nar- 
rative by Dr. Frid- 
tjof Nansen, the 
Norwegian explorer 
who took off from his 
icebound polar ship 
in 1895 with a com- 
panion and dogsled 


NICE WORK IF YOU CAN GET IT A bio zooms in on Star Wars creator Lucas 


Vincent Canby, and Janet Maslin— 
make up only a small part of this 
1,002-page, far-reaching archive, 
an essential reference for anyone 
interested in film. Canby’s inci- 
sive commentary, coupled with 
his knack for spotting new talent, 
forms a near-definitive appraisal 
of ’70s American cinema, and the 
soon-to-resign Maslin finds time 
to heap praise on little-seen oddi- 
ties like the bugged-out docu- 
mentary Microcosmos. Still, one 
can’t help but wonder: 1,000 en- 
tries, and no room for Jaws? Pret- 
ty fishy. A- —Brian M. Raftery 


and attempted to reach the North 
Pole on foot. Francis Parkman’s 
La Salle and the Discovery of the 
Great West (1869), one of the 
greatest works ever written by 
an American historian, describes 
the 17th-century French expe- 
dition that explored the Great 
Lakes and the Mississippi River. 
And Starlight and Storm (1954) 
is an often lyrical first-person 
account of the most vertical and 
vertiginous ascents in the Alps by 
the French climber Gaston Rébuf- 
fat. Apart from being enthralling 
narratives, all these convey, like 
Jon Krakauer’s Into the Wild and 
Into Thin Air, a cautionary mes- 
sage. You might be led into the 
wilderness by a nostalgia for 
rugged simplicity and risk, and 
you may feel a fleeting sense of 
romantic harmony with nature 
when you get there, but you'd bet- 
ter come equipped with abundant 
supplies, planning, a system, and 
clear, levelheaded goals—plenty 
of civilized intelligence, in short— 
if you want to get out alive. Hunt- 
ford: A Nansen: A Parkman: A 
Rébuffat: A- —L.S. Klepp 


PLAINSONG Kent Haruf (Knopf, 
$24) This perfectly titled, unaf- 
fectedly lyrical novel, a National 
Book Award nominee, explores 
the meaning of family in a tight- 
knit ranching town on the Col- 
orado plains. When high school 
senior Victoria is thrown out of 
her home for getting pregnant, 
one of her teachers, Maggie, or- 
chestrates an unlikely solution: 
Victoria moves in with the Me- 
Pherons, two elderly bachelor 
brothers more comfortable with 
cattle breeding than social inter- 
action. Haruf juxtaposes Victo- 
ria’s trials with those of Maggie’s 
romantic interest, a fellow teacher 
raising two young sons alone 
and facing harassment by a vio- 
lent, failing student. What ele- 
vates Plainsong is Haruf’s spare, 
gracefully cadenced prose; it’s a 
balladeer’s vision of small-town 
America. A —Megan Harlan 


THE FRASIER SCRIPTS (Newmarket 
Press, $18.95) Reading a sitcom 
may seem as natural as watching a 
paperback, but an elegantly craft- 
ed comedy like Frasier actually 
translates superbly to book form. 
Fifteen scripts (selected by the 
producers) highlight the show’s 
versatility, ranging from the hi- 
larious mistaken-affection farce 
“The Ski Lodge” to David Hyde 
Pierce’s near-wordless pants-on- 
fire fiasco “Three Valentines.” It’s 
not surprising, though, that the 
episodes driven by Mensa-tinged 
dialogue (e.g., the flawless series 
pilot, “The Good Son”) are a more 
vivid read than those that show- 
case star Kelsey Grammer's bom- 
bastic overreactions (Lilith’s dis- 
astrous return in “Room Service”). 
Frasier may no longer be the 
zenith of TV comedy, but Scripts 
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ILLUSTRATION BY ROBERT DE MICHIELL 


John Turturro 


The scruffy character 
actor (Summer of Sam) 
appears in random 
crowd scenes 
throughout a zany 

new children’s book, 
The Flying Latke. 


lets us cut the writers some slack 
by showing what an unusually 
high standard they must live up 
to. A- —Kristen Baldwin 


THE MILLENNIUM GIRL Coerte V.W. 
Felske (St. Martin's, $24.95) De- 
spite its portentous title, this 
novel about a gold digger’s calcu- 
lated search for love is little more 
than a racy rehash of Pretty 
Woman or any number of simi- 
larly old-fashioned hooker-with- 
a-heart-of-platinum tales. That's 
not to say it isn’t great trashy 
fun. Felske, who covered the 
“digger” scene in an investigative 
article for Manhattan File, clearly 
knows the turf (New York, Aspen, 
Hong Kong). But hollow sermon- 
izing about female empowerment 
and a tacked-on, having-it-all 
ending can’t redeem the tired 
stereotypes of the pampered hus- 


THE BROWSER 


band hunter and her flaming gay 
sidekick perpetuated in these 
pages. C+ —Charles Winecoff 


SAY GOODBYE Lewis Shiner (St. 
Martin’s, $23.95) Rock & roll lit- 
erature? It seems like an oxy- 
moron, but Shiner pulls it off in 
this artful fictional chronicle of a 
singer-songwriter, Laurie Moss, 
and her quest for pop stardom. 
The story succeeds precisely be- 
cause Shiner doesn’t play Laurie’s 
ambitions for sleazy melodrama 
(though a little more debauchery 
would certainly make for quicker 
page turning). No matter—the 
point isn’t to titillate with tales of 
rock baechanalia but to explore a 
young woman’s collision with a 
business whose rules are not as 
pure as her own. When Laurie 
falls for a craggy, washed-up pop 
guitarist, it doesn’t matter whether 
she'll end up with him, it’s whether 
she'll end up like him. Don’t ex- 
pect the answer to be as neatly 
drawn as an episode of Behind 
the Music. B —Laura Morgan 


BEFORE YOU SLEEP Linn Ullmann 
(Viking, $23.95) In a family of 
Norwegian beauties, twenty- 
something Karin Blom is the 
plain, overlooked one: Her moth- 
er, Anni, is an irresistible siren; 
her exquisite older sister, Julie, 
has just married an outwardly 
perfect man. But when Julie’s 
marriage and Anni’s sanity crum- 
ble, Karin ultimately forgoes her 
fantasies for the more pressing 
and meaningful reality of her si 
ter’s neglected young son. This 
caustic, whimsical first novel 
about sex, love, and infidelity by 
Norwegian literary critic Ull- 
mann (daughter of director Ing- 
mar Bergman and actress Liv 
Ullmann) often reads like a frac- 
tured Scandinavian fairy tale, 
narrated by Karin in daggerlike 
shards. A- —MH 
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Opening lines from recently published books 


“! am not the author of this novel. 1 am the corpse. 


But never mind that now. Telling, that’s what matters 


now, with the yapper full of worms if need be, like the 


dead narrator making his way from A to Z in my favorite 


movie, Sunset Boulevard, by Billy Wilder.” From ZOE 


VALDES’ novel / Gave You All Il Had (Arcade, $24.95) 


“Satya’s heart is black and dense as a stone within 


her.” From What the Body Remembers (Nan A. Talese/ 
Doubleday, $25.95), a novel by SHAUNA SINGH BALDWIN 


BEST-SELLERS 


CHEERY *0’ 


HE LATEST in Sue Grafton’s al- 

phabet thriller series is showing 

no signs of age: While “O” Is for 
Outlaw (525,000 copies in print after 
four pressruns) again stars tough- 
chick PI Kinsey Millhone, readers will 
learn new (and juicy) details about 
the detective’s past. Meanwhile, it’s 
no mystery why two of The Carbohy- 
drate Addict’s tomes are on top of the 
trade chart: The authors were recently featured on 
Oprah...just in time to stave off the holiday munchies. 


Sue 


Gratton 


“(" [s for Outlaw 
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“O” IS FOR OUTLAW Sue Grafton, Henry Holt, $26 2.0... cece cc eee 1 
A WALK TO REMEMBER Nicholas Sparks, Warner, $19.95... 66.4020. 0 00s 2 
PERSONAL INJURIES Scott Turow, Farrar, Straus & Giroux, $27 ........ 3 
TARA ROAD Maeve Binchy, Delacorte, $24.95 0. ....0cccceee cence neeee 19 
SECOND WIND Dick Francis, Putnam, $24.95 0.0.0... ccc cece e nner ees 2 
HEARTS IN ATLANTIS Stephen King, Scvibner, $28 2.0.2... .0ccreeeee ees 5 
STAR WARS: THE NEW JEDI ORDER, VECTOR PRIME ...............-.00005 2 
R. A. Salvatore, Del Rey/Lucas Books, $24.95 

THE LOOKING GLASS Richard Paul Evans, Simon & Schuster, $17.95 ..... 3 


DUNE: HOUSE ATREIDES 
Brian Herbert and Kevin J. Anderson, Bantam Spectra, $27.50 


THE ALIBI Sandra Brown, Warmer, $25.95 ......cccccccrvccesvcevesecs 7 
TIS Frank McCourt, Scrilmer $26... ci ect cccctc ccsvccccccecwvee eds 4 
SUGAR BUSTERS! H. Leighton Steward, Morrison C. Bethea, .......... 74 
Sam 8. Andrews, and Luis A. Balart, Ballantine, $22 

DUTCH: A MEMOIR OF RONALD REAGAN ...... 2... 0c cece cece eee eee 3 
Edmund Morris, Random House, $85 

TUESDAYS WITH MORRIE Mitch Albom, Doubleday, $19.95 ............ 102 
DON'T SWEAT THE SMALL STUFF INLOVE ....... 0.000. 0 cece cece cece eee 2 
Richard Carlson and Kristine Carlson, Hyperion, $15.95 

GUINNESS WORLD RECORDS 2000: MILLENNIUM EDITION ......,.......... 6 
Guinness Publishing, $25.95 


FAITHOR MAY. FATHERS iS viscciers,s v,cheoiy ns cralemtOets s Woy dinoria tide canteens 6 
John McCain with Mark Salter, Random House, $25 


A MAN NAMED DAVE Dave Pelzer, Dutton, $19.95 ......... 
ALL THE BEST, GEORGE BUSH George Bush, Scribner, $24.95 .....0..0.04. 2 
WHEN PRIDE STILL MATTERED David Maraniss, Simon & Schuster, $26 ...3 
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THE CARBOHYDRATE ADDICT’S LIFESPAN PROGRAM ................-.05. 1 
Richard Heller and Rachael Heller, Plume, $15.95 

THE CARBOHYDRATE ADDICT’S PROGRAM FOR SUCCESS .................. 1 
Richard Heller and Rachael Heller, Plame, $14.95 

RIVERS CHOSS MAY HEART. ia 'e cas astpiere dtd wlocelv vial faskondontgi ve pityeraks aiavAe ne te 1 
Breena Clarke, Little, Brown/Back Bay, $15.95 

DR. ATKINS’ NEW DIET REVOLUTION Robert C. Atkins, Avon, $14 ......... 2 
ANGELA'S ASHES Frank McCourt, S&S/Touchstone, $14... .....6000058 2 
THE POISONWOOD BIBLE Barbara Kingsolver, HarperPerennial, $14 ..... 4 
THE DONOVAN LEGACY Nora Roberts, Silhouette, $14.95... 0.000.000. ee 2 
MEMOIRS OF A GEISHA Arthur Golden, Vintage, $14 

THE PILOT’S WIFE Anita Shreve, Little, Brown/Back Bay, $13.95 ....... 29 
DR. ATKINS’ NEW CARBOHYDRATE GRAM COUNTER .....................% 2 


Robert C. Atkins, M. Evans, $4.95 
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One Night Only! 


Directed by 
Scott Wittman 


Musical Direction by 


Dick Gallagher 
and Rob Fisher 


‘ 


Grand Sponsors i Fallin 
Vaughn C. Willams and 

Donald J. Silvey 
Major Sponsors 


gfn.com, Gay Financial Network 
Fiona and Eric Rudin 
Bob and Michelle Wallach 


Tickets: $35. $45. $60.8°$75 all proceeds will benefit 
ickets: : ; 5 re 

Carnegie Charge: 212-247-7800 Gay Men S Health Crisis 
Some benefit level tickets include a post-concert Friday, November 19, 1999 


reception with Ms. LuPone at the newly re-opened 8:00 pm 
Russian Tea Room. Call GMHC Special Events at 


212-367-1514 for details. GNAC 


FOUR ANGRY MEN (From left) 
Morello, de la Rocha, Wilk, and 


Commerford lead rock’s Battle cry 


Combat 


ROCK & ROLL AND POLITI- 
cal activism were once fa- 
mous bedfellows. But boom 
times do strange things to a 
culture. Aside from turning 
the rock concert into a sexual 
war zone and lionizing a new 
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of hip 


breed of knuckleheads (see 
Kid Rock, Limp Bizkit, et al.), 
the main accomplishment of 
this year’s Woodstock was to 
prove a generation could mar- 
shal an impassioned stance 
against, um, overpriced rock 


CORBIS-OUTLINE 


he foment. by Will Hermes 


Against the 
Machine 


The Battle 
of Los 
Angeles 


ind rock wit! 


concerts. Meanwhile, the Sen- 
ate rejects a nuclear test ban 
supported by most of the rest 
of the world, and we can’t 


even get a decent cover of 


“Eve of Destruction.” 
It’s enough to make you 
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EPIC 


give up on rock al- 
together, not to men- 
tion political activism. 
But then along come 
Rage Against the Ma- 
chine, who haven't giv- 
en up on rock or po- 
litical activism—and 
some may judge them 
fools on both counts 
(or compromised hyp- 
ocrites: They did play 
Woodstock, but issued 
a postshow critique 
that ran in The New 
York Times). Yet with 
their third record, The 
Battle Of Los Angeles, 
Rage return to pop’s 
arena—to quote the 
year’s other rock sav- 
ior, Trent Reznor— 
like the straight-up 
second coming. 

Rage are committed 
to rock. Deep as their 
love is for hip-hop (and 
they deserve credit for 
creating the entire 
rap-metal genre), they 
employ no DJ, and 
their liner notes trum- 
pet the fact that their 
music is “made by gui- 
tar, bass, drums, and 
vocals.” Their Har- 
vard-schooled gui- 
tarist, Tom Morello, 
has gone so far as to 
build an entire palette 
of sounds emulating 
turntable scratching. 
Combined with his 
passion for heavy met- 
al thunder and Hen- 
drix-style machine-gun 
funk, Morello’s new- 


school style truly earns 
the tag “modern rock,” 
and it’s made him the 
ax hero of choice among 
a generation of discerning 
string benders. 

Morello’s playing scales 
new heights on Los Angeles. 
In the past, Rage were fairly 
sluggish in the groove de- 
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partment, more stomp than 
swing. But this most ascetic 
of bands finally seems to 
have discovered its hips. 
Morello moves with more 
agility, his tightly wound 
rhythm work rivaling his 
stylized, F/X-driven leads 
for center stage, while bass/ 
drum engine Tim “Y Tim K” 
Commerford and Brad Wilk 
inject more play and bounce 
into their Godzilla-on-the- 
good-foot roundabouts. Rage 
are also working with a 
broader sound palette: See 
the heavy, shimmering e-funk 
of “Mic Check,” the Black 
Sabbath-in—Houses of the 


Rocha still puts the rage 
in Rage. Maybe it’s the cur- 
rent atmosphere of rock idio- 
cy and [PO-fueled greed, but 
his diatribes feel more com- 
pelling, more indicting than 
ever. If rap is—per Public 


black community’s CNN, 
Rage are what the MacNeil- 
Lehrer Report could’ve been 
with a megawatt sound sys- 
tem and Noam Chomsky at 
the copy desk. “Testify” ob- 
serves how the people’s opi- 
ates produce consensus (“Mr. 
Anchor assure me/That 
Baghdad is burning/Your 
voice it is so soothing”); 


} 


son of a drug lord/None of 
tha above, f--- it, cut tha 
cord”); and “Voice of the 
Voiceless” again argues for 
the freedom of journalist and 
death row inmate Mumia 


| Abu-Jamal. 
Enemy CEO Chuck D—the | 


For all their hard-rocking 
fury, there is a poignancy 
to de la Rocha’s tirades. They 
are the sound of an Everyman 
betrayed by a nation, a reli- 
gion, a community, a culture— 
and tellingly, a father (“Born 
of a Broken Man”). Some may 
fault The Battle of Los Ange- 
les for its relentlessness, and 
indeed, save the fuse-lighting 

moments when de 


softly incants his calls to arms, 
the record is a 45-minute roar. 
But ballads or beauty are be- 
side the point here. This is 
music made to agitate, not se- 
duce, and at that it succeeds 
triumphantly. 

The phenomenon of rap- 
metal is largely rock’s an- 
swer to rap’s vivid machis- 
mo. But where most acts 
just crib the materialism and 
misogynistic swagger of the 
gangstas, the mixed-race 
Rage find meaning in the 
righteous warrior stance of 
Public Enemy and new- 
comers like Black Star. At a 
time when movies like Fight 


“Guerrilla Radio” la Rocha 
stares down the 
vacuum of the 
election year 
(“More for 
| Gore or tha 


HEARZ 


This week on the music be 


Holy dream mosh of “Born 
of a Broken Man,” and the 
low-riding, War-time har- 
monica break on the single | 
“Guerrilla Radio.” 

But singer Zack de la 


Club gesticulate toward the 
emptiness men feel in our 
present-day culture, Rage 
Against the Machine make a 
case that there are still some 
things worth fighting for. A 


with Dallas Austin, the wun- 
derkind producer behind R&B 
players TLC (see page 32), 
Michael Jackson, Boyz II Men, 
Monica, and others. “Stevie 

was in Hawaii listening to the TLC 
record and went, ‘Wow, whoever did 
“Unpretty” should produce 
my stuff. He had to have 
some Fleetwood 
Mac influence in him 
somewhere,’” says 
Austin, who aims to free 
the gypsy’s inner homegirl. 
“The thing about her music is 
she always did have a core R&B feel 
going on. Even the older Fleetwood Mac 
stuff like ‘Dreams’ and ‘Rhiannon’ had 
more of a groove to it than what was 
happening at that time.” The 27-year- 
old studio whiz adds that the album, 
which may include some early tracks 
Shery! Crow produced before he signed 
on, won’t send old-school fans running 
for their Rumours vinyl. “We’re keep- 
ing her dreamy mystique. We’ve got 
candles, dragons, Buddhas, and a 
huge photo of Jimi Hendrix in the 
studio.” —Laura Morgan 


@ KID ROCK Fancy yourself the sixth member of the Back- 
street Boys? You may be in luck. ABC is currently holding — 
a nationwide casting call for a new reality-based boy-band 
show. The network has partnered with MTV Productions 

and Trans Continental Records—the Orlando, Fla.-based 
cheese-pop assembly line responsible for BSB and 
’N Sync—to bring an as-yet-untitled Real World-meets-The 
Monkees hybrid to the boob tube. Mike Greco, head of broad- 
cast research for New York ad agency BBD&O, thinks the idea’s 
as ripe as a 14-year-old’s hormones. “It’s not just another 
Cops. This hasn’t really been done before on network televi- 
sion,” he says of the still-unscheduled program. The five win- 
ners will be shipped off to Trans Con’s headquarters, where 
their every dance move and ego clash will be caught on cam- 
era as they prepare for their first gig. “I’m sure the produc- 
ers would like to have a Puck,” says a Trans Con spokesper- 
son. “But eventually everybody’s a Puck if you leave the 
cameras on long enough.” 


@ MAC DADDY Is Stevie Nicks getting jiggy wit’ it? The witchy 


woman is recording her new album, Trouble in Shangri-la, THE BEAT QUEEN Stevie gets phat 
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Too Young at Heart? 


| LeAnn Rimes’ ambitious new album is a bright-eyed tribute to country 
classics. But she ultimately pales before the ghosts of Opry past. 


o 


LEANN RIMES IS ALL OF 17, BUT 
five albums into her career, she’s already 
gone back to her roots by covering 11 of 
what her new CD jacket calls “some of 
the greatest songs ever written.” In this 
case, it means country standards, in- 
cluding five by Patsy Cline, whose 
sound Rimes so uncannily replicated in 
her star-making debut single, “Blue.” 
After years of living with Cline compar- 
isons, Rimes (and producer/dad Wilbur 
Rimes) embraces them with oh-so-faith- 
ful renditions of “Crazy,” complete with 
its tinkling piano, as well as “I 
Fall to Pieces” and “Leavin’ on 
Your Mind,” with their swelling 
strings and lush backing vocals. 
Rimes even nods to her own dis- 
tant past by including a version 
of Marty Robbins’ “Don’t Wor- 
ry’”—the song that won her Star 
Search fame as an 8-year-old. 


DEPTH-DEFYING ACT Teenager Rimes can’t swing the canon 


LeAnn Rimes 


LeAnn Rimes 
CURB 


For all the well-chosen 
tried-and-true country 
weepers here, and for all 
the catches in the throat 
that Rimes so skillfully 
executes, LeAnn Rimes 
rarely elicits a catch in the 
listener’s throat. And on 
the album’s biggest mis- 
step, Kris Kristofferson’s 
“Me and Bobby McGee” 
(the only No. 1 hit for Jan- 
is Joplin, who was all 
bluesy grit and poignancy 
on her signature version), 
Rimes sounds about as 
“busted flat” as if she were 
having gold-card problems 
at the Plaza Hotel. In her 
attempt to mimic the 
mighty Joplin, she sounds, 
by song’s end, like she’s 
breathlessly racing to 
keep up with the band. 

Although Rimes’ won- 
drous voice keeps getting 
better, she’s begging com- 
parisons by so diligently 
covering songs that have already been 
done to perfection. LeAnn Rimes dares 
listeners to take note of what is missing 
in her interpretations—the gutsiness 
and gut-wrenching urgency of perform- 
ers who felt what they sang. 

When Rimes does cut loose on the 
honky-tonkin’ yodel-fest “Lovesick 
Blues,” the Hank Williams two-stepper 
“Your Cheatin’ Heart,” and especially on 
her current sassy hit, “Big Deal,” the 
fun is contagiously youthful. 

So why is Rimes always in such a 

hellfire hurry to show she’s all 


\\ 


eo &)) grown up? Is it impossible to 


find songs that both show off her 
dazzling technique and match 
her life experience? Only time 
will tell. This is an album that 
meee she should have waited a few 
years, and a few heartbreaks, to 
make. B- —Beth Johnson 


| 


The Week 


arrangements. Look no further the c 
next time you need campfire mu- 
GUNS N’ ROSES “Oh My God” (G: sic.B  —Elisabeth Vincentelli 
fen) This track from Ahnuld’s new P ‘ q } 
flick, End of Days, has a suitably | SAVE FERRIS Modified (pic) Hell % \ 
creepy shock-theater vibe. Drums | hath no fury like a ska-punker ; ’ a. 
roil like skulls in a cauldron and | scorned. And the claws on jilted : ; \ - , 
guitars slither and crawl like kudzu | Save Ferris kitten Monique Powell \ A Ny o- 
vine, while Axl Rose plays messen- | are sharp indeed; she spits, hisses, | \ . s a . 
bluesy bluster turns the familiar al ROYAL FLUSH ES, Sugar Ray’s McGrath can’t save King of the Hill 
SALLY TIMMS Cowboy Sally’s Twi- | most feral. B —Tom Lanham 


ger of doom, preaching the end- | and scratches out enough vengeful | 
time gospel in that chalkboard- | vitriol to shoo that creepy ex all the 
scraping squall we all know and | way to Saskatchewan. Sure, we’ve 
love. A strong comeback, God bless | heard this calculated balance of 
‘em. A- —Marc Weingarten | manic power chords (“Mistaken”) | 
and hip-shaking ska (“I’m Not Cry- 

ing For You”) before. But Powell’s 


light Laments...for Lost Buckaroos asensitive streak that meshes nice- | strumental feel to several cuts, but 
(Bloodshot) Avoiding Nashville’s | FOO FIGHTERS There Is Nothing Left to | ly with Grohl’s more aggressive in- | few of these downeast, Duritz- 
tacky gloss and the neo-traditional- | Lose (Rosell/RCA) Ex—Nirvana | clinations. B+ —Scott Schinder | centric songs have the vitality that 
ists’ killjoy sobriety, Timms sings | drummer Dave Grohl’s combo deals made “Mr. Jones” 1994's love-it- 
old-fashioned country with respect | in streamlined alt-power-pop, and | COUNTING CROWS This Desert Life | or-hate-it hit.C+ —Mark Bautz 
and a dose of deadpan humor. | their third album is their most | (Geffen) The shining moment for 

Segueing deftly from old-school | accomplished yet. Medium-heavy | mournfully melodic roots rock has | PET SHOP BOYS Nightlife (Sire) Neil 
covers (Johnny Cash’s “Cry Cry | tunes like ‘ ‘Learn to Fly” and | passed, making this unsurprising | Tennant and Chris Lowe serve 
Cry”) to material by the likes ofthe | “Breakout” are sleekly crafted and | third studio effort from Adam Dur- | sumptuous techno-pop ditties as if 
Handsome Family and Jill Sobule, | lyrically resonant, while the sly | itz and Co. relevant for die-hard | they were flutes full of decadent ab- 
the singer’s voice stands out won- | “Stacked Actors” and the Badfin- | fans only. Producer David Lowery | sinthe. And they do so with grace, 
derfully against the understated | ger-esque “Ain’t It the Life” reveal | (Cracker) brings a loose-limbed in- | poise, and cabaret camp. Lowe’s 
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little of the sitcom’s earthy humani- 
ty. The Mavericks’ salsa-fied “Down 
on the Corner” and the Old 97s’ jit- 
tery “El Paso” are fine, as is Willie 
Nelson’s duet with Sugar Ray’s 
Mark McGrath. But throwaways 
from the likes of Barenaked Ladies 
and Sheryl Crow are unlikely to 


THE CHARTS 


BEGA’S BANQUET 


NE, TWO, three, four, five,” 
Lou Bega counts off on his 


= 


SCARY ICE OF WEEK 


Nancy Kerrigan 


The Olympic runner-up 


makes her singing debut 
on “Shining Through,” a 
pop track from the CD 
Reflections Off the Ice: A 
Musical Tribute to 
Skating. We hear Tonya 
Harding’s getting a 


supplant Chuck Mangione on the 
Hill family hi-fi. C+ SS 


VARIOUS ARTISTS The Best Man (Co- 


lumbia/Sony Music Soundtrax) 


| This slinky soundtrack will proba- 


“Tarn 
a digital du- 


bly be remembered most for 
the Lights Down Low,” 


| et between Lauryn Hill and the late 


Bob Marley (and probably the best 
Marley cover from the Fugees’ 
camp). The album doesn’t stop 
there: It blissfully weds sultry com- 
mercial R&B (Faith Evans, Allure) 
with boho sounds (Meshell Ndegéo- 
cello) and resiliently inventive rap 
(The Roots). B+ —MD 


Country 


GARY ALLAN Smoke Rings in the Dark 
(MCA) On his third album, Nash- 
ville’s most underrated honky- 


smash hit “Mambo No. 5 
(A Little Bit Of...).” Actually, he 
could have stopped at four—the 
position at which the faux Latin 
lover’s A Little Bit of Mambo 
holds steady for a second week. 
Elsewhere, there was little dra- 
ma in the top 10, outside of 
chart-topper Santana’s Supernatural, which enjoyed its best 


Alittie bit of 


Mambo 


week yet with 184,000 copies sold, and Juvenile and Brian 
McKnight, who snuck in at Nos. 9 and 10, respectively. Expect 
that to change next week, when new releases from LeAnn 
Rimes, Master P, Bush, and CSNY will compete with Bega, San- 
tana, and company for a little bit of space on the charts. 
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voice coach. tonker takes on’a bigger, more pol- 1 sai caerain Supernatural, Arista ...........cce scene et, an 
ished sound—and a new persona as Ah ; 
a mysterious loner cowboy. With his 2 3 BACKSTREET BOYS J: en PUNT DIVE. saimis tat nee rontee ioe Bee secs: 23 
cheeky synths simmer, then boil, | brooding intensity and tremulous, S 2 GREED Human Clay, Wind-Up ....+--.s.0sersee nee eser eer eees 4 
while Tennant drones dignified and | aching tenor, Allan brings a quiet 4 4  LOUBEGA A Little Bit of Mambo, RCA ............+00.20.0ess 9 
cynical, peaking on a melancholy | brilliance to this mostly left-field 5 5 BRITNEY SPEARS ...Baby One More Time, Jive .............-..- 4) 
duet with Kylie Minogue (“In De- | program, shining brightest on the 6 8 _LIMPBIZKIT Significant Other, Flip/Interscope ..............+- 18 
nial”). One classy new twist: The | title song, an interior monologue of 7 7 KIDROCK Devil Without a Cause, Lava/Atlantic 8 
band develops morals here, gradu- | love gone cold. A- —Alanna Nash Bey ogi sdb ad ie sa 
ally pushing aside the absinthe. You | 8 6 CHRISTINA AGUILERA Christina Aguilera, RCA ..............-4 9 
can’t be a fop forever. B+ —TL | J a Z Z 9 1% JUVENILE 400 Degreez, Cash Money/Universal ................. 51 
10 = 12__—s BRIAN McKNIGHT Back at One, Motown ............2..0-0 0000s 5 
NRBQ NRBQ (Rownder) NRBQ’s | MARCUS ROBERTS TRIO In Honor of 
first studio album in five years finds | Duke (Colwmbia Jazz) Pianist 
them in fine mettle, with pearly | Roberts, drummer Jason Marsalis, ness 
Beatlesque beauts (“Sail On Sail | and bassist Roland Guerin (joined Lee Beret es ome ee BBL PIT Raconeyie an 8 
On”) from bassist-singer Joey | on two tracks by percussionist An- in 3 . : 
Spampinato, lots of loopy wit from | tonio Sanchez) work more as equals Ba RETO ON ERAN Lie le SOL Sag Ce cates a 
keyboardist Terry Adams (“Pain”), | than as leader plus sidemen. This is 3 5 BRIAN McKNIGHT Back at One, Motown .......+...-+4-- 42.0048 3 
and the rockin’ energy that makes | not music by Ellington, incidentally, 4 1 SOUNDTRACK The Best Man, Columbia ........-++..0.+++00000. 2 
them irresistible live. After 30 years, | but an original suite dedicated to 5 7 JUVENILE 400 Degreez, Cash Money/Universal ................4 51 
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sound that’s rootsy, sweet, comic, | and strength of Ellington’s own 7 6  DONELL JONES Where I Wanna Be, LaFace/Arista 9 
and cosmic. A- —Josef Woodard | more compelling work, it’s still ; Sean oe in ey ane 
quirky, inventive, and surprise- 8 4 WARRENG/ Want It All, G-Funk/Restless ....................+ 2 
MOS DEF Black On Both Sides (Raw- | filled. B —Chip Deffaa Si 785 SMARYSUBEIGEMezr7/, MC Bins gia ers as eicirfesetels Vis sie tents div rita rio 10 
kus) Mos Def brags that he makes 10 3 MOSDEF Black on Both Sides, Rawkus/Priority ................ 2 
the “treacherous look effortless” on | TERI THORNTON I'll Be Easy to Find 
“Know That,” and his solo debut is | (Verve) It’s a comeback story that 
a tightrope walk across diverse hip- | rivals Cher’s: Once called by Can- “5, Spain 8 
hop Sleek He sven nein ake Rea rae sh ncn bes Cobraand Phases Group Play Voltage in the Milk y Night, Elektra 
core punk and a verse of the Red | since Ella Fitzgerald,” 65-year-olc 
Hot Chili Peppers’ “Under The | Thornton returns—triumphant- @ 7D, FOLKIMTLOSON ne Dart Latlacy, Tnterseape 
Bridge.” Merging old-school bray- | ly—with her first record since Spar’ sla DABPES AND IDE INNOCENTICRIMINAES 5.6. c7inc§ exc =-s > atae 
ado with new-school poetics, the | 1963 (blame alcohol, among oth- 26000 Bly Sana , 3 
Brooklyn legend spouts incisive | er things). Her bluesy contralto on 4 4  GETUPKIDS Something to Write Home About, Vagrant ......... a: 
Afrocentric reality that takes all | standards like “T’ll Be Seeing You” 5 5  NINEINCH NAILS The Fragile, Nothing/Interseope .............. 5 
sides into ace gives hopeful lyrics an edge of lived- 6 4 LUNA The Days of Our Nights, Jericho/Sire ..................+5 3 
through-it-all heartbreak, while 7 6 PROMISE RING Very Emergency, Jade Tree ..........0.-...00 0: 8 
Soundtracks originals like “Salty Mama” swing 8 8  DAVIDBOWIE hows... Virgin ...........00ccccceceeevecsseeees 3 
with the nothing-to-lose abandon of Merc Se eee, 
VARIOUS ARTISTS King of the Hill | a true jazz artist. A- —MB pil ee ee ER heat 2c wate noe Ba a8 é 
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CRITICS ARE SUPPOSED 
to feign omniscience at 
J all times, I know, but let me 
Yay confess at once: I don’t get it. 
Looking at the box office re- 
sults—his last two vehicles 
have pulled in more than 
$320 million to date in North 
America alone—it’s impos- 
sible to deny that Adam San- 
dler is now the nation’s big- 
gest movie star, assuming 
that the measure of a star’s 
worth is his/her ability to in- 
spire scads of people to line up 
for stale genre retreads that 
don’t feature expensive, eye- 
boinging special effects. When 
you actually take a gander at 
Big Daddy, however, it’s diffi- 
cult to determine exactly how 
he’s pulling off this remark- 
able feat; no matter how stal- 
wart a fan you may be, you’ve 
| gotta admit that the guy’s not 
really doing much of anything. 
Sandler plays Sonny Kou- 
fax, a former law student who 
has forsaken his chosen pro- 
fession after collecting a hefty 
personal-injury settlement. 
To forestall accusations of 
chronic laziness, Sonny works 
one day a week as a tollbooth 
clerk, but mostly he just sorta, 
y'know, hangs out. Then one 
day, in a plot twist shame- 
lessly swiped from Three Men 
and a Baby, he winds up sad- 
dled with his absent room- 
mate’s 5-year-old son, Julian 
(played by twins Dylan and 
Cole Sprouse, both of whom 
either have or affect a cloying- 
ly cute speech impediment). 
Desperate to prove to 
EEC his fed-up girlfriend 
1998 (Kristy Swanson) that 
COLUMBIA i 
TRISTAR he’s capable of acting 
Pee responsibly, he im- 
RATED PG-13, : : 
NEGETENTE pulsively decides to 
“adopt” the kid, where- 
upon the pair proceed to 
spend a great deal of time just 
sorta, y’know, hanging out. 
In essence, it’s the joy of 


by Mike D’Angelo | just sorta, y'know, hanging out 
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body to create personal mini- 
dramas in the backyard—and 
I can’t really say that I mean 
that as a compliment. Writing 
a school essay in the year 
2005, the protagonist of David 
Foster Wallace’s novel Infinite 
Jest predicts that the future of 
drama will be dominated by 
“the hero of non-action, the 
catatonic hero, the one beyond 
calm, divorced from all stimu- 
lus, carried here and there 
across sets by burly extras...” 
If Big Daddy is any indication 
of the way things are headed, 


entertainment created by | 
your goof-off neighbors down 
the block; the entire project 
gives the impression of having 
been tossed together, during 
a slow weekend, by guys who 
didn’t know what else to do af- 
ter the home team got elimi- 
nated from the play-offs. 

In a way, I suppose that 
his blasé, I-just-work-here 
(and-don’t-blame-me-if-they- 
pay-me-almost-20-mil) quality 
makes Sandler the ideal star 
for the age of video—an age 
in which small, versatile cam- 


WASH ’N’ WRY Big Daddy’s Sandler, with Sprouse, pours on the shtick 


and oafishness was Chris Far- 
ley’s, but the trouble is that it’s 
not Sandler’s screen persona 
who seems to be exerting as 
little energy as possible—it’s 
Sandler himself. Watching one 


that this oddly phlegmatic 
movie is celebrating. The in- 
advertent-father premise is 
hardly original, having previ- 
ously turned up in everything 
from Fathers’ Day to Kolya. 


AMES 


BIG DADDY: MYLES ARONOWITZ; SAVING PRIVATE RYAN: DAVID J 


But while we could ordinarily 
presume a significant genera- 
tion gap between adult and 
child (and thus a modicum of 
conflict), here the question of 
which character is the more 
mature would have to be set- 
tled with a coin toss. Big Dad- 
dy is ostensibly about Sonny’s 
belated acceptance of adult- 
hood, but his inner journey is 
so perfunctory that his ap- 
pearance in a business suit at 
the end comes across as just 
another gag. A last-minute 
crisis that finds Sonny in dan- 
ger of losing Julian feels like 


an afterthought, and culmi- | 


nates in a courtroom climax 
where it’s suggested with a 
straight face that Sonny would 
be a good father to Julian 
simply by virtue of not physi- 
cally abandoning him. (This is 
perhaps the first movie in his- 
tory in which you might actu- 
ally find yourself rooting for 
the social-services drone who 
comes to claim the child in the 
name of bureaucracy.) 

With no real plot to distract 
us, we're left only with endless 
preadolescent high jinks and 
the force of Sandler’s person- 
ality, which isn’t exactly hurri- 
cane-strength. To be frank, 
what he fundamentally seems 
to be, here and elsewhere, is 
lazy. That’d be just fine if 
laziness were his shtick, as 
miserliness was Jack Benny's 


of his movies is like watching | 


corders allow virtually any- 


we're already nearly there. D+ 


NEw TO DVD 


MONG GIFTED directors who are 
also shrewd businessmen, Steven 
Spielberg outranks them all. Case in 
point: the DVD release of his 1998 
Oscar-winning triumph, SAVING PRI- 
VATE RYAN (DreamWorks, R, $34.98). 

Though a few of the director’s movies have 
already trickled out on the nascent disc for- 
mat (The Color Purple, Always, 1941), Spielberg 
has gotten lots of press by declining to autho- 
rize DVDs of the blockbuster section of his cat- 
alog—until now. Is this because DVD only re- 
cently began supporting DTS sound mixes, 
which are supervised by a company in which 
Spielberg has a major financial stake? Or is 
it because consumer interest in DVD is just 
reaching critical mass, with over half a million 
players shipped to dealers in September alone? 

Whatever the impetus, Spielberg smartly 
chose his most technically accomplished 
work to mark his first major embrace of home 
video’s most technically advanced format. 


me 
5 
= 


RYAN TIME AGAIN Hanks enjoys a Private moment 


l}i 


On DVD, Ryan’s seemingly cauterized imagery 
fully matches and in some ways even outdoes 
theatrical prints for sheer articulation of the 
desaturated color scheme cooked up by Spiel- 
berg and cinematographer Janusz Kaminski 
to evoke World War II’s combat horrors. The 
technicians who mastered this DVD seem able 
to highlight the sad, haunted eyes of Tom 
Hanks and the incongruously peachy skin 
of Matt Damon with just a hair more pixel- 
specific emphasis when the drama calls for it. 

The supplements on the DVD and on the con- 
current new VHS collector’s edition—chiefly a 
25-minute “making-of” featurette—are mostly 
tub-thumping and don’t merit much repeat 
viewing. (Notable exception: clips from 8 mm 
war movies that Spielberg shot as an adoles- 
cent, complete with simulated dirt-displac- 
ing explosions.) A bigger bonus is the all- 
around-you Dolby Digital sound (or DTS, ona 
forthcoming separate DVD release), which has 
a broad but localized sweep VHS can’t touch. 

This certainly isn’t the grandest Spiel- 
berg showcase ever conceived for video 
in terms of bonus goodies. But because 
the DVD offers instant “chapter” access, 
the sheer pleasure of riffling through the 
scene-selection menus and sampling stand- 
out sequences like 45s on a jukebox can’t 
be beat. It’s such a state-of-the-art disc, it 
leaves you primed to reexperience Spiel- 
berg’s greatest hits via DVD’s audiovisual 
heft. Mission accomplished. A- —Steve Daly 
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THE COMPLETE ADVENTURES OF IN- 
DIANA JONES Harrison Ford, Denholm 
Elliott (Paramount) Steven Spiel- 
berg’s Saturday-serial triptych (the 
crassly renamed Indiana Jones and 
the Raiders of the Lost Ark, as well 
as Indiana Jones and the Temple 
of Doom and Indiana Jones and 
the Last Crusade) is still the whip- 
cracking high point of ’80s action. 
And not just the flawless first film: 
Those who dismiss the prequel and 
third entry are forgetting Doom’s 
brawl-at-a-Shanghai-club opening 
and the prelude with River Phoenix 
as young Indy that opens Crusade. 
Included here are informative, al- 
beit old hat, interviews with Spiel- 
berg, producer George Lucas, and 
Ford, and 12 new-to-tape episodes 


(VANS 


The Week | 


of TV’s The Adventures of Young | 


Indiana Jones. Reel Goodies (1:28 
into Ark) Ford scrambles under- 
neath a Nazi truck. The Last Detail 
Young Catherine Zeta-Jones and 
young Anne Heche are featured in 
two separate Young Indiana Jones 
episodes. A 


JACK FROST Michael Keaton, Joseph 
Cross (1998, Warner, 102 mins., PG, 
also on DVD) Not to be confused 
with 1997's direct-to-video snow- 
bound slasher, this Jack Frost is 
just as implausible but more family- 
friendly. A small-town blues rocker 
(Keaton—skip his few but painful 
musical performances) gets the 
chance to mend his neglectful ways 
with his wife (Kelly Preston) and 


—Joe Neumaier | 


| 


son (Cross) after he dies and comes 
back to life as a snowman. The 
overwritten story errs on the sen- 
timental side, but the remarkable 
effects from Jim Henson’s Creature 
Shop and ILM make this dramedy 
a fun enough way to warm up after 
a snow day. Reel Goodies (0:20) 
Thrash poet Henry Rollins menac- 
ingly barks orders as the coach of 
a preteen hockey team. The Last 
Detail At one point, Sam Raimi 
(For Love of the Game) was in line 
to direct, and George Clooney was 
set to star. C+ —Hrin Richter 


BUSINESS FOR PLEASURE Jeroen 
Krabbe, Caron Bernstein (7996, Arti- 
san, 90 mins., R) Straight from the 
ever-expanding Zalman King soft- 
core collection, boardroom bomb- 
shell Isabel (Bernstein) must— 
through unspeakable contortions of 
plot—sleep with a tycoon’s attaché 
to close a deal and save 5,000 jobs. 
A predictably absurd awakening 
occurs, but like most Skinemax 
flicks, the sex is lastless—render- 
ing the movie’s tag line (“Sexier 
than your wildest dreams”) liter- 
ally laughable. Reel Goodies (0:44) 
3ernstein has sex while hanging 
out of a helicopter. Seriously. The 
Last Detail Krabbe has since re- 
covered his footing, turning up in 
everything from An Ideal Hus- 
band to NBC’s The Odyssey mini- 
series. D —Daniel Fierman 


PHANTOM OF THE OPERA Julian 
Sands, Asia Argento (1998, A-Pix, 
100 mins., unrated, also on DVD) 
Visually sumptuous yet dramati- 
cally risible, this loose adaptation 
of Gaston Leroux’s novel by Ital- 
ian horror maestro Dario Argento 
could use, say, one scare. And 
though it’s probably Argento's most 
whimsical film (with English-as-a- 
second-language dialogue cowritten 
by Polanski collaborator Gérard 


Brach), it still manages to be quite | 


TRENDLET OF THE WEEK 


Archive Raiding 
With Sony Music Video 
releasing Andy Kauf- 
man’s 1981 The Midnight 
Special and Universal 
putting out In God We 
Trust and Heartbeeps to 
cash in on Man on the 
Moon, Hen’s Tooth is 
issuing the 1977 Jay Leno 
comedy Silver Bears, 
presumably to satisfy 
those Leno completists. 


disgusting as the titular menace 
cuts a custodian in half and bites 
out a woman’s tongue after impal- 
ing her lover on a stalagmite. Reel 
Goodies (0:56) Goofy extermina- 
tors go on a vermin-killing spree in 
their souped-up ratmobile. The Last 
Detail Box art to the contrary, this 
phantom dons no mask; in fact, he 
looks just like Spiiial Tap’s David 
St. Hubbins. C- —Doug Brod 


THE CRAZY STRANGER Romain Duris, 
Rona Hartner (1997, New Yorker, 97 
mins., unrated, subtitled) Sté- 


pos 
Gruncroes gort 
¢ 


Julia Roberts Hugh Grant 


Notting 2 


z 


Hugh cheats on Elizabeth, 
this time on film. 


Catch Hugh in his latest romantic comedy for sale now at Reel.com. Or, you can 
watch his other “affairs” on film, among over 100,000 great titles available on VHS 
and DVD at the lowest online prices, guaranteed. Collect them all. 
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COLLECTION 


BYE BYE BIRDIE: EVERETT 


phane, a curious Frenchman, is 
taken in by Izidor, a superstitious 
old Gypsy who believes the trav- 
eler is his lucky charm. Naturally, 
the Romanian villagers are suspi- 
cious of the outsider, but as he em- 
braces their customs Stéphane is 
genuinely transformed. It’s not the 
bawdy escapades that make the 
film (a.k.a. Gadjo Dilo) feel like 


gonzo documentary, it’s director 


Tony Gatlif’s thoughtful treatment 
of Gypsy persecution. Reel Goodies 
(0:52) Stéphane pulls a MacGyver, 
constructing a crude phonograph 
to play the music of a Gypsy singer. 
The Last Detail This is the last of 
Gatlif’s trilogy—which includes 
1982’s Les Princes and 1993’s 
Latcho Drom—a paean to his Gyp- 
sy heritage. B+ —Laura Morgan 


Kids 
MERRY CHRISTMAS, TELETUBBIES! 
Tinky Winky, Po (7999, Warner, 90 


mins., unrated) Tt seems appro- 


priate that the hugely lucrative | 


3ritish critters should introduce 
toddlers to the holiday’s more com- 
mercial traditions, from tree trim- 
ming to gift getting. Parents will 
rejoice at the merciful absence 
of the PBS series’ most irksome 
gimmick—instant replays of long 
video segments whenever Po and 
Co. demand “Again! Again!” Reel 
Goodies (0:32) The vacuum-cleaner- 
like Noo-Noo commits a no-no, 
sucking up all of the ‘tubbies’ deco- 
rations—then sneezes them back 


EDITOR’S CHOICE 


out, beautifully festooning their fu- 
turistic underground lair. The Last 
Detail Despite running only an hour 
and a half, Merry Christmas, Tele- 
tubbies! is split up on two festively 
colored tapes: One’s red and the 
other’s green. B+ —Bruce Fretts 


Documentary 

SHOAH (1985, New Yorker, 566 
mins., unrated) A Holocaust sur- 
vivor describes being forced to un- 
load his own wife and children from 
a van full of corpses. A former Nazi 
proudly details the process of ex- 
terminating 15,000 people per day. 
Polish farmers laughingly recall 
drawing fingers across their throats 
to “warn” Jews bound for Treblin- 
ka. These are some of the voices of 
Claude Lanzmann’s 91/2-hour opus, 
unavailable on video since 1993. It’s 
a profoundly moving, at times emo- 
tionally overwhelming testament. 
Reel Goodies (1:03 into tape 1) A 
Treblinka villager chillingly sums 
up the plight of trainloads of peo- 
ple: “They waited, they wept, they 
asked for water, they died.” The 
Last Detail Lanzmann’s A Visitor 
From the Living, comprised of 
footage shot during the making of 
Shoah, will be released in 2000. 
A —Michael Sauter 


The Reel Goodies clock starts 
when the feature begins 
Morereviews at www.ew.com 
(AOL keyword: EW) 


‘BYE BYE BIRDIE’ 


ason Alexander, Vanessa 


Williams (1995, Hallmark, 131 

mins., G) Some people might 
say that songs about goin’ steady 
and bein’ happy don’t belong in the 
era of the Big Issues Musical. Those 
people would be wrong. In a pastel- 
hued ’50s universe, songwriter 
Albert (Alexander) and his girl- 
friend/secretary Rose (Williams) 


EW RECOMMENDS 


THE CHARTS 


“WITCH? GRAFT 


S FURIOUSLY hyped forits video 

debut as for its theatrical 

release, The Blair Witch Project 
again spooked slicker Hollywood fare. 
The indie fright-fest, which received a 
rare Friday release, scared up an 
average of 34 rentals per store ina 
mere three days to take the No. 2 spot. 
Considering that monstrous tally, it 
won’t be shocking if Blair Witch out- 
rents Universal’s The Mummy over 


BABE IN THE WOODS Blair 
Witch’s Donahue projects 


Halloweenweekend. 
ie eo eae th 
1 1 THE MUMMY Brendan Fraser $155.3 4 B 
2 — THE BLAIR WITCH PROJECT Heather Donahue $140.3 1 B+ 
3 — — LIFE Eddie Murphy $63.9 1 B- 
4 2 THEMATRIX Keanu Reeves $171.4 5 B+ 
5 3  THERAGE:CARRIE2 Emily Bergl $178 = 2 
6 4 10 THINGS | HATE ABOUT YOU Julia Stiles $38.2 2 B 
7 5 FORCES OF NATURE Sandra Bullock $52.9 6 - 
8 8 MESSAGE IN A BOTTLE Kevin Costner $52.8 12 B- 
9 7 THE OUT-OF-TOWNERS Steve Martin $28.5 5 B 
10 =©6 ~—_- PUSHING TIN John Cusack $8.4 B- 
41 10 ~~ ANALYZE THIS Robert De Niro $106.7 10 Bt 
412 =i ~~ PAYBACK Mel Gibson $81.5 8613 Cc 
13° — __ ELECTION Matthew Broderick $14.9 1 8 
14 9 MY FAVORITE MARTIAN Jeff Daniels $36.9 4 c 
15 wT ENEMY OF THE STATE Will Smith $11.5 19 B 
16 1 GOODBYE LOVER Patricia Arquette $1.9 2 D+ 
17 «18 CRUEL INTENTIONS Ryan Phillippe $38.3 12 c+ 
18 12 THE THIRTEENTH FLOOR Gretchen Mol $11.8 3 D 
19 14 EIGHT MILLIMETER Nicolas Cage $36.6 14 c- 
20 13 THE OTHER SISTER Juliette Lewis $27.8 7 D 


SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING OGT. 24, 1999 
BOX OFFICE GROSS-T0-DATE FIGURES IN MILLIONS, SOURCE: ACNIELSEN EDI, INC. 


EW VIDEO 
GRADE 
LOVERS OF THE ARCTIC CIRCLE Fele Martinez (New Line, R) A pilot B+ 
reunites with his lifelong love, despite mad improbabilities. 
THE OGRE John Malkovich (Kino, unrated) This dark fairy tale follows Bt 
a childlike Frenchman on an odyssey through World War II. 
XIU XIU: THE SENT DOWN GIRL Lu Lu (A-Pix, R) In Joan Chen’s directorial A- 


debut, a young woman comes of age during Mao’s Cultural Revolution. 


stage a PR stunt for singer Conrad Birdie: He’ll head to Ohio, 
to bestow one smooch on a teen (Chynna Phillips) before joining 
the Army. The leads are certainly cheery and every so often 
they seem like a viable couple, despite the fact that we know 
Miss America would never date George Costanza. If this re- 
make—originally aired on ABC—doesn’t quite best the 1963 
film, it’s a chirpy little knockoff. Reel Goodies (0:24) Alexander 
reminds us that he js a Tony winner as he belts “Put on a Happy 
Face.” The Last Detail Director Gene Saks knows from big- 
number musicals showcasing TV stars: He helmed 1974’s Mame 
with Lucille Ball. A- 


—Gillian Flynn 


BESIEGED (New Line, R) Bernardo Bertolucci’s Roman romance pairs a displaced 
Englishman and his exiled African housekeeper. 


BLACK MASK (Artisan, R) Martial artist Jet Li goes futuristic as a masked com- 
mando in this Hong Kong production. 


LIFE IS BEAUTIFUL (Miramax, PG-13) Ciao, Roberto! Signore Benigni’s Oscar- 
winning Holocaust fable wants to make love to your VCR. 


NOTTING HILL (Universal, PG-13) Julia Roberts plays a movie star and Hugh Grant 
plays a charming Brit. Naturally, they fall in love. 


SATURDAY NIGHT LIVE: THE 25TH ANNIVERSARY SPECIAL (Trimark, unrated) Clips 
from the Blues Brothers, the Coneheads, Buckwheat, and the rest of the gang. 
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KILLER APPS Skin makeovers for (1, 2) MacAmp, (3, 4) Winamp, and (5) ICQ 


Skin Game 


der desktop decor 


sonal. by Mark Glaser 


o a | 
set PE 


DAY IN AND DAY OUT, YOU 
stare at your computer screen. 
It’s gray. It’s boring. It hasn't 
changed much in the past 
decade. But it doesn’t have to 
be that way. What started 
back in the early 90s with fly- 
ing-toaster screensavers has 
blossomed into a landscape of 
wood-grained music players, 
Web browsers fit for the star- 
ship Enterprise, and even to- 
tal makeovers that put Brit- 
ney Spears on your desktop 
—complete with song snippets 
when you shut down. 

This isn’t your older broth- 
er’s computer screen, and for 
that you can thank the rise of 


88 NOVEMBER 5, 


~ \92KBPS 44KHZ 


> 


Peek eee! 


ise of made-to-or 


* 


prrr 


Bervices) Mu} By 


“skins,” the do-it-yourself fash- 
ion revolution created by aver- 
age folks yearning to inject a 
little personality into their dig- 
ital lives. The idea, which origi- 
nated in late 1996, came from 
teenage gamers who wanted 
to make their Quake charac- 
ters look different in online 
multiplayer battles. Without 


the approval or knowledge of 


“ 


creator id Software, “skin- 
ners” hacked into the game 
and modified the characters to 
look like Spider-Man or 
Krusty the Clown or Barney. 
Eventually id and other com- 
panies realized that the digital 
vandals were actually show- 


999 


ing devotion—and 
playing the games 
more than ever. 
The same pat- 
tern happened with 
popular shareware 
like MP3 music 
player Winamp, 
RealNetworks’ 
RealJukebox, and 
instant-messaging 
program ICQ— 
all of which now 
offer third-party 
skins, with proper 
credit and critical 
reviews, on their 
websites. Win- 
amp.com, for in- 
stance, has more 
than 3,000 skins, 
from sleek metal- 
lic-stereo looks to 
pop-culture trib- 
utes to Star Wars. 
The two best 
places to both find 
skins and have 
your skins found 
are Skinz.org (www. skinz.org) 
and Customize.org (www. 
customize.org). The former 
has a directory of more than 
5,900 skins for an amazing 
array of applications, from 
Winamp to ICQ to PalmPilot 


software. And Customize.org | 


goes even further, with skins, 
desktop themes, effects, and 
links to tutorials for the be- 
ginning PC plastic surgeon. 
Yes, you can go beyond sim- 
ply changing your screen 
background to your kid’s baby 
picture: Hundreds of theme 
sites move beyond skinning 
specific applications and let 
you give your entire desktop 


environment a face-lift by cus- 
tomizing wallpaper, icons, 
sounds, and even the Windows 
or Mac splash screens when 
you start or shut down the 
computer. Themeworld.com 
(www.themeworld.com), one 
of the better hubs, offers more 
than 4,200 makeovers, includ- 
ing a faux Windows 2000 
theme that lets you fool 
coworkers into thinking you 
already have the next genera- 
tion of Windows. Even further 
out there is The Hive (funk311. 
virtualave.net), which includes 
a link that helps you change 
your Windows cursor toa 
dancing Coke can or a swim- 
ming sperm. This stuff can get 
complicated, so heed the site’s 
warning: “Kids, I’d suggest 
not trying this on your par- 
ents’ computer.” A simpler 
shareware program called 
Chameleon Clock at Soft- 
shape.com (www.softshape. 
com) \ets you give your Win- 
dows clock a techno or even 
Stone Age look. 

But why stop there? Neo- 
Planet (www.neoplanet.com) 
allows you to change the look 
of your Web browser to such 
designs as the dark “Gothic” 
or the gaudy “X-Mas.” There’s 
even an Austin Powers brow- 
ser (available at www.austin 
powers.com)—a promo tie-in 
that hints at a healthy main- 
stream future for skins. While 
old-school software makers 
like Microsoft or IBM may 
never let their hair down, it 
doesn’t matter anymore. It’s 
the little guys who are help- 
ing us at last build virtual 
rooms of our own. @ 
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TIMOTHY WHITE/CORBIS-OUTLINE 


GRIFFITH 


ANDO GONZALEZ 


REO DELICIOUS: M 


STRIP ILLUSTRATION BY ROBERT DE MICHIELL; 


DOUBLE TAKE OF THE WEEK 


Alanis Morissette 


To promote her upcoming 


Unplugged album among 


plugged-in fans, the nudie 
rocker will distribute a free 
single, but in the Liquid Audio 
rather than MP3 format. 
Which is ironic, since she 
owns stock in MP3.com. 


A BAND FINDS FAME ONLINE 


Red TideRisin 


IF YOU’VE SPENT any time on popular online music 
site MP3.com lately, you know the moody, trip-hoppy stylings 
of Red Delicious. After topping the site’s charts for weeks 
with nearly 500,000 downloads, the unsigned Pasadena-based 
darlings of the Winamp set have released their first CD, 
Emotional Blur (available at www.mp3.com). EW recently 
chatted with the trio—keyboardist/drummer/programmer 
Rob King, 28; singer Sara Wallace, 23; and guitarist/bassist 
Steve Baca, “30-ish”—about vinyl] nostalgia, the price of In- 
ternet fame...and underwear auctions. —Ann Limpert 


question to ask you: Is she 
married? Boyfriend, girlfriend, 
all of the above?” 

RK: We get e-mails all the time 
with marriage proposals. 

SW: They never talk to me. 
They always go to you. 

$B: You look like a star. Who 
would want to come up to 
you? They’d get shot down. 


THEY’ RE DELICIOUS 


Entertainment Weekly: What's 


the first record each of you | EW: What’s the weirdest web- 


ever bought? 
Rob King: Men at Work, Busi- 


ness as Usual. That was my | 
first vinyl. My mom had some | 


eight-tracks. 

Sara Wallace: My first record 
was the soundtrack to Xan- 
adu. I still have it. 


EW: Any experiences with 
crazy online fans? 

Steve Baca: We played at the 
Troubadour [in L.A.] on Sun- 
day night, and this one guy’s 
all, “Hey, dude, I just got one 


ILLUSTRATION BY PAUL GILLIGAN 


site you’ve ever been to? 

$W: Gothic Babe of the Week. 
SB: ...dot com? 

SW: I’m serious. Every week 


| there’s a new cute Goth chick. 


My boyfriend likes Goth girls | 


so he showed this to me. 
$B: I think e 


Bay’s weird... | 


There’s this guy selling his un- | 


derwear. He’s still in them. 
He's wearing them. 

RK: What the hell word were 
you searching for when you 
found that? 

$B: I was looking for Adidas. 


BERL STRRAGE FOR ONLINE MUSIC 


Easy Listening 


NE REASON digital music 
isn’t as popular as cas- 
settes or CDs is that it’s 
not very portable—the 
Walkman-like RioPort \\ 
Player holds only about an hour of 
music, and lugging a hard drive 
to the gym is such a faux pas. 
Even transporting MP3 files 
from work to home was a hassle 
until the advent of Web-based music warehousing. For example, 
My MP3 Storage.com (wiww.mymp3storage.com) lets you upload 
50 megs of music—around 12 songs—from your hard drive to 
theirs for free, and then download it to a different computer. The 
same principle works at myplay (www.myplay.com), but the site 
promises an even better set of options: Instead of up- and down- 
loading, you can simply grab a track from, say, EMusic.com, put 
it directly into their Web “locker,” and listen to it without ever 
moving the file onto your hard drive. Myplay offers 250 megs of 
space—around 60 to 70 songs—for free, but more room will 
eventually cost you. The “locker” technology, which was created 
by two guys who met while working on Apple’s QuickTime de- 
velopment team, doesn’t automatically work with every type of 
music player, and there are still some kinks in the website-to- 
website file transfer. But myplay still takes some of the grunt 
work out of harmonic convergence. —Noah Robischon 


MAJOR THOUGHTS 


A “I wishina WaY that I had, you know, gone to col- 
lege and gotten a degree. | would have tried to have gotten 
a degree in probably philosophy. If there is such a thing. Is 
there?” — Crazy in Alabama’s MELANIE GRIFFITH indicating 


why she should stick to her day job, on BigStar.com 
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ANNOUNCEMENTS & WEBSITES 


GET IN TOUCH WITH ANY CELEBRITY 
(818)225-8337/www.celebnetwork.com or 
$l+sase: CN, Box 4728, West Hills, CA 91308 


215,000+ MOVIE & VIDEO REVIEWS! 42,500+ TITLES! 
Check it Before You Buy, Rent or Watch! 
www.video-reviewmaster.com - It’s Free! 


A BABY IS OUR DREAM. Considering Adoption? 
We can provide a “dream come true life” for 
your baby. Same sex couple want to adopt a 
newborn. We'll listen and respect you. 
Kindly call 1-800-982-8678. 


AUTOMOTIVE 


CARS FROM $500! Police impounds and tax 
repo's, 4x4’s, RV’s, Boats, Computers & more. 
For listings call 800-319-3323, Ext. 2190. 


BOOKS & PUBLICATIONS 


BookPricer.com 


Find the lowest price 
for any book, 
In under 30 seconds! 


It’s Free, Fast & 
Saves You Money! 


BUSINESS OPPORTUNITIES 


$800 WEEKLY POTENTIAL Processing 
Government Refunds at Home! No Experience 
Necessary. 1-800-966-3599, Ext. 564. 
EASY WORK! EXCELLENT PAY! 
Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


$$$ 900# TALK LINESS $$ 
$99. Total Cost. No Chargebacks. 
Quick Payouts. Call 1-800-208-9078. 


FINANCIAL 


OVERDUE BILLS? 1-800-788-1141 Bad credit’s ok. 
Licensed/Bonded since 1977. Apps to $50,000. 
Not a loan co. Town & Country Acceptance. 
DEBT CONSOLIDATION 
*ONE simple monthly payment 
*Reduce payments* *Eliminate Interest* 
*Avoid late charges * *Re-establish credit* 
Loan and credit referral programs available. 
Call today to receive a FREE Debt Consultation. 
1-800-403-3433x506/www.cambridgecredit.org 
A 501(c)(3) Not-For-Profit Organization 


NS OOVVESM\EQ EVRY (Su, “seo oe 


| mon & Simon, Emergency, 


COLLECTIBLES/NOSTALGIA | 


TV MEMORABILIA: Mags, Photos, Posters, Com- 
ic Books, Monroe, Rt 66, Lucy, Teen Maga- 
zines, Madonna, Monkees, Dukes, X-Files, Si- 
Hawaii 5-0, Play- 
boys, 007, etc. Catalog $3, TV GUIDE CATALOG, 
$2.00, Rogofsky, Box 107-E, Glen Oaks, NY 11004. 


| EDUCATION 
ADOPTIONS 


TERM PAPER ASSISTANCE: 100,000 papers 
available! 306-Page FREE Catalog. 1-800-351-0222 
or www.research-assistance.com 
SPEEDY RESEARCH:100,000 reports. Papers, Theses. 
$6 per page. Research Assistance use only, Custom 
research & fax available, VISA/MC/AMEX, 800-356-9001. 


FINANCIAL 


DEBT CONSOLIDATION WITHOUT A LOAN 
Credit card & other bills consolidated, 
Save thousands in interest. Non-profit 

Metropolitan Financial Management 

Call now, sleep better tonight! 
Toll Free 1-877-382-8755 www.debtcutter. ore 
GET OUT OF DEBT! Free Consultation. Debts 
Consolidated. Harassment Calls Stopped, 
Payments Lowered. Interest Reduced. Non- 
Profit Agency. Prompt Professional Service. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. 


FREE GASH GRANTS - NEVER REPAY! 
Millions available from foundations for Business, 
Medical, Debt Consolidation, Education. 

Call toll free for information: 1-888-772-4638 


TOO MANY BILLS? 
Free, Easy Debt Consolidation 
One monthly payment-reduced up to 50%! 
Genus Credit Management-Nonprofit 
1-800-585-6361 (Ext. 1044) 


| 
INVENTIONS WANTED 


INVENTORS: The Concept Network 
represents inventors who want to PATENT 
and MARKET their new product ideas, 
Call 1-800-846-8368 for FREE information kit. 


INVENTORS - FREE INFORMATION PACKAGE 
For development & patent assistance on your 
product or idea call Davison: 1-800-677-6382. 


SINGERS! and DJs! , 


FREE REPORT! 
MAKE $1500 PER 
WEEK PERFORMIN 


IN CLUBS 


PROSINGERS * tebe ior 
P.O. BOX 650, PINELL 


For advertising information, call Carole Harnoff 
at (212) 522-5336 or fax (212) 467-4058 


HOME & COMMERCIAL UNITS 


1-800-842-1324 


FREE MONEY! Never Repay Grants! Personal 
Needs, Medical Bills, Education, Business, Debts. 
Free Information Package: 1-800-284-8628 


VISA/MASTERCARD Up to $5,000, No Credit- 
Bad Credit Approved. 100% Guaranteed! 
Call Now 1-800-859-9855, Ext. A-25. 


You Have An Idea That Will 


Saks AES Movie... 


Now What? 
Final Draft 


Professional 
Screenwriting 
Software 


New Version 5 


“ Final Draft makes it possible to simply imagine the 
moviein script form. If you can think in cinematic 
terms, you can write in the terms of cinema.” 


Tom Hanks - Academy Award” Winner 
Writer/Director/Producer/Actor - Forrest oto; Philadelphia, 
Saving Private Ryan, That Thing You Do, 

From The Earth To The Moon. 


Syd Field's 
Legendary 
Screenwriting 
Course 


Now on Video! 


Syd Field's 


“ The Most Sought After Screenwriting Teacher 


in the World." -The Hollywood Reporter 


To order, call (800) 231-4055 or Final Dr aft 
Visit us ot Www. finaldraft.com 


Final Draft International Screenwriting Competition 
Final Draft Seminar at Sea 


INSTRUCTION 


“ Full Sail is a place where a person with 
») dreams of working i in this industry can 
~ find a way to get in. | know first-hand, 
because | hired Derrick, a graduate, 
ie! thanks toFullSail.” § -Stevie Wonder 


school of: Audio Show Production 
Film/Video ¢ Digital Media 
Game Design * Computer Animation 


800.226.7625 
www.fullsail.com 


2 


NEW POETRY CONTEST! 


$48,000.00 


"in prizes awarded annually 


Undiscovered talent welcome. 
No entry fee and no purchase required, 


POSSIBLE PUBLICATION! 


Send ONLY ONE original poem, 20 lines or less, any 
Subject, any style to: 
The International Library of Poetry 
Suite 11558 
1 Poetry Plaza 
Owings Mills, MD 21117 
Or enter online at www.poetry.com 
21904 The Danationad Libwy of Poetry 


POSTERS & PHOTOS 


Dychoian 


POSTERS 


_When you mention poule pi 
; =) = 254 BD. 


Call 352-373-7202 or Fax: 352-373-2589 
MC / Visa + Rush Orders welcome. 


MOVIE PHOTOS AND POSTERS! Rush $5 for our 
fully illustrated brochures: Movie Star News, 
Dept. EW, 134 West 18th St, NYC, 10011. | 


ISOURCE 


the largest selection of 
out-of-print and 


extagen 


video movies for the 
serious collector. 


mostmovies.com 


Call 1-800-4-MOVIES for a free catalog. 


mostmovies.com is a division of Movies Unlimited, Inc. 


Free Search Service: every film worldwide. 
BuysSelleTradesRent*Brokers Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 


| 
AMERICA’S | 


BEST; | 


PSYCHIC 


Astrology « Clairvoyants - Tarot 
Numerology 


Have the 5 you always 


dreamed of with amazing 
se schds Se rom Seis TSS 


L. “BD0=704-2807 ra 
_1-900-454- 6699 


FREE NUMBER 
1-800-313-1588 


For entertainment purposes only. Must be 18+.Firsi 3 minutes are FREE. 


Talk Live to the 
BEST Psychics 
in Matters of 
the Heart. 

Get Answers 
From Psychics 
Who Care 


NUMEROLOGY + TAROT 
_ ASTROLOGY CLAIRVOYANT 
LOW AS $1.93/™MIN 


oi '800-416- 8348 
1- -900- -370- 1132 
(FIRST 2 


FREE $3.99;n penn) 


24 Hours. —_ rremecre INMENT PURPOSES ONLY. 


AMERICA'S #1 “sss 
PSYCHIC SERVICE 


ican Associ ‘iation of Professional Psychics" 


he U.S. Government. ntecd Aut atic. 


1-800-974-9977 ssécinin Sic 
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ENGORE 


when they met at an art gallery on Nov. 9, 1966. 


HEN JOHN LENNON WAS INVITED 
by a friend, John Dunbar, to an 
exhibit at Dunbar’s Indica Gallery in 
London on Novy. 9, 1966, the intel- 
lectually hungry, emotionally rest- 
less 26-year-old Beatle reportedly 
thought the avant-garde show might 
involve drugs, an orgy, or any of the 


things that made swingin’ Lon- 
don swing. In fact, what was 
happening at the Indica was a 
conceptual-art show called 
“Unfinished Paintings and 
Objects,” exhibiting the work 
of Yoko Ono, a 33-year-old 


Japanese artist who created | | 


things like transparent homes, 
imaginary music, and “under- 
wear to make you high.” 

Ono was yin to Lennon’s 
yang: She was a well-born 
daughter of a bank president 
with a minor following in the 
art world; he was a working- 


class Liverpudlian who be- | 


NOVEMBER 5, 


came one of the most famous 
people in the world. Yet that 
night, Lennon climbed a lad- 
der to the ceiling to see one of 
Ono’s installations: a placard 


5, Jack Lemmon 
and Walter Matthau team 
up for the first time in Billy 
Wilder’s comic drama The For- 

| tune Cookie. The odd couple 

| will costar eight more times. 

, The Jackie Gleason 
Show (right) reunites Ralph 
Kramden and Ed Norton (Art 


Something about Yoko Ono intrigued John Lennon 


by Joe Neumaier 


with a tiny word on it—*Yes.” 
She gave him a card reading 
“Breathe;” and requested five 
shillings to hammer an imagi- 
nary nail into the wall. His fa- 
mous retort: an imaginary 
five shillings to hammer the 
imaginary nail. The connec- 
tion was instantaneous. 

The details—some believe 
them apocryphal—have taken 
on the glow of their romance. 
When they met, the two were 
married to other people, but 
still became inseparable, and 
the songwriter in Lennon be- 


/ nov. 99,1966 


19.9°9 


came less interested in want- 
ing to hold hands and more in- 
terested in revolution. 

In 1968, when they released 
their first collaboration—an 
album of cacophonous sounds 
called Unfinished Music 
No. 1: Two Virgins—the con- 
troversial cover showed them 
naked for all the world to see 
(the world wasn’t impressed). 
After tumultuous divorces, 
they married in 1969 (at 
which time he legally became 
John Winston Ono Lennon). 
They held “bed-ins” for peace 
and mounted a joint art show. 
Many fans saw Ono as a divi- 
sive force, adding to the al- 
ready fractious mood be- 
tween him and the other 
Beatles in the years leading 
up to their breakup. 

But Lennon envisioned the 
two of them as “the Romeo 
and Juliet of the 1970s,” as 
Ono recalled to her husband’s 
biographer Ray Coleman. 
And as their relationship ma- 
tured, so did his solo efforts; 
instead of ambient noise and 
railings against God, Lennon 
crafted albums like Imagine, 
Mind Games, and Double 
Fantasy, with hummable 
tunes, ample humanity, and 
valentines to Ono and their 
son, Sean. Despite a brief sep- 
aration in the mid-’70s, their 
love story endured until his 
murder in 1980. Though John 
and Yoko’s ballad ended on a 
tragic note, it began, at the 
Indica Gallery, on a properly 
imaginative one. @ 


Carney) in a revamped take 
on The Honeymooners, with 
Sheila MacRae and Jane Kean 
as Alice and Trixie. 

, Angela Lansbury is a ’30s 
grande dame in Mame. 

, Ronald Reagan de- 
feats two-term Democrat Ed- 
mund G. Brown to become the 
new governor of California. 
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“Urban Hip Hop.” 
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cdnow.com 
4icy ur Music. Your Store. 


Everywhere: 


t Rock and Trance, there’s no musical style that cdnow.com doesn’t move to. 
ams? Free music samples? And Visa. Start your collection today with 


fit card. Las ae Seed | 


The Online Currency. 
www.visa.com 
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